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AHHOTALIMSA

Junomuas padora: 79 c., 3 puc., 17 Tabmui, 55 UCTOYHUKOB, | TIPHITOK.

MAPKETHHI'OBAA CTPATET'UA, KOHKYPEHTHbIE
[IPEUMVIIIECTBA, CTPATETMUYECKWIH AHAJIN3, CPEJA OPTAHU3ALIMU

Oo0bexT uccaenoBanus - 3A0 «MHTepHeT — Mara3uH EBpoonty.

IIpeamer ucciaea0BaHuA - MAPKETUHIOBASI CTPATETHS TIPEATPUITHS.

Heab pabdoTrbl — pa3paboTka pPEKOMEHAAIMI IO COBEPIICHCTBOBAHHIO
MAapKETUHIOBOM CTPATETHH OpraHU3aL|u.

MeToabl HMCCIeAOBAHUSI - CHCTEMAaTH3alMHd M JIOTHYECKOro 0000IIEeHus,
TaONWYHBINA U TpaduuecKkuil METO/, CPAaBHUTEIBHOTO aHAIIN3a, YIKCIIEPTHBIH.

HccaenoBanussi u  pa3palOTKHM: W3Y4YEHBl TEOPETUYECKHE  ACIIEKTHI
MAapKETUHIOBOM  CTpAaTeTWH  MNPENUPHUATHsS, IPOBEICH  aHAINW3  TEKyLIlen
MapkeTuHroBou crparerun 3A0 «MHTEepHET — MarasuH EBpoonT», IpemIokKeHbI
HAIIPaBJICHUS] U IIyTU MOBBIIICHUS COBEPLIEHCTBOBAHUS MAPKETUHIOBOM CTPATETHH
3AO «MHTepHeT — Mara3un EBpoonty.

TexHUKO0-IKOHOMHYECKas, coumraJIbHasA u(1JIm) JIKOJIOrHYecKas
3HAYUMOCTb: BHEApPEHHUE pa3pabOTOK MNOBBICUT 3(P(EKTUBHOCTH MaPKETUHIOBOM
CTPATETUU NPEANPHUATHUSA, YTO MOBJIEYET MOBBIIECHUS 3PPEKTUBHOCTH JI€ATEILHOCTH.

ABTOp paboOTBl TOATBEPKIAET, YTO MPUBEICHHBIH B HEH pPacyeTHO-
AHAJIUTUYECKUM MaTepuand NPaBUIbHO U OOBEKTHBHO OTPAXXKAET COCTOSIHUE
HCCIIEYEMOTO IMpOLECCa, a BCE 3aMMCTBOBAaHHBIE W3 JIMTEPATYPHBIX W JAPYTUX
MCTOYHUKOB TEOPETUYECKUE, METOAMUYECKHE IIOJOKEHUS U KOHUEIIUHU
COMPOBOXKIAIOTCS CCHUIKAMHU HA UX ABTOPOB.




ANNOTATION

The volume of the thesis 79 p., 3 Fig., 17 tab., 55 sources 1 app.

MARKETING STRATEGY, COMPETITIVE ADVANTAGE, STRATEGIC
ANALYSIS, ENVIRONMENT OF THE ORGANIZATION

The object of research is JSC "Internet — shop of Euroopt".

The subject of the research is the marketing strategy of the company.

The aim of the thesis is the development of recommendations on
improvement of marketing strategy of the organization.

In the course of work studied the theoretical aspects of marketing strategy, the
analysis of the current marketing strategy of ZAO "Internet — shop of Euroopt"
proposed directions and ways to enhance the improvement of marketing strategy of
ZAO "Internet — shop of Euroopt”.

When the work used research methods: systematization and logical
generalization, tabular and graphical method, comparative analysis, expert.

The results can be used by management of ZAO "Internet — shop of Euroopt"
in the enterprise.

Techno-economic, social and(or) ecological significance: the implementation
of developments will increase the efficiency of marketing strategy, which will
improve performance.

The author confirms that there are settlement the analytical material correctly
and objectively reflects a condition of researched process, and all borrowed from
literary and other sources of theoretical, methodological concepts are accompanied by
references to their authors.




