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PE®EPAT

JunoMHas padota coaepkuT 70 CTpaHUI] U BKIIOYAET 2 MPUIOKEHUS.

AYJINTOPUS, 3PUTEJb, MEJJUABO3ENCTBUE, TEJIEBUJIEHUE,
OXBAT, B3AUMOJIEMCTBUE, B3AMOBJIUSHUE.

OO0BeKTOM JUITIIOMHOT O HCCJICA0OBaHU BBICTYIIAIOT OAHOBPEMCHHO
TCICBUJICHHUEC KaK KaHall MacCOBOU KOMMYHHKAlIU W TCJIICBU3WMOHHAA ayaAUTOPUA.
HpeﬂMCTOM — B3aHMOHCfICTBHe M B3aUMOBJIMAHNUC ay IUTOPHUH U TCIICBUACHU.

AKTyaHBHOCTB HaAmero HUCCICAOBAHUA 3aKIIIOYAaCTCAa B TOM, 4YTO YCJIOBCK B
Halmie BpeMA SBIICTCA 00BEKTOM MCI[I/IaBOSI[CI\/'ICTBI/ISI (HOHO)KI/ITGJ'IBHOFO 501041

OTPHUIIATEILHOTO) U BMECTE C TEM OH CIIOCOOEH OKa3bIBaTh Biausinue Ha CMMU.

B nmaHHOM HccneoBaHUM TPOBOJAUTCS  00OOIIEHHME XApPAKTEPUCTUK
aymutopun  CMW B 1memoM W KOHKPETHO — TEJNEBU3MOHHOM ayJIUTOPHHU.
Uccnenyerca cnenudurka BO3JCUCTBUS TEIEBUIACHUS Ha ayJAUTOPHUIO, a TaKke
3aBUCUMOCTBh [IpOrpaMM OT mpeAnodyreHuil 3purens. IIposogurcs ananus
MPEeANOYTEHUI 3pUTENbCKON ayautopuu B PecyOnuke benapych, a Takxke aHanus
s dexTuBHOCTH IporpamMmsl «LleHTpaibHOE TENEBUACHHUE .

3ajaum UCCIICIOBAHMS OIpCACIIAOTCSA MMOCTABJICHHOM 1IE€JIbIO:

1) OnpenenuTs NOHATHE «ayAUTOPUS» U PACKPBITh €r0 COJEPKAHMUE;

2) OnpenenuTb 0COOEHHOCTH BOCIPUATUS HH(POPMALIUU 3pUTETEM;

3) U3yuuth 3PdeKTUBHOCTh U CMOCOOBI BO3ACHCTBUSI TEJIEHporpaMM Ha
ayJIUTOPHIO;

4) VccnenoBaTh NpEeANOYTEHUS ayAUTOPUU COBPEMEHHOTO OEIopYyCCKOro
TEIEBUACHUS.

B xome wuccimenoBaHus Mbl NPUXOAUM K BBIBOAY, YTO B3aUMOJICHCTBHUE
TEJEBUJACHUS U ayJUTOPUM HOCHUT OIIOCPENOBAaHHBIA Xapakrep. TenmeBuueHue
MPOJIOJKAET TOCIOICTBOBATh HAJl CBOEU ayJUTOPUEH.



PO®EPAT

Jpinnomuas npama yTpseiMiisae 70 crapoHak 1 YKiro4ae JBa 1aJaTKi.

AVIIBITOPBIS, TJISIJIAY, MEABIIV3I3ESIHHE, TDJIEBAYAHHE,
AXOIL, Y3AEMAJI3ESIHHE, Y3AEMAVIIJIBLY.

AOQ’ekTaM  JbpIIUIOMHAara  JaciielaBaHHs 3 AyJsoIa  aJHadacoBa
TanebayaHHE SK KaHall MacaBall KaMyHIKalbll 1 Td3JeBi31MHAsA ayAbITOPbIS.
[IpagmeTam — y3aeMa3esiHHE 1 Y3aeMaYIUIbIy ayabITOPHII 1 TAe0ayaHHs.

AKTyanpHaclp Hallara Jacjie/laBaHHs 3aKilovaelia ¥ ThIM, IITO YaJIaBeK y
Hall 4Yac 3’syysienua a0’eKkTaMm MeAbIsy3A3esHHs (cTaHoyuara Il agMoyHara) 1
pazam 3 TbIM €H 3]10JIbHBI y313€eiHIvanb Ha CMI.

VY naazeHbIM JacielaBaHHl abaryibHSIONNA XapaKTapbhICTBIKI ayJIbITOPHI
CMI ¥ upnsIM 1 KaHKp3THA — TANEBI3iiHaN ayasiTopsli. Jlacnenyenna crneupbldika
Vy3a3esHHsT TIneOadaHHS Ha ayapITOPHIIO, a TakcaMa 3alie)KHaclb TMparpaM aj
npbigpaTITay riaefada. AHATI3YIONUA IHTApAChl TAJEBI3IMHANK ayAbITOpBIL ¥
PacnyOminsr  bBenmapych, a Takcama sdexTsiyHacupb mparpambl «lPHTpanbhae
TAJ1e0a4aHHEeY.

3agaybl gacieqaBaHHs BbI3HAYAIOI(IA [MACTAYJIEHA MITAN:

1) Hamp a3HausHHE MAHSIIIO «ayABITOPBI» 1 PACKPHILD ATO 3MECT;

2) BeisaBiup acabmiBacui ycopbIMaHHs 1H(papMallbli [J1e1a4yoM;

3) Pasrnenzeup a¢ekTbiyHacp 1 crocalObl Y3A3€siHHS TajJenparpam Ha
ayABITOPBIIO;

4) JlacnenaBaib iHTapIChl aYABITOPBII CydyacHara Oenapyckara TajaeoadaHHsl.

VY BBIHIKY JacielaBaHHS Mbl pOOIM BBICHOBY, IITO Y3aemay3a3esiHHE
Tane0avaHHs 1 ayIBITOPhIl Mae anacpoAKaBaHbl Xapakrap. TanebauaHHe mpausraae
[aHaBallb HAJl CBA€l ayABITOPBIAN.



ABSTRACT

The graduate thesis consists of 70 pages and 2 appendices.

AUDIENCE, VIEWERSHIP, MEDIA INFLUENCE, TV BROADCAST,
OUTREACH, INTIMATE CONTACT, RECIPROCAL INFLUENCE.

TV broadcast as a mass-communication channel and television audience are
the object of the thesis research simultaneous. Special aspects of intimate contact
and reciprocal influence of audience and TV broadcast are the subject of it.

The thematic justification is that a person is an object of media influence
(positive or negative) nowadays but also can affect on Mass Media.

This research generalizes of Mass Media audience characteristics and
viewership particularly. specific character of TV affecting on the audience and the
dependence between TV-programmes and viewership preference are researched.
Viewership reference analysis in the Republic of Belarus and TV-programme
«entpansnoe TeneBunenue» bench-making are made.

Goal targets the research tasks:

1) to identify concept of «audience» and to disclose its content;

2) to denote viewership learning style;

3) to study efficiency and the ways of influence of TV-programmes on
audience;

4) to study preferences of modern Belarusian viewership.

We came to a decision that the intimate contact between TV-broadcasts and
the audience has vicarious nature. TV-broadcast continues to rule its viewership.
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