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COMMUNICATION MODELS AT SENIOR AGE 80+: CASE STUDY 

Senkane S., Dr. Soc. Sc., Riga 

In a world ruled by cult of youth, where people in their thirties want to look like 
they would be 18 and those in their sixties dream to be in their teens again, it is 
almost impolite to ask how is a life of a gray-haired lady, who has all the 
experiences and understanding of 20th century in her face. But still... 

Taking a look at several if not widely spread, then at least typical models of 
senior communication models in Latvia in the context of their lives, this would be 
an attempt to define and assess the current situation, as well as providing some 
solutions. 

While the early pension age (60+) is still a stage of transfer from professionally 
active lifestyle towards less active (although in Latvia, 10.3% of people at the age 
of 65+ are professionally active), age of 80+ can be characterized as stable, 
professionally inactive (it must be noted that average age in Latvia is 40,6 years 
and average life expectancy in 2010 is 68,8 years for men and 78,4 years for 
women. 

After a year long monitoring of communication activities of several ladies at 
their age of 80+, among several conclusions can be made, including the following. 
Communicative activity and its quality is not dependent on experienced family 
model – often seniors who live in families, are even more lonely and frustrated 
than those living alone.  

In usage of mass media, radio is first priority. In this age group, TV is either 
completely abandoned or viewed selecting few channels or even programs only, 
reading newspapers and magazines is the least popular.  

The social network created during the lifetime or already at senior age – 
neighbours, former colleagues, friends with different length of friendships, 
acquaintances from parish might provide a compensation for lack of 
communication with relatives.  

Communication experiences, where person is a giver rather than recipient or the 
one taken care for are preferred by the elderly ladies as more valuable. 
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For them, face-to-face contact and simple being together even with no specific 
activities mean a lot, whereas also activies, especially those oriented towards 
creativeness, are very important.  

As an additional way of improving communication of seniors and thus also their 
life qualities in general, small groups with a religious orientation might be offered.  

„Either you find the God in relationship with people or you do not find Him at all.” 
Small groups allow:  
1. Receive strength in difficulties, helping each other with carrying burdens. 
2. In case of neccessity, receive advice and compassion. 
3. Train sense of responsibility, confronting it in a safe environment 
4. Gain experience of being accepted 
The goals and tasks of small groups are:  
1. To learn to form authentic relationship 
2. To learn to form a transforming environment for a practical spiritual 

development 
3. To train ability to solve conflict situations positively 
4. To assure well balanced spiritual care. 
saņem pieredzi, ka tiec pieņemts, akceptēts. 
Facilitator of such small group is rather an equal among equals than leader or 

manager. Similar to other types of small groups, also for this type, its operation is a 
process with certain phases of development, and complete conclusions on this 
particular small group will be possible in approximately a year since this group 
operates in centre of Riga Luther parish.  


