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PE®EPAT

JluninomHuas paboTa COCTOUT U3 BBEJCHUS, ABYX IJIaB, 3aKJIIOUCHUS U COIACPIKUT
67 cTpanul, BkiItouas 2 cxembl, 11 pucyHkoB, 5 TaOaull, CIHUCOK HCIOJIb30BAHHOM
TUTEPATyphl U3 47 HAUMEHOBAHUM.

Kmouessie crnosa: UMUJK, TEJIEBUSMOHHBINM KAHAJI, KVJIBTYPA,
OVYHKINHA, ObPA3 YCIIEIHIHOI'O TEJIEKAHAJIA, TAKTUKHU, CTPATEI' 1N,
CTY A, XKYPHAJIUCT, «bEJIAPYCb 3», «POCCUA-KVIIBTYPAX».

Obvexm uccneoBaHus — UMUK TEJIEBU3MOHHOTO KaHaJa.

IIpeomem — cnenuduka MMHUIXKa TEIEBU3MOHHBIX KaHaia «bemapych 3» u
«Poccusa-Kynprypay.

[]eny — pOBEIEHNE CPABHUTENILHOTO aHAIM3a UMUJKA TEJIIEBU3HMOHHBIX KAaHAJIOB
«benapyce 3» n «Poccus-Kynbrypa» u onpeneneHue Mx Ha COOTBETCTBHE 00pasy
YCIIEIIHOTO TEJIEKaHaa.

OcHogHble MemoObl UCCIe008aHYsl: AHATN3 TUTEPATYPHI 110 TEME UCCIEIOBaHUS;
CUCTEMHBINM aHAIU3 TEOPETHUECKOTO MATEPHUAIIA; CUCTEMHBIM aHAIU3 YMIUPUYECKOTO
MaTepuaia; aHaJA3 TEJIEBU3MOHHOTO KOHTEHTa, COLMOJIOTMYECKUH  OIpOoC,
TaOJIMYHBIA METOJ OTPaKEHHUS AHAIMTUYECKUX JAaHHBIX; CPAaBHHUTEJbHBIN aHAIIN3
OMITMPUYECKUX JTAHHBIX.

B xone TeopeTrmyeckoro uccienoBaHus MPOOJEMbl MMHJIKA TEJIEBU3MOHHOTO
KaHaJla OINpEAENIeHbl €ro MOHSITUE, OCHOBHbIE (DYHKLMH, 3HAUYMMBIE COCTABIISIIOLIME,
pPacCMOTpPEHbl  OCOOEHHOCTH  (OPMUPOBAHMS HMMHJIKAa TeJleKaHajga M €ro
MPOJBMKEHHUSI M M3YyYEHbl COBPEMEHHBIE TaKTHUKU M CTpaTerud (OpMHPOBAHUS
o0pa3a yCHemnHoro TeJeBU3MOHHOIO KaHaa.

B pesynbrare sMnupUyYecKOro U3y4eHHs CleUu(PUKA UMHIKA TEIEBU3MOHHBIX
kaHanoB «bemapyce 3» n «Poccus-KynpTypa» ¥ IpoBeIeHHsT UX CPAaBHUTEIBHOTO
aHanu3a OblUIa JaHa KOMIUIEKCHAas OLIEHKAa MMHJIKA TEJEKAHAJIOB, OMpPENETeHbl UX
MMUIKEBBIE XapaKTEPUCTUKH (YAEIbHBINA BEC TEIECMOTPEHHUS; aHAIN3 TEICKOHTEHTA,
pPEUTHHT TelleKaHaja B OOIIEeM PEeUTUHIe OTEUECTBEHHBIX/POCCUMCKUX TeEKaHAIOB,;
aHaJIM3 CTENEHHU JIOBEpUS K TEJIEeKaHaTy; *KaHPOBbIE MPEANOUYTEHUS TeJIe3pUTenel) u
IIPEUIOKEHBI PEKOMEHIAIMY 110 TIOBBIIIECHUIO UMHUIKA TEIIEKAHAJIOB.

Hosusna pa®oTel onpenensercs OTCYyTCTBUEM HCCIEAOBAHUI TEMbl UMHJIKA Ha
IpUMEPE POCCUICKOTO U OEIOpYyCCKOro TEJIEKaHaJOB, KOTOPBIE 3aHUMAIOTCS
OCBELIEHUEM KYJIbTYPHO-IIPOCBETUTEIBCKOM TEMAaTUKH, a TaKXKE I10JyYCHHBIMHU
pe3yJibTaTaMHu.

ABTOp paboTbl MOATBEPKIAET OOCHOBEPHOCHbL MAMEPUALO8 U Pe3VTbmamos
OUNJIOMHOU pabomul, a TAKKE CAMOCMOAMENbHOCb €€ GblNOHEHUS.



PO®EPAT

JIbIIIZIOMHasl Ipana CKiIafaenla 3 yBOJA31H, OBYX paszA3enay, 3akIO4YdHHA 1
3Mmsmyae 67 crapoHak, y ThIM JIIKy 2 cxembl, 11 Mamtonkay, 5 Tabmin, cmic
BBIKApbICTaHail JiTapaTypsl 3 47 HaAHMEHHAY .

KnrouaBeist  cinoBel:  IMIJIK, TOJIEBI3IMHBI KAHAJI, KVYJIbTYPA,
®VYHKIIbII, BOBPA3 IIACIISIXOBAI'A  TOJIEKAHAJIA, TAKTBIKI,
CTPATOI'IL, CTYABILA, 2)KYPHAJIICT, «BEJIAPYCb 3», «PACIA-KYIJIBTYPAY.

Ab'exm nacnenaBaHHi — IMIJIK T3JIEBi31HAra KaHana.

IIpaomem — cnieupldika IMIKY T3JeBI31HHbIX KaHanay «bemapycs 3» 1 «Pacis-
Kynberypay.

Mb>ma — npaBsi3eHHE MapayHallbHAra aHaiizy iMIJDKY T3JIEBI31MHBIX KaHajay
«benapyce 3» 1 «Pacia-KynapTypa» 1 BbI3Hau’HHE 1X Ha aJnaBeJHaclb BOOpasy
nacrsixoBara T3JeKaHaja.

AcHoyHbLa Memaovl 0acie0asan s, aHalli3 JIITapaTypsl Ma TAOME Jaciie/laBaHHs;
CICTOMHBI aHami3 TAap3ThIYHAra MaT3pPbIITY; CICTOMHBI aHami3
AMIIIphIYHAraMaTIPbISITY; aHAI3 TAJIEBI31HAara KaHTIHTY, callblsJlariyHae anbITaHHE,
TaOMIYHBl MeETaJ| aJUIIOCTPAaBaHHS AaHANITBIYHBIX [aJ3€HBbIX; MapayHalbHBI aHaIi3
AMIIPBIYHBIX JA3€HbIX.

VY xoa3e TeapaThluHara jaciaefaBaHHs MpadiieMbl IMIJKY T3JIeBi3iiiHara KaHasna
BBI3HAYAHBIA: A0 MaHSALLE, aCHOYHBIS (YHKLbIl, 3HAUHBISA CKIIAJHIKI, pa3riieKaHbl
acaOuiBacil ¢apmipaBaHHs IMIJKY T3JEKaHala 1 BbIByYaHbl Cy4YaCHbIS TaKTBIKI 1
cTpatarii (hapMipaBaHHs BoOpa3a nacrsixoBara T3JeBi31iiHara KaHania.

VY BBIHIKY 3MIIIpbIYHAra BBIBYYSHHS CHEUbIQIKI IMIIKY T3JIEBI31MHBIX KaHaIay
«benapyce 3» 1 «Pacigs-KynbTypa» 1 npaBsa3eHHs 1X NapayHajabHara aHaiizy Obuia
Jaa3eHa KOMIUIEKCHAs alPHKa IMUIKY Td3JEKaHalay, BbI3HAYAHBI 1X 1MIIKaBbIA
XapaKTapbICThIKl (yA3enbHas Bara TIle0ayaHHS; aHall3 TAJNEKAHTIHTY; PIUTHIHT
TIJEKaHajga ¥ aryJbHbIM pAIUTHIHTY aluYbIHHBIX/PACICKIX T3JEKaHalay; aHaui3
CTYNEHI JIaBepy Jla TAJIeKaHay; *aHPaBblsd MepaBari TIJErienadoy) 1 mpanaHaBaHbl
pAKaMEeH1allbll 1a MaBbIIIPHHIO IMIJDKY TAJIEKaHanay.

Haegisna npaupl BbI3HAUaellla aJCyTHACUIO JaciedaBaHHAY TAMBI IMIJKY Ha
MPBIKIA3€ paciiickara 1 Oenapyckara TiJIeKaHanay, sikis 3aiimMaroiliia acBSITICHHEM
KyJIbTypHa-aCBETHII[KAll TOMATHIKI, & TAKCaMa aTPbIMaHbIMI BBIHIKAMI.

A¥Tap mpausl nauBspaKae 0axkiaoHACyb MAm3pulaiay i 6bIHIKAY ObINIOMHAU
npaybul, a TAKCAMa CamMacmouHacyb s1e bIKAHAHHAL.



ABSTRACT

The thesis work consists of introduction, two chapters, conclusion and contains
67 pages, including 2 schemes, 11 figures, 5 tables, bibliography of 47 items.

Key words: IMAGE, CHANNEL, CULTURE, FUNCTIONS, THE IMAGE
OFASUCCESSFUL TV CHANNEL, TACTICS, STRATEGY, STUDIO,
JOURNALIST, «BELARUS 3», «KRUSSIA-CULTUREM.

Object of research — the image of the TV channel.

The subject — specificity of the image of the TV channel «Belarus 3» and
«Russia-Culturey.

The goal is a comparative analysis of the image of the TV channel «Belarus 3»
and «Russia-Culture» and determination their compliance with the image of a
successful channel.

Basic research methods: analysis of literature on the topic of the study; system
analysis of theoretical material; system analysis of the empirical material; the analysis
of television content, sociological survey, table reflection method analytical data;
comparative analysis of empirical data.

During the theoretical study of the problem of the image of the television
channel is defined by its concept, main functions, important components, the
peculiarities of forming the image of the TV channel and for its promotion and
studied modern tactics and strategy of shaping the image of a successful television
channel.

As a result of empirical study of the specifics of the image of the TV channel
«Belarus 3» and «Russia-Culture» and conducting their comparative analysis were
given a comprehensive assessment of image channels, defined by their image
characteristics (the proportion of TV viewing; analysis of TV content; rating of the
channel in the General rating of the Russian/Russian TV channels; analysis of the
degree of confidence in the channel; genre preferences of viewers) and offers
recommendations to improve the image of the channels.

The novelty of work is determined by the lack of research on image on the
example of Russian and Belarusian TV channels who were covering the cultural and
educational subjects, and the results obtained.

The author confirms the accuracy of the materials and results of the thesis and
the independence of its implementation.



