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Ob6vexm uccnredosanuss — aBTOMOOUIIECTPOUTENBHBIN PHIHOK.

Llenv pabomwvr - BBIABIECHHE OCOOCHHOCTEN (POPMUPOBAHUSA CTPATErHU
WHTEpHAIlMOHAIM3alM B cepe  aBTomMoOunecTtpoeHus. DopMupoBaHue
KOHKPETHOW CTpaTeTHuH pa3BUTHsI I AWIEPCKUX IeHTpoB Jaguar Land Rover Ha
tepputopun CHI'.

B pabote ObuiM M3y4eHbl OCHOBHBIE METOAbI U TUIIBI MHTEPHALIMOHATIU3ALINH
aBTOMOOWJIECTPOUTEIHHBIX KOMITAHUN Ha puMepe kommnanuu Jaguar Land Rover.

bein U3YYEHBI OCHOBHBbIE TE€HJCHUIUN MHPOBOTO
aBTOMOOUJIECTPOUTENBHOTO pbiHKA. llpencraBiensl Bce (QOpMBI M THIIBI
MHTEpPHAI[MOHAJIM3AIlMM KOMIIAHUN Ha 3apyOeXHbId pbIHOK. Tak ke, OblI
NpOaHaTN3UPOBaH MOTeHIMAN komnanuu Jaguar Land Rover na tepputopun CHI,
MIPEICTABICHbl CTATUCTUYECKUE JIaHHBIE PE3YJIbTaTOB HA TEPPUTOPUU JIPYTUX
crpaH. beutn momosHUTENEHO pa3oOpankl MIaHkl komnanuu Jaguar Land Rover Ha
pa3BUTHE B OyyILIEM.
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Ab'exm oacneoasanns — aytamalineOyaayHIubl PhIHAK.

Mbma pabomwvr - BbIAyIEHHE acaOiiBaclsgy QapmipaBaHHS CTpaTaril
IHTApHALBIAHATI3abll ¥ cdepbl  ayTamaOineOynaBanHs.  DapmipaBaHHE
KaHKpATHAW CTpaTarii pas3Bilils sl Abuiepckix 1pHTpay Jaguar Land Rover Ha
TapsiTOpbll CHJJ

VY npaitibl ObUTI BEIBYYaHbI ACHOYHBISI METAIbI 1 THIMbI IHTIPHAIBISTHATI3A1bI1
ayTamali1e0ynayHiubIX KaMIaHii Ha NpbIkiaaa3e kammadii Jaguar Land Rover.

bbL11 BEIByYaHbl aCHOYHBIS TOHIPHIIBI CyCBETHara aytamaoiieOynayHivara
peIHKY. [IpaacTaynensl yce (hopMbl 1 THINBI IHTIPHAIBIIHAII3AIbI KaMIIaH1A Ha
3aMeXHbI pblHAK. ['3TaK »ka, Obly MpaaHanti3aBaHbl NATAHIBIUT KamMMaHii Jaguar
Land Rover Ha tapsitopsii CHJI, nmpaacTaynenbis CTaTbICTBIYHBIS 1a3€HbIS
BBIHIKAY Ha TAPBITOPHI IHIIBIX KpaiH. beull JagaTkoBa pazadpaHbl IUIaHbl KaMIaHil
Jaguar Land Rover nHa pa3Binugé y Oy aydbiHi.
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Object of research — Automotive market

The purpose of the work is to identify the specifics of the formation of the
strategy of internationalization in the automotive industry. Formation of a specific
development strategy for Jaguar Land Rover dealerships in the CIS.

In the paper, the main methods and types of internationalization of
automobile companies were studied using the example of Jaguar Land Rover. The
main trends of the world automotive market were studied. Presented are all forms
and types of internationalization of companies to the foreign market. In addition,
the potential of Jaguar Land Rover was analyzed on the territory of the CIS,
statistical data of the results on the territory of other countries are presented. Jaguar
Land Rover's plans for further development were further explored.



