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PE®EPAT JJUIIJIOMHOM PABOThHI

Pri6anko /lenuca BanepreBuua
MapKeTHHTOBbIE CTPATErHH MOMYJISIPU3AIIH
CPEICTB MacCOBOW MH(pOpMaUU

O6bem paboTsl — 57

KoauuectBo npusioxennii — 0

KosauuectBo Tadaun — 0

KosauuectBo auarpamm — 0

KosnvecTBO HCIIOIB30BAHHBIX HCTOYHUKOB — 44

Katouessie ciaoBa: CPEJICTBA MACCOBOU MHO®OPMALIMU, MAPKETHWHT,
PEKJIAMA, MAPKETHUHI'OBAS KAMITIAHUA, APTYMEHTBI U ®AKTbI, Cb
BEJIAPYCBH CEI'O/JIHA, 3BA3IA.

OO0beKTOM HCCIIeIOBaHUS SIBIISIETCA JACSITENBHOCTh PENAKIMM ra3er «ApryMeHThl U
@axkte», «Cb benmapycs Cerogus», «3Bs31a»

Heap nccnenoBanus — 3y4uTh MapkeTUHIroBele crparernn CMU Ha npumepe Tpex
KPYITHBIX U3JJaHHMN.

AKTYaJIbHOCTH BHIOPAHHOW TEMbI OOYCIIOBIIEHA TeEM (PAKTOM, UTO O€3 pa3pabOTKu U
peanu3aluyd  MapKETUHIOBOM  CTPAaTE€rMU  JKU3HEAESTENIbHOCTh M Pa3BUTHE
coBpeMeHHOro CMMU He ABIAI0TCA BO3MOKHBIMU.

JUJ1s1 TOCTHKEHUS 1eJIM UCCIIE0BAHMS OB ONPENENEHbl BCE aClEeKThl MOCTPOCHHUS
U peanu3ali MAapKETHHTOBOM CTpAaTe€ruu, H3y4YEHbl M IOABEP)KEHbl aHAJIN3Y
XapaKTEpPHbIE MAPKETUHIOBBIE XOJIbl M MPUEMBI TAKUX M3AAHUI, KaK «APryMEHTHI U
®akte», «Cb benapycs ceroans», «3Bsizga». B mpomecce HanucaHus
TEOPETUYECKOW YacTu Oblla M3yyeHa ydeOHas, ClpaBOYHasi, HayyHas U Hay4dHO-
NoMyJsipHas IUTEpaTypa.

Pe3yabTaTom cTan aHanu3 MapKETUHTOBBIX PEIICHUM Ta3eT « ApryMeHThl U1 PaKThD»,
«Cb Bbenapych ceromus», «3Bsi3a». BeisiBieHbl TPoOJeMbl B MAPKETHHTOBBIX XOJaX
BBIIIICHA3BAHHBIX M3JaHUN U NPEJIOKEHbI MyTH UX peuieHus. [lomydyeHHble faHHbIE
MO>XHO MCHOJB30BaTh KakK JJIs JajbHEHIIeH MNOMyJaspu3alid BbIIIEHA3BAHHBIX
W3JIaHUM, TaK U JUIsl pa3pab0OTKU MapKETUHTOBOW cTpaTeruu croponnero CMU.
CreneHb CcaMOCTOSITEJILHOCTH — JlaHHAas paboTa MpeACTaBisSIET  COOOM
CaMOCTOATENIbHO TPOBEJCHHOE aBTOPOM HCCIEAOBAaHME M HOCUT TBOPYECKUN
XapaxkTep.



PO®EPAT JABIMJIOMHAIM MPALBI

Pri6anka J[3siHica Banep'eBiua
MapKeTbIHTaBbIsA CTPATAT11 MAMyIApbI3aIbli
Cpoakay MacaBaii iH(papmarbli

AO0'ém mpaumbl — 57

Koabkacupb npbikiaganuay — 0

Koabkacupb TadJain — 0

Kosbkacub BHIKAPBICTAHBIX KPbIHIL — 44

KmouaBbist ciaoBbi: CPOJIKI MACABAW IH®APMAILIBI, MAPKETBIHT,
POKJIAMA, MAPKETBIHI'ABASA KAMIIAHIA, APTYMEHTDBI I ®AKTHBI, Cb
BEJIAPYCh CEHHSI, 3BS3/IA.

A0'ekTam JaacjieqaBaHHsl 3'SyJSIONNA A3€HHACHD PAAAKIBIN Ta3eT ««ApryMeHTHI 1
@axkTte», «Cb benmapych ceromss», «3Ba3aa».

Mbsra paciienaBaHHsi — BBIBYYbIb MapKeTbiHTaBblisl cTpararii CMI Ha npbikianze
TPOX OYWHBIX BBIJAHHSY.

AKTyanbHacub aOpaHail ToMbl abyMoyiieHa ThIM (pakTaMm, IITO O€3 pacrpanoyki i
praiizailbli MapKeThIHTaBall CTPATATil XKBIIAA3eiHAcb 1 pa3Bilié cydyacHara CMI
HE 3'SYISI0LIA MarybIMbIMI.

Jiil JacsirHEeHHsI MAThI Jlaciie/laBaHHs ObLJIl BbI3HAYaHbl YCE acCMeKThl Maldya0BbI 1
paaiTi3anbli MapKEThIHIaBal CTPATArii, BbIByYaHbl 1 CXUIbHBI aHAI3Y XapaKTIPHBIA
MapKETBIHTaBBIsSI XaJbl 1 MPBIEMBI TaKiX BbIAAHHAY, K «AprymeHTsl 1 DakTey, «Ch
benapyce cerogusi», «3Bsizna». Y mpanpce HamiCaHHS T apdThIYHAW YacTki Oblia
BbIByYaHa HaByuyajbHas, JaBeJKaBas, HABYKOBas 1 HaByKOBa-MaIlyJspHas
JiTapaTtypa.

BoinikaM cray aHami3 MapKETHIHTaBbIX PAIIdHHSY ra3eT «AprymeHThbl 1 DakTb»,
«Cb benapych ceronus», «3Bs31a». BeistyneHsl mpadiieMbl ¥ MapKEThIHTABbIX Xaaax
BBIIIPIHA3BAHBIX BBIJAHHSAY 1 NpamaHaBaHbl HUISIXI 1X palIdHHS. ATpBIMAHbIA
JAI3CHbIsI MOJXXHA  BBIKAPBICTOYBAllb  SIK  JUJIS  Jajiedliaid  mamyssipbi3aliblii
BBIIIPIHA3BAHBIX BBIJAHHAY, TaK 1 JUIsl paclpanoyKi MapKeTbIHraBaid CTpararii
iHmara CMI.

Crynenb camacroiiHacui — 1aa3eHas mpana ysyise caboil camacToliHa nmpaBe3eHae
ayTapaM Jacie/laBaHHEe 1 HOCILb TBOPYbI XapaKTap.



ABSTRACT THESIS

Rybalko Denis Valerievich
Marketing strategies for mass media popularization

The size of work — 57

The number of applications — 0
The number of tables — 0

The number of diagrams — 0
The number of used sources — 44

Key words: MEDIA, MARKETING, ADVERTISING, MARKETING
CAMPAIGN, ARGUMENTI AND FACTI, SB BELARUS SEGODNIA,
ZVIAZDA.

The objects of the research is the work of "Arguments and Facts", "Belarus Today"
and "Zvyazda" editorial offices

The main purpose is to study the marketing strategies of the media on the example
of three major publications.

The relevance of the chosen topic is conditioned by the fact that without developing
and implementing a marketing strategy the vital activity and development of modern
media are not possible.

To achieve the following objectives, all aspects of the design and implementation of
the marketing strategy were identified, characteristic marketing moves and receptions
of such newspapers as "Arguments and Facts", "SB Belarus segodnia” and "Zvyazda"
were studied and analyzed. In the process of writing the theoretical part, the
educational, reference, scientific and popular science literature was studied.

The results of research was the analysis of marketing decisions of the newspapers
"Argumenti and Facti”, "SB Belarus segodnia”, "Zvyazda". The problems in
marketing moves of the above-named editions are revealed and the ways of their
solution are offered. Obtained data can be used either for further popularization of the
above-mentioned publications or for developing a marketing strategy for third-party
media.

A level of self-working — this work is an independently conducted by the author.



