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Kypxunen A.D. PekpeaninonHsiil moreHuuan Micnanuu u ero ucmnoiab30BaHue
Ha TYPHCTCKOM pbiHke benapycu (quruiomtas pabora). — Musck., 2016. — 36 c.

PekpearnmmoHHo-reorpaguieckoe IMOJOKECHHE, PEKPEallMOHHO-PECYPCHBIN
noteHiman lcmanum, COBpEMEHHBIH ypOBEHb Pa3BUTHUSA  TYPHCTCKON
UHPPACTPYKTYpHI, Teorpaduss H CTPYKTypa MEKIYHAPOIHBIX TYPHCTCKHUX
MIOTOKOB, POJIb TYPUCTCKOTO KOMILJIEKCA B 9KOHOMHUKE CTPAHBHI.

B pabote maercs skOHOMHKO-TeorpaduuecKas XapakKTepUCTHKA TYPUCTCKOM
cucteMbl Hcnanuu. AHamM3WpyeTCss TUHAMUKA W CTPYKTypa IIOTOKOB B
Wcnanun, packpbIBalOTCS OCOOCHHOCTH PAa3BUTHUS TYPUCTCKUX PETHOHOB

CTpaHBbl.
bubnuorpadus: Ha3B. tadn. 9, puc. 10

PODEPAT

Kypxinen. A.D. Pakpoaaiipiiinbl naT HIBISI [ciaHil 1 SiT0 BEIKAphICTAHHE Ha
TYPBICIIKIM phIHKY benapyci (apimomnas npama). - Minck., 2016. - 36 c.

Pakpoarpritna-rearpadiuynae CTaHOBIIIYA, PAKpAAIBIHA-PICYPCHBI
NaTIHIBIUT [craHnii, CydacHbl Y3pOBEHb pa3BIlld TyphICIKANH 1HPPACTPYKTYPHI,
rearpadist 1 CTPyKTypa MDKHAPOAHBIX TYPBICUKIX TMATOKay, poJisi TypbICIIKara
KOMIJIEKCY ¥ SKaHOMIIIbI KpaiHBbI.

VY mpanbl gaemia SkaHoMika-rearpadiuyHas XapaKTapbhICThIKA TYPBICIIKAN
cictombel Icmanii. Anamizyera JblHamMika 1 CTpyKTypa marokay y Icmawii,
pacKphIBaroIliia acadaiBaciii pasBillils TypPICIKIX Pari€Hay KpaiHbl.

bi6misrpadis. Tab:m. 7, peic. 10

RESUME

Kurhinen AE. Recreational potential of Spain and its use in the tourism
market of Belarus (graduate work). - Minsk, 2015. - 36 p.

Recreation and geographical situation, recreational resources potential of
Spain, the current level of development of tourism infrastructure, geography and
the structure of international tourist flows, the role of a tourist complex in the
country's economy.

The paper presents economic and geographic characteristics of tourism in
Spain. The dynamics and structure of flows in Spain reveal features of the
development of tourist regions.
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