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PODEPAT

JpiruiomHas npana 63 c., 3 4., 1 cxema, 41 kpbIHila

POKIIAMA, KPOAJIIBABAHBI TOKCT, KPOAJI3ABAHBI TOKCT
POKJIAMBI, JIPYKABAHBISI CMI, POKJIAMA V CMI, POJJAKTAPCKI
AHAJII3, POAAKTAPCKI AHAJII3 POKJIAMBI.

AKTyaJbHACHb JIaclie/laBaHHs a0yMoYJieHa Ycé HapacTaroJai I1ikaBacliio aa
pAKIIaMHara TAKCTY, MOBBI PIKJIaMBbl 1 AIIBIPIHHS KpAasli3allbli TIKCTY.

A0'eKTaM JacieaBaHHs IBITUIOMHAN MTpallbl 3'syIIseliia aHali3 apradizanbli
Kplali3BaHbIX TIKCTAY paKiIambl ¥ ApykaBaHbix CMI.

IIpaameram nacienaBaHHs 3'SyJISIONIA KPai3BaHbIS PIKIAMHBIS TIKCTHI ¥
npykaBanbix CMI: razersl «Kamcamonbckas npayna», «Cb» 1 «AprymeHtsl 1
dakTtb», yacomic «Burday, «Kanous! xxypHam 1 «Cosmopolitany 3a nepoisig 2015-
2017 rr.

MbTail ApIIIIOMHANM Tpanbl 3'sSyseriia BeIBYUIHHE 1 p3JakTapcKi aHami3
apraHizallbli paKjIaMHara KpaajizaBaHara TKCTy ¥ apykaBanbix CMI.

3agaubl gaciejaBaHHS:

1. akpacoine npadiaeMHae noJjie AacielaBaHHs 3 BHIKapbICTAHHEM HaBYKOBBIX
KPBIHIIT 1 SMIIpbIYHAN 0a3bl 1aciie/laBaHHs;

2. pasrien3enb MaHsIIEe «pIKiIamMa» 1 BBISIBILL ACHOYHBIS acabiiBaciii
PAKIIAMHBIX TIKCTAY y ApykaBaHbix CMI;

3. BBIBYYBIIIb MAHSAIIE «KpAai3aBaHbl TAIKCT»; BBI3HAYBILL XapaKTIPHbISA
aca0JiBacIli Kplrai3aBaHbIX PIKIAMHBIX TIKCTAY, KaTarapbi3aBallb CTHUTICTHIYHBIS
MPBIEMBI, SIKiSI BRIKAPBICTOYBATOIIIA TIPHI 1X CTBAPIHHI,

4. pacmpanaBailb ITUIaH pdJaKTapcKara aHajidy KpoajizaBaHara TIKCTY
PAKJIaMBI 3 yJIikaM HeBepOasbHara i BepOajabHara siro CKiIaaHikay;

6. mpaaHaiizaBallb Kplalli3aBaHblsd pAKIaMHbIS TOKCTH ¥ CMI, mame im
PAIAKTAPCKYIO AIPHKY;

7. BBIABIIb ACHOYHBIA MaMbUIKI 1 HEJAXOIbl Yy CTBapd HHS CydacHara
paKJIaMHara rnaeaamiieHHs ¥ aApykaBanbix CMI, maib pa3sropHyThIsl poKaMeHAaIbli
I1a 1X JIKBIJAIIBI1.

MeTtaapl JAacjielaBaHHS: TIAPITHIYHBI aHami3, pAIaKTapcKa-
KaHIDINTYaIbHBI, ABICKYpCIyHara aHami3y, kiaciikaiibli; aHaIITHIYHbI, alliCaJIbHBI,
CynacTayJsUIbHBI.

I[IpakTbluHae 3HAYIHHE JACJICJaBaHHsS 3aKIOYaclla Yy TbIM, LITO
MpaaHaii3aBaHblsl ¥ €W TIAPITHIYHBIS KPBIHIIBI 1 3pOOJEHBISI BHICHOBBI MOTYIIh
IPBIMSHAIIA ¥ pIIaKTapCcKai A3eWHacIll 1 HAaBYJIBHBIM Mparpce.

TrapaTeiunaii 0a3aii nacnegaBaHHs MACTY>KbUTI HACTYIHBISA Tparsl: P. 1.
Makmannay «IIcuxonorus pexiamei», H. I'. InmakoBa «Ilomomnnk pexiamucra,
un Pepgaktop pexnaMHbIX TeKCToB», A. 5. AHiciMaBa «JIMHTBHCTHKA TEKCTa U
MEXKYJIbTypHasi KOMMYHUKALUs», apThIKyJel B. A. 'opOay 1 1HmI.

[Ipama BelkaHaHa caMacTOMHA.



PE®EPAT

Junnomuas pa6ota 63 c., 3 4., 1 cxema, 41 UCTOUHUK

PEKJIAMA, KPEOJIU30BAHHbBIM TEKCT, KPEOJM30BAHHbIN
TEKCT PEKJIAMBI, IIEYHATHBIE CMH, PEKIIAMA B CMN,
PEJJAKTOPCKHI AHAJIN3, PEJAKTOPCKUI AHAJIN3 PEKJTAMBL

AKTYaJbHOCTh JIAHHOTO MCCJICIOBaHUSI OOYCJIOBJICHHA BCE HapacTarOIIUM
MHTEPECOM K PEKIIAMHOMY TEKCTY, SI3bIKY PEKJIaMbl U PACIIMPEHUEM KPEOIU3aIuU
TEKCTA.

O0beKTOM  HCCIICIOBaHUS  JUIJIOMHOM  pabOTBl  SABISICTCS  aHAIN3
OpraHu3alMy KPeoJIM30BaHHBIX TEKCTOB peKIaMbl B ieyaTHbIXx CMMU.

IIpeaMeTom ucciieloBaHuUsl ABISIOTCS KPEOJIU30BAHHBIE PEKJIAMHBIE TEKCThI
B neuyatHeix CMMU: razersl «KoMcomoiibckas npaBaa», «Cbhb» u «AprymMeHTHl U
dakTel», xypHan «Burday, «Kenckuit XKXypuam» u «Cosmopolitan» 3a mepuos
2015-2017 rr.

Henabio naHHOW AMIUIOMHON paOOTHI SIBISAETCS U3YyYEHHUE U PEIAKTOPCKUIMA
aHaJu3 OPraHU3alMU PEKIAMHOI0 KPEOJIU30BaHHOIO TeKCTa B neyaTHbix CMU.

3ajaun UCCIEIOBAHUS:

1. ouepTuTh POOIEMHOE TOJI€ UCCIEIOBAHUS C UCIIOJIb30BAHUEM HAy4YHBIX
HMCTOYHUKOB M SMITUPUYECKON Oa3bl HCCIICIOBAHUS;

2. paccMOTpeTh TMOHATHE «PEKJIamMa» M BBIABUTH OCHOBHBIE OCOOEHHOCTH
PEKJIaMHBIX TEKCTOB B nedaTHbix CMU;

3. U3yUYUTh MOHITHE «KPEOJIM30BAHHBIA TEKCT»; ONPEIAECIUTh XapaKTEPHbIE
0COOEHHOCTH KPEOJIM30BAHHBIX PEKJIAMHBIX TEKCTOB, MPUEMBI UX CO3/IaHUA.

4. pa3paborarh IUIaH PEIAKTOPCKOIO aHalnu3a KPEOJM30BAHHOTO TEKCTa
peKIIaMbl ¢ Y4ETOM HeBepOaIbHOM U BEpOATbHOM €0 COCTABIISIONINX;

6. MpoaHaIU3UPOBATH KPEOJIU30BAHHbIE peKIaMHble TeKcThl B CMU, nats um
PEIAaKTOPCKYHO OLICHKY;

7. BBIABUTH OCHOBHBIC OIIMOKM U HEIOCTATKU B CO3JAaHUS COBPEMEHHOTO
pexsiaMHOTO coobiienus B neyatHbix CMU, nate pa3BEpHyThIE PEKOMEH AN 10
UX YCTPAHECHUIO.

MeTtoabl MCCJIEI0BAHUA: PEAAKTOPCKO-KOHIENTYAIBbHBIN, TUCKYPCUBHOTO
aHajau3a, KJIacCu(UKalNK; aHATUTHYSCKUH, ONMMCATEIbHBIN, COMIOCTaBUTEIbHBIN.

IIpakTHyeckasi 3HAYMMOCTb WCCJIEAOBAHUS 3aKJIIOYAECTCSd B TOM, YTO
MMPOAHAIN3UPOBAHHBIE B HEW TEOPETHUUYECKUE MUCTOYHUKU U CHEIAHHBIC BBIBOJBI
MOTYT IPUMEHSTBLCS B PEIAKTOPCKON IEATETHHOCTH U Y9€OHOM TIpoliecce.

Teopernueckoii 6a30i rcciaen0BaHUS MOCITY KWK Cleayromue padoTsl: P.
N. MakmanueBa «lIcuxonoruss pekname»y, H. I'. InmakoBa «IlomomHuk
pekiiamucTa, ui Pegaktop pekiiaMHbIX TeKCTOB», E. E. AnncumoBa «JIuHrBucTHKa
TEKCTOB U MEKKYJIbTypHast KOMMYHHUKaIus», cratbrt O. U. ['opbau u ap.

PaGoTa BBINOIHEHA CAMOCTOSATETHHO.



ABSTRACT

Thesis 63 p., 3 parts, 1 scheme, source 41

ADVERTISEMENT, CREOLED TEXT, CREOLIZED ADVERTISING
TEXT, PRINTED MEDIA, ADVERTISING IN THE MEDIA, EDITOR'S
ANALYSIS, EDITOR'S ANALYSIS OF ADVERTISING.

The relevance is determined by the fact that of growing interest in the
advertising text, the language of advertising and the expansion of the creolization of
the text. The growth of the importance and influence of advertising in modern
society dictates the need for its in-depth study.

The object of study is the analysis of the organization of creolized texts of
advertising in print media.

The subject of research is creolized advertising texts in print media: the
newspapers Komsomolskaya Pravda, SB and Argumenty i Fakty, Burda Magazine,
Women's Magazine and Cosmopolitan for the period 2015-2017.

The purpose of research is study and editorial analysis of the organization of
the advertising creolized text in print media.

The objectives of the study:

1. outline the problem field of research using scientific sources and the
empirical base of the research;

2. consider the notion of «advertising» and identify the main features of
advertising texts in print media;

3. study the concept of «creolized text»; ldentify the characteristic features of
creolized advertising texts, categorize the stylistic devices used in their creation;

4. develop a plan for editorial analysis of the creolized text of advertising,
taking into account the non-verbal and verbal components of it;

6. analyze creolized advertising texts in the media, give them an editorial
evaluation;

7. identify the main mistakes and shortcomings in the creation of a modern
advertising message in print media, give detailed recommendations for their
elimination.

Methods: theoretical analysis, editorial, conceptual, discursive analysis,
classification; analytical, descriptive, comparative.

The practical significance of the study lies in the fact that it analyzed
theoretical sources and the findings can be applied in the editorial activity and
navulnym process.

The theoretical base of the study were the following works: RI Makshantsav
"Psychology of advertising™, NG Inshakova "assistant advertiser or advertising copy
editor”, A. E. Anisimova "text linguistics and intercultural communication™, Article
V. Gorbach et al.

The work is done on their own.



