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PO®EPAT

AKTyaJbHACHb JBIIUIOMHAA padOThl 3aKiIIOYaelia y ThIM, IOTO MPBIKIAIbI
CY4JacHBIX PAIKIAMHBIX TIKCTAY yacTa TpaHCcapMmylollla Maj >KypHATICIKIL, SKis
aJIOCTPOYBAIOIb acaliiBacih cydacHail KynbTypel MayneHHs ¥ CMI. V BbiHIKY
Hazipaelnia A3esHHE OCNIHrBI3MY, KalbKaBaHHS, y3acMalpaHIKHEHHS JJIEMEHTay
aIHOM MOBBI ¥ JpYyrylo, THAIIBIP3HHA AaAXUICHHAY aJ JiTapaTypHbIX HOpMay.

A0'ém npimiomHail paboTel: 58 crapoHki, 8 nagatkay 141 miTapaTypHBIX KPBIHILI.

Knrouasvia cnoewvi: pdkitama, cxaBaHas piakimama, PR, Product Placement,
myOMIIBICTRIKA, ABICKYPC, MEABIATIKCT, MOBA PAIKJIAMbI, IMIUIILIBITHACIb, MapKEPHI
CXaBaHail poKJaMbl, maparpademika, KaMepUbIHHBI TIKCT, MAHIMYJSIIBIS, TIXHIKI
MaHIIMyJISIBAaHHSA, CJIOBayTBapdHHE, ATBIYHBISA 1 JITApaTypHbII HOPMbI, CIHTAKCIYHbISA
CPOJKI MOBBI.

AO’eKT nacnefaBaHHS — CXaBaHas pAKJIaMa ¥y MEABIATIKCTAX 1 KyJbTypa
MayJIeHHS KypHaIicTa.

IIpagmer — 3axoyBaHHE JITapaTypHBIX 1 OTBIYHBIX HOpPMay piKIaMHara
NaBeJaMJICHHS ¥ MEIbIAIIPACTOPHI.

Mbdra apinsioMHaii padoThbl — MpaBecili JIHIBICTBIYHBI 1 P3JAKTapCKl aHAII3
cXaBaHail paKJIaMbl ¥ MEIIBISITIKCIIE (Ha MaTIphisie iH(QapMalbIfHBIX B30-TIapTanay).

3agaubl: pasriaeA3ilp MAHSMIE MEABIATIKCTY; BBICBATIILL MapKEpPhl CXaBaHAil
pakiambl  (rpadiuHbls, TIKCTaBbIs, TAMATBIYHBIA);, aJIIOCTpaBallb MapyUIdHHI
ATBIYHBIX 1 JIITAPATypHBIX HOpMay; IMpaaHadi3aBallb CTBUIICTBIYHBIS MardbIMaclii
pAKJIaMHara T3KCTY Ha JIEKCIYHBIM, CIOBAyTBAPAIbHBIM 1 CIHTAKCIYHBIM Y3POYHSX.

VY gpinnomHail pabolle MNpbIMSHSAEHIA KOMIUIEKCHBI MAIbIXOM, $K1 J1a3Bajsie
IHTAPIPATABAllb MEIBIATIKCT SK LPJACHYH0 3°sBY pdI4aicHacui. Y  mpaibl
BBIKAPBICTAaHBl MeTAaAbl CyINacTayisulbHara, pd3JaKTapckara amicaHHs 1 aHami3y.

VY gkacui iMmmipbIlyHai 0a3bl ¥ JABITIIIOMHAN paOoIle BEIKAPBICTAHBI JIHI'BICTHIYHbISA
MardyepIMaciil >KypHaJICLIKIX TIKCTay, SIKis 3MAIIYAIb Yy cabe CcXaBaHYIO PIKJIaMy.

JI7st BBIAYJIEHHS MAPYIISHHS ATBIYHBIX 1 JIITApaTypHbIX HOpMaYy ObIY NpaBeA3EHBI
napayHaJbHbI aHaJIi3 JIHTBICTBIYHBIX MarybIMacIsy TIKCTY (Ha
CJIOBAyTBApaJIbHBIM, JIEKCIYHBIM 1 CIHTAKCIYHBIM Y3pOYHSIX) TpaAblUbIdHAN 1
cxaBaHail pakimambl. J[J11 TAKCTAy ca cxaBaHall piIKiIaMall XapakTIpHbBL: BSUTIKAS
KOJIbKaCIlb (pazeanarizmay, iapiém, napamii, mramnay. [[ias TpaasiipiitHail paKIaMbl
YnaciiBel BBIKAPBICTAHHE akKasisiHali3May, KpdaTblyHara IMIEpPAaThIBY, JICITHIYHBIX
KAHCTPYKUBIH, MapUAJISIbIL.



Pegepar

AKTYaJIbHOCTh JIUIUIOMHOM pabOThl 3aKIOYaeTcss B TOM, UYTO MPUMEPHI
COBPEMEHHBIX PEKJIIAMHBIX TEKCTOB YacTO TPAaHCHOPMUPYIOTCS B >KYPHAIHUCTCKHE,
oTpaxaroiue 0COOCHHOCTh COBpEMEHHOM KylbTypbl peun B CMU. B pesynbrare
HaOmomaeTcst JeicTBUE OENMHTBU3MA, KaJTbKUPOBAHMS, B3aMMONPOHUKHOBEHHE
AJIEMEHTOB OJHOTO fA3bIKa B JPYroil, OTKIOHEHHE OT JIMTEPATYPHBIX HOPM.

O0beM nurmoMHOM paboThl: 58 cTpaHullsl, 8 npuiIokeHu U 41 IuTepaTypHBIX
HMCTOYHUKOB.

KiawueBble cioBa: pekiiama, ckpbitas pekiama, PR, Product Placement,
nyOJMUIIMCTUKA, AUCKYPC, MEAHOTEKCT, S3bIK PEKJIaMbl, UMILTUIUTHOCTh, MapKEPhI
CKPBITON peKJiaMbl, maparpadeMruka, KOMMEPUYECKUN TEKCT, MAHUITYJISIUS, TEXHUKA
MaHUITYJIMPOBaHHUSA, CJIOBOOOpa30OBaHUE, JSTUYECKUE U JIUTEPATypHBIE HOPMBI,
JIEKCUYECKHE U CHHTAKCUYECKUE CPEJICTBA SI3bIKA.

O0beKT HccieIoBaHUSI — CKpBITas pPeKjiaMa B MEIHOTEKCTE M KYJbTypa pedd
KypHAJIHCTA.

IIpenmer — coxpaHEHHE JUTEPATYpPHBIX M OSTHUYECKUX HOPM PEKIAMHOIO
COOOILEHUS B METUOTEKCTE.

Heab qumioMHON pabOThl — MPOBECTU JMHTBUCTUUYECKUN U PEIAKTOPCKUNA aHATU3
CKPBITOM peKJIaMbl B MEMOTEKCTE (Ha MaTepuasie MHPOPMaAIMOHHBIX BEO-TIOPTAJIOB).

3amauu: paccMOTPETh MOHATHUE MEIUOTEKCTa; BBISIBUTh MapKepbl CKPBITOU
pekiambl  (Tpaduueckre, TEKCTOBBIC, TEMAaTHYECKHE); II0Ka3aTh HapYyIICHUS
ATUYECKUX M  JUTEPATypHBIX HOPM; TNPOAHAIU3ZUPOBATH  CTUIMCTUUYECKHE
BO3MOXKHOCTH PEKJIAMHOTO TEKCTa Ha JIEKCUYECKOM, CJIOBOOOPA30BATEIHLHOM H
CUHTaKCUYECKOM YPOBHSX.

B numiiomHo# paboTe mpUMEHsSIETCS KOMIUIEKCHBIN MOAXO0M, KOTOPBIM MO3BOJISIET
WHTEPIIPETUPOBATh MEAHOTEKCT KaK LIEJIOCTHOE SIBICHUE JEHCTBUTENBHOCTH. B
paboTe WMCIOJIb30BAaHBI METOJbI COTMOCTABUTEIILHOTO, PEAAKTOPCKOTO OIMHUCAHUS U
aHaau3a.

B xawectBe »IMmnupuyecko 0a3pl B AUIUIOMHON pabOTE UCIOJIb30BaHbBI
JIMHTBUCTUYECKUE BO3MOKHOCTH >KYPHAJUCTCKUX TEKCTOB, KOTOPBIE COJEp’KAT B
ce0e CKPBITYIO peKJIaMy.

JIJist BBISIBIICHUS HApYIICHUSI TUYECKUX W JUTEPATYPHBIX HOPM OBLT MPOBEICH
CPaBHUTEIIbHBIA  aHallM3  JIMHTBUCTHUYECKUX  BO3MOXKHOCTEM  TekcTa  (Ha
CJIOBOOOpA30BaTENIbHBIE, JICKCUIECKOM U CHHTAKCHYECKOM YPOBHSX) TPAIUIIMOHHON
U CKPBITOM pekjambl. J[JiT TEKCTOB CO CKPBITOM PEKIaMO XapakTepHa: OOJbIIoe
KOJMYECTBO (hpa3eosioru3MOB, HIIMOM, TMapeMui, mrammnoB. JlJis TpaauiinOHHOM
pEKJIaMbl MPUCYIIU HUCIIOIb30BAaHUE OKKA3HMOHAIIM3MOB, KPEAaTUBHOI'O HUMIIEPATUBA,
ANIENTUYHBIX KOHCTPYKIIUN, MapUEIIISIIUH.



ESSAY

The actuality of the thesis work is that examples of modern advertising texts are
often transformed into journalistic ones reflecting the peculiarity of modern culture of
speech in the media. As a result, there is an effect of belingwism, calculating,
interpenetrating the elements of one language into another, deviation from literary
normes.

The volume of the thesis: 58 pages, 8 applications and 41 sources of literature.

The list of keywords: advertising, hidden advertising, PR, Product Placement,
publicism, discourse, mediotext, language of advertising, implication, markers of
hidden advertising, paragraph, commercial text, manipulation, manipulation
techniques, word formation, ethical and literary norms, syntactic means of the
language.

The object of the research is the hidden advertisement in the media text and the
culture of the journalist's speech.

The subject matter is the storage of literary and ethical norms of the advertising
message in the media space.

The purpose of the thesis is to conduct a linguistic and editorial analysis of
hidden advertising in medyayatse.

In the thesis, a comprehensive approach is applied, which makes it possible to
interpret media as an integral phenomenon of reality. In the work methods of
comparative, editorial description and analysis were used.

As an empirical base, the linguistic possibilities of mediotexts are used, which
contain hidden advertising.

Objectives: to consider the concept of mediotext; Identify markers of hidden
advertising (graphic, test, thematic); Show violations of ethical and literary norms; To
analyze the stylistic possibilities of the advertising text on the lexical, word-formation
and syntactic levels.

As an empirical basis in the thesis work, the linguistic possibilities of
journalistic texts that contain hidden advertising are used.

To violations of ethical and literary norms, a comparative analysis of the
linguistic possibilities of the text (on word-formative, lexical and syntactic levels) of
traditional and hidden advertising was carried out. For texts with hidden advertising
are characterized by: a large number of phraseological units, idioms, paremias,
stamps. For traditional advertising, the use of occasionalisms, creative imperatives,
eleptic constructions, and parcels are inherent.



