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AHHOTANUA

Huniomuas pabota: 69 c., 18 1a6:1., 36 UICTOYHUKOB, 8 TIPUIT.

KAYECTBO, CHUCTEMA MEHEDKMEHTA KAYECTBA (CMK),
CTAHJAPTBLI MICO 9000:2000, YJIOBJIETBOPEHHOCTH TTOTPEBMTEJIEU,
AHKETHUPOBAHUE.

O0bexT uccnegoBanus — OO0 «IIpuopJlorucT.

IIpeamer ucciie0BaHUsE — MApPKETUHIOBas J1€ATEIBHOCTD, OpraHH3alOHHAS
crpykrypa OOO «IlIpuopJloruct».

Heab padoThI: Ha OCHOBaHHUHU UCCIIEIOBAHUS 000
«I[IpuopJlorucT»npoananuzvpoBaTh MAPKETUHTOBYIO NEATEIHFHOCTh OpraHH3alldd U
pa3paboTaTh MEPONPUSITHUS MO MOBBILIEHUIO €€ 3HPEKTUBHOCTH.

MeToabl HccaeNOBaHMSA: CPAaBHUTEIBHOTO U CTATHUCTHYECKOTO aHAaIHU3a,
MOJIEJIMPOBaHUE IPOLIECCOB M PUCKOB, TIPYNIHUPOBOK, 3KCIEPTHBIX OLEHOK,
AHKETHUPOBAaHUs U MOHUTOPUHT.

Hccienopanust u pa3paGoTKM: W3y4YEHBl IEPCIEKTHBHbIE HAMpaBlIeHUS B
COBEPILEHCTBOBAHHM MApKETUHTOBOU JESTENbHOCTH, JaHa OLIEHKAa MapKeTHHIOBOH
nestensHocth  «[lpuopJlorucT», omnpeneneHsl  HEWUCIOAB30BAaHHBIE  PE3EPBEHI
yJIy4dlleHUs] KayecTBa YCIYr W NPHWYMHBl HEYIOBJIETBOPSHHOCTH ITOTpeOUTENCH;
pa3pabdoTaHbl KOHKPETHBIE I[PEJIOKEHHUsST IO COBEPIICHCTBOBAHMIO YIIPABJICHHUS
KaueCTBOM YCIIYT. L

TeXHUKO-IKOHOMMYECKasi, COUMalbHas M(MUM) IKOJOTHYEeCKas 3HAUYMMOCTH:
BHEJpEHUE HOBOH METOJUKU MOBBICUT OOBEKTUBHOCTH OLIEHKU YIOBIETBOPEHHOCTH
notpebuteneit, ycunut opuentaino CMK Ha TpeGoBaHus notpebuteneu.

ABTOp paboThl NOATBEpPXKIAaeT, YTO MPUBEAEHHbIM B HEH pacyeTHO-
AaHAJIUTUYECKUH MaTepuall MPaBHWJIBHO U OOBEKTHMBHO OTPa)KaeT COCTOSHUE
UCCIIElyeMOro Mpolecca, a BCe 3aluMCTBOBAaHHbIE W3 JUTEPATYyPHBIX U JPYTUx
UCTOYHUKOB TEOPETHYECKHE, METOAOJOTUYECKUE U METOJUYECKUE TMOJNIOKEHUS U

KOHUCHIHUH COIPOBOXIAOTCA CChIJIKAMKW Ha UX aBTOPOB.




ANNOTATION

Thesis: 69 p., 18 tab., 36 sources, 8 ADJ.
QUALITY, QUALITY MANAGEMENT SYSTEM (QMS) STANDARDS ISO
9000:2000, CUSTOMER SATISFACTION, QUESTIONNAIRE.

The object of study — "Priorlogist".

Subject of research — marketing activities, organizational structure, OOO
"Priorlogist".

Objective: based on the research, OOO "Priorlogist" to perform marketing
activities of the organization and to develop actions to improve its effectiveness.

Research methods: a comparative and statistical analysis, modeling and risk
groups, expert evaluations, questionnaires and monitoring.

Research and development: studied perspective directions of improvement of
marketing activities, evaluation of marketing activities "Priorlogist”, identified
untapped reserves of improving the quality of services and cause!s dissatisfaction of
consumers; develop specific proposals for improving quality management services.
Techno-economic, social and(or) ecological significance: the introduction of new
methods will increase the objectivity of the assessment of customer satisfaction, will
increase the orientation of the QMS to the requirements of consumers.

The author confirms that there are settlement the analytical material correctly
and objectively reflects a condition of researched process, and all borrowed from
literary and other sources the theoretical, methodological and methodical principles
and concepts are accompanied by references to their authors.




