PE®EPAT
CaBocbknHa AHreauHa /ImurpueBHa

Mona 1 couyM: KyJbTYPOJOrHYeCKHe aACNeKThl B3aUMO/1eiCTBUSA
(XX — navaso XXI BB.)

JAumiomHas padora: 61 crpaHuia nme4yaTHOro TEKCTa, 58 MCTOYHUKOB, 2
MIPUIIOKEHHUS.

KawueBbie caosa: COLIMYM, OBIHIECTBO, MOJIA, MACCOBAJ
KVIIBTYPA, MOJAHAA NHAYCTPUA, MAPKETUHI'OBBIE CTPATEI'NU

OO0beKkT Hccaef0OBAaHUA — B3aUMOJAECHCTBUE MOJBI M COLMyMa B MCTOPUHU
€BPOIICUCKON KYJIbTYPHI.

IIpeameT ncciief0BaHUA — KYJIbTYPOJIOTHUECKUE ACTIEKTHI B3aUMOJEHCTBUS
MO/IbI ¥ COLIMYMa B UCTOPHUU €BPOIIEUCKON KyIbTypbl XX — Hayana XXI BB.

Heab padoThl — pacKpbITh OCOOCHHOCTH B3aUMOJCHCTBUSL COLIMYMa, MObI
U MOJHOM HHIYCTPUM MU BO3MOYKHOCTH HCIOJIb30BAaHHUSI MHUPOBBIX TPEHAOB B
pa3Buthu Mol B PeciyOnuke benapych.

OcHOBHBIE METOAbI HCCJIeJ0BaHUA — Ha6JIIOIICHI/IC, CpaBHCHHC,
nacalin3anus, I/ICTOpI/IKO-JIOI‘I/ILICCKI/Iﬁ u Ipyruc.
HOJ’ly‘leHHble peE3yJjabTarThbl: BBISABJICHBI OCHOBHBEIC ACIICKTHI

B3aUMOJICMCTBUSA MOJIbl U COLIMyMa, MOJTHOM MHAYCTPUU U MACCOBOU KYJIBTYpHI.
MaccoBass  KynbTypa  (GOPMHUPYET  «HMHTEPHAIIMOHAIBHYIO»  MOJY,  4YTO
o0yCJIOBIMBAET JEUCTBUS YYAaCTHUKOB MOJHOW WHAYCTPUU IO BHIOOPY U
MPUMEHEHHUIO  CIeM(pUUECKUX MapKETUHTOBBIX KoMmMMyHUKaiui. [IpoBenen
aHaJIU3 BO3MOJKHOCTH HCHOJIb30BaHUSI OCHOBHBIX MApPKETHHIOBBIX CTpAaTEruii B
Pecnyonuke benapychs.



PO®EPAT

CaBocbkiHa AHresiiHa /[3MiTpbieyHa

Moaa i coublyM: KyJbTypaJaridyHbifA acNeKThl Y3aeMaa3esiHHS
(XX — mauarak XXI crcT.)

JbinjioMHass padora: 6lcrapoHka JpykaBaHara TIKCTY, 58 KpbIHIL, 2
JanaTKi.

Kawuaspia caoBbl: COLBIYM, ITPAMAJICTBA, MOJIA, MACABAAI
KVJIBTYPA, MOIAHASA IHAYCTPBISA, MAPKETBIHI'ABBIA CTPATOI'TL

A0'eKT JaciegaBaHHsl — y3aeMaJ[3esTHHE MOJbI 1 COllblymMa ¥ TiCTOpbI
eypanenckam KyJabTyphbl.

IIpagmeT paciexaBaHHsl — KyJbTypajariuHblsl acleKThl Y3aeMaa3esHHS
MOJABI 1 coOIlblyMa ¥ TICTOpBIl eypamneiickail KynbTypbl XX — madatky XXI
CTaroAa3s.

MbTa nmpaubl — pacKphIllb acadiiBacili y3aemaa3esiHHS COIlbIyMa, MOJBI 1
MOJIHAM 1HAYCTPHIl 1 MardbIMacill BBIKAPHICTAHHS CYCBETHBIX TPAHAAY Y pa3BIIIi
Moabl ¥ Pacy6uminst benapyche.

ACHOYHBISI MeTaJabl JacjeJaBaHHsl — Ha3ipaHHe, TapayHaHHE,
1/13a5113a11blsl, TICTOPBIKA-JIATTYHBI 1 1HILIBIS.

BoIHiKi JgacjienaBaHHsI: BBISYICHBl ACHOYHBIS ACIEKThl Y3aeMal3€siHHS
MOJIbl 1 COLbIyMa, MOJIHAW 1HJIYCTpbIl 1 MacaBail KyJIbTypbl. MacaBas KyjibTypa
bapMipye «HTIPHAIBITHATLHYIO» MOJY, IITO adymMoyiiBae J3esHHI YA3elbHIKAY
MOJIHAM 1HAYCTpHIl Ma BBIOAPY 1 MPBIMSHEHHIO CHEIBIPIYHBIX MapPKETHIHTaBbIX
KaMmyHikalpii. [IpaBea3eHbl aHami3 MardysIMacili BBIKAPBICTAHHS ACHOYHBIX
MapKeThIHTaBbIX CTpaTarii y Pacmy6uminst benapyce.
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The object of the research is the interaction of fashion and society in the
history of European culture.

The subject of the research are the culturological aspects of fashion and
society interaction in the history of European culture of the 20™ century — the
beginning of the 21* century.

The purpose of the work is to reveal the peculiarities of society, fashion
and fashion industry interaction and the possibility of using world trends in fashion
development in the Republic of Belarus.

Research methods — observation, comparison, idealization, historical-
logical and others.

Results: the main aspects of interaction between fashion and society, fashion
industry and mass culture have been identified. Mass culture forms «international»
fashion, which determines the actions of fashion industry participants in the
selection and applying of specific marketing communications. The possibility of
using the main marketing strategies in the Republic of Belarus was analyzed.






