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Ilenp paboThl - pacKpeITHE OCHOBHBIX IIEHHOCTHBIX XapaKTEPUCTUK
JIPY/KECKUX OTHOLIEHUN COBPEMEHHON MOJIOJIEKH

OOBbeKTOM HCCleoBaHus MPY HAMMCAHUU PaOOTHI SIBUJIACH MOJIOJIEKD Kak
CONMAJIbHBIN (heHOMEH B Bo3pacte 17-24 ner.

HpeﬂMeTOM HCCICOAO0BAHU pa60TI>I CTaJiIi HOCHHOCTHBLIC XAPAKTCPHUCTHUKHU
APYKCCKUX OTHOLLICHUU COBpCMCHHOﬁ MOJIOACKH.

PGBYJ'IBTaTOM HaHHOﬁ pa6OTI>I ABIACTCA LCHHOCTHBIC XApPAaKTCPUCTUKU
APYKCCKUX OTHOLLICHUU COBpCMCHHOﬁ MOJIOACHKH.

3HAYUMOCTbD pa6OTBI 3aKJIr04acTCsad B TOM, YTO MOJIOOAOC IIOKOJICHHUC
CCrogHAIIHCIO OHA PAa3BHUBACTCA B YCIIOBUAX CCPLC3HBIX U3MEHECHUH B 00JacTH
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6YIIYHICF 0. I/IsyquHe KC OTHX OPHUCHTHPOB MOJIOACIKHN BO3BOJIICT BBISIBUTH
CTCIICHb €C aAallTallih K IIOCTOAHHO HM3MCHAIOIIHMMCA COOUAJIIBHBIM YCJIOBHUAM, a

TaK¥XE €€ I/IHHOBaHI/IOHHO-COI_[I/IaJ'IBHHﬁ IIOTCHIINAJI.
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Friendship as a value in the minds of modern youth (sociological analysis)/
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The purpose of the work is to reveal the main value characteristics of the
friendly relations of modern youth

The object of the study when writing the work was young people as a social
phenomenon aged 17-24 years.

The subject of the study of the work was the value characteristics of the
friendly relations of modern youth.

The result of this work is the value characteristics of the friendly relations of
modern youth.

The significance of the work lies in the fact that the young generation of the
present day is developing in the conditions of serious changes in the sphere of
norms and values, as well as in the problematization of ways of transferring these
guidelines, which affect the image of youth as a social phenomenon. Tomorrow's
future. The study of these landmarks of young people makes it possible to reveal
the degree of its adaptation to constantly changing social conditions, as well as its
innovative social potential.



