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baxap B.A. Mecto u posb [lonbmm Ha MEXIyHAPOIHOM PBIHKE TYPUCTCKUX
yciyT (aurioMHas padota). — MH., 2016. — 54 c.

bubmmorpadusa uctounuk 22, tabmun 8, pucynka 9.

PekpeanioHHO-Teorpauueckoe MOJIOKEHUE, MUPOBasi MPOCTPAHCTBEHHAS
CTPYKTypa TYpPUCTCKOTO PbIHKA, COLMAIIBHO-3KOHOMHUYECKHE (PAKTOPHI pa3BUTHS
Typu3Ma, pEKpEealMoOHHbIE PECYpChl, TYPUCTCKash MH(pacTpyKTypa, JUHAMHKA U
CTPYKTypa TYpPHUCTCKUX TIOTOKOB, TYpPUCTCKas CIELHAIM3AIMSA, TYPUCTCKUE
LEHTPBHI.

B pabotre BBIABISIOTCS SKOHOMHKO-Teorpaduueckue TEHACHIIUUA Pa3BUTHUS
MexayHapoaHoro Typusma B [lombckoit  PecmyOnuke.  XapakTepusyrorcs
pEKpEAMOHHBIE PECYPCHI i KPYITHEUIINE TYPUCTCKHUE LIEHTPhI CTPAHBI.
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baxap B.A. Mecua 1 ponb [loabiusl Ha MI>KHAPOAHBIM PBIHKY TYPBICLKIX
nocnyr (IpIIOMHAA Tparna). - Mu., 2016. - 54c.
bibmisrpadis kpeiHina 22, Tabmin 8, mamtonkay 9.

PakpoanplitHa-rearpagiyHae = CTaHOBIIIYA,  CyCBETHAas  IMpacTopaBas
CTPYKTypa TypbICLKara pbIHKY, CalblsUIbHA-DKaHAMIYHBIS (akTapbl pa3Bild
TYpbI3MY, PAIKPIALBIMHBIA PICYPChl, TypbICUKas 1HPPACTPYKTypa, AbIHAMIKA 1
CTPYKTypa TYPBICLIKIX MATOKAY, TYpPBICIIKasl CIIEUbIII3alblsl, TYPBICLKIS LBHTPBHI.

Y mpanbl BBIYISIONNA AKaHOMIKa-rearpadiuHblsl TIHIAPHIBI pa3BIIIs
MDKHapojnHara TypeisMy V  Ilombekaih  PacmyOminbl.  Xapakrapbl3yronna
PAKpIAIBIAHBISA PACYPCHI 1 HAMOYIHEHIIBISA TYPBICUKIS IIIHTPHI KPaiHbI

ABSTRACT

Bakhar V.A. The place and role of Poland in the international market of
tourist services (thesis). - Mn., 2016. - 54p.

The bibliography includes source 22, tables 8, drawing 9.

Recreation and geographic position, the global spatial structure of the tourist
market, socio-economic factors of development of tourism, recreational resources,
tourism infrastructure, dynamics and structure of tourist flows, tourist
specialization, tourist centers.

The paper identifies the economic and geographic trends of international
tourism in the Hellenic Republic. Characterized recreational resources and major
tourist centers of the country.



