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PE®EPAT

Jurnnomuas paboTta COCTOWT W3 2 TJIaB, BBEIACHUS, 3aKIIOUCHHUS, CITMCKA
UCIIOJIb30BaHHBIX UCTOYHUKOB (39 mo3uIuil) U 3aHUMAaeT 52 CTpaAHMUIIBI.

Kouesbie cioBa: PEKJIAMHBIN TEKCT, COLIMAJIBHA ST PEKJTAMA,
METOUKA ITPEIIOJJABAHNA PKN.

OO0beKT Hcc/eq0BaHUsl — CHUCTEMa padOThI C PEKIAMHBIMH TEKCTaMU B
WHOCTPAHHOW ayJIMTOPHH.

IIpeameT uccienoBaHusi — CIOCOObI MPUMEHEHUS ayTEHTUYHBIX TEKCTOB
COLUATBLHON PEKJIaMbl B Ka4eCTBE JUJAKTUYECKOTO Marepuaia npu OO0ydeHHUH
PYCCKOMY SI3bIKY KAK HHOCTPAHHOMY.

Heabp0  IUIUVIOMHOTO  HMCCJENOBAHMUS  BBICTYHNAeT  PACCMOTPEHHUE
OCOOEHHOCTEW MPUMEHEHHsS] ayTEHTHUYHBIX TEKCTOB COLUAIBHOW pEKJIamMbl B
KaueCTBE IMJIAKTUYECKOTO MaTepuasa npu o0y4eHuu CTyAeHTOB-UHO(POHOB.

Meromomoruaecko ~ 0a30oif  HWCCIEMOBAaHWS  BBICTYMHJIM  PabOTHI,
MOCBSIIEHHBIE PACCMOTPEHUIO TUAAKTUUECKOTO MOTEHI[MANIA PEKJIAMHOTO TEKCTa
npu ooyuenun PKU.

MeToabl HcCc/IeIOBAHUSA: CTPYKTYPHBIM aHaIM3 TEKCTOB, OOYYarOLIMiA
AKCTICPUMEHT B 00acT npenoaaBanus PKI.

B naumomHOM wHccnenoBaHund 000OIIEHBI OCHOBHBIC XapaKTEPUCTUKH
COBPEMEHHOTO PEKJIAMHOTO TEKCTa; CUCTEMaTU3UpOBaHa cHenudpuKa TEKCTOB
COIMATLHOU PEKJIaMbI KaK 0CO0O0TO BH/Ia MaCCOBOM KOMMYHHUKAITUH; PACCMOTPEHBI
OCOOEHHOCTH MPAKTUYECKOTO HCIOJIb30BaHMS TEKCTOB COIMAILHON pPEKaMbl B
obyuenuu PKU.

IIpakTnyeckasi 3HAYMMOCTH Pa0OTHI OMPEACNAETCS BO3MOXXHOCTBHIO
HCTOJIb30BAaTh MaTEPHUANbl UCCIEAOBAHUS B KypcaXx MO METOJUKE MPENOAABAHUS
PKMH, a Takxe B IpaKTUYECKOW NEAArOrM4eCKOr AEATEIbHOCTH.



SUMMARY

The thesis consists of 2 chapters, introduction, conclusion, list of used
sources (39 items) and takes 52 pages.

Key words: ADVERTISING TEXT, SOCIAL ADVERTISEMENT,
METHODS OF TEACHING RUSSIAN AS A FOREIGN LANGUAGE.

The object of the research is the system of working with advertising texts in
aforeign audience.

The subject of the research is the methods of using authentic texts of socia
advertising as a didactic materid in teaching Russian as a foreign language.

The purpose of the thesis study is to consider the specifics of the use of
authentic texts of socid advertising as a didactic materid in the training of foreign
students.

The methodologica base of the research was the work devoted to
the consideration of the didactic potentid of the advertising text in the training of
Russian as aforeign language.

Methods of the research: structura andysis of texts, teaching experiment
in the field of teaching Russian as aforeign language.

The diploma study summarizes the man characteristics of the modern
advertising text; the specifics of the texts of socid advertising as a specia type of
mass communication are systematized; the features of practica use of texts of
socid advertising in training Russian as aforeign language are considered.

The practical importance of the research is determined by the possibility of
using research materids in courses on the methodology of teaching Russian as
aforeign language, as well as in practicd pedagogicd activity.



