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PE®EPAT JJUIIJIOMHOM PABOTHI

O0beM [UIIIOMHOM pabOTHI COCTaBISAET 52 CTPaHUIBI, BKJIIOYAET OJHO
IIPUJIOKEHUE U 23 WCIIOJIb30BAaHHBIX UCTOYHHKA.

KJIFOYEBBIE CJIOBA: KOMMVYHUKALIMM, OPI'AHU3ALIMMOHHBIE
KOMMYHUKAILINHU, KOPITOPATHBHAA KYJIbTYPA, OPTAHU3ALIMOHHA A
KVIJIBTYPA, OYHKINN KOPIIOPATUBHOU KVYJIbTYPBI,BU/IbI
KOPITOPATUBHOU KVYJIbTYPBI,AHAJIN3 14 OOPMUPOBAHUE
KOPIIOPATUBHOU KVJIbTYPBI.

OObeKT ucciaenoBaHUs AUIMJIOMHON paboOThl — KOPIIOpAaTHBHASA KyJIbTypa Kak
KOMIIOHEHT OPraHU3allMOHHOM KyJbTyphl. lIpeamer wuccraenoBaHus IUINIOMHON
paboTsl — popMUpPOBaHUE KOPIIOPATUBHOM KyIbTYphl B Oopranusauuu. Llenas nanHoit
JTUIIOMHOM pabOThl — paCKPBITh CYIIIHOCTh KOPIOPATUBHOM KYJIBTYphI U NTOKA3aTh €€
MECTO B CTPYKTYpE OpraHu3anuu. MeTogoJ0ruyecKyt0 OCHOBY JAUILUIOMHON paOOThI
COCTAaBWJIM OOLIEHAYYHbIE METObI: METOJI aHAJIN3a U CUHTE3a, ONUCATEIbHBIA METOT
U METOJ| CPaBHEHHMs, a TaK)KE€ AHKETHBIM OIpoc. 3ajadyaMy JUILIOMHOW pPabOThI
ABJSUIMCH: HW3YYHUTh, NPOAHAIM3UPOBATH,II0KA3aTh,1aTh OLIEHKY KOPIOPATUBHOU
KYJIbTyp€ OpraHU3aluu.

B mnpouecce HamnucaHus IUIUIOMHOW pabOThl OBUTM MOJYYEHBI CIEAYIOIIHME
pEe3yAbTaThl: JAHO OMNPENEICHHE NOHATHUIO OPraHU3allMOHHBIE KOMMYHHKAIINH;
BBISIBJIEHBI (DYHKIMM OpPraHU3ALMOHHBIX KOMMYHHKAIMH; PACKPBITO TOHSTHE
KOPIIOPDAaTUBHOW  KyJBTYpBI, IPOAaHAJIM3UPOBAHA  KOPIOPATHUBHAS  KyJIbTypa
opraHu3auuu /[ummc-KoCMeTHK.

PO®EPAT JBIIIJIOMHAMN PABOTHI

AG'éM npITIOMHaN paOOThI CKJIajae 52 cTapoHKi, YKIII0Yae aaHo MpbIKIagaHHE
123 BBIKapBICTAHBIX KPBIHILIBI.

KJIIOUABBIS  CJIOBA: KAMVHIKAIIBII,  APTAHI3AILIBIMHBISA
KAMYHIKAIIBII, KAPITAPATBIYHAS KVYJIbTYPA, APIAHI3ALIBIMHAS
KVJIbTYPA, ®VHKIBII  KAPITIAPATBIYHAM  KVJIbTYPHI,  BIJIbI
KAPITAPATBIYHAM KVJIBTYPHI, AHAIJII3 I OAPMABAHHE
KAPIIAPATBIYHAU KYJIbTYPBL

AG'ektT nacnepaBaHHS JBITUIOMHAid pabOThl — KaprapaTblyHash KyJbTypa SK
KaMIaHEeHT apraHizaiblifHail KynbTypsl. [IpenMer gacienaBanHi ABIIIIOMHAN pabOThI
— (apmipaBaHHe KapnapaThlyHall KynbTypbl Yy opranuzainuu. llens nanzeHai
JBITIIOMHAN pabOThl — PAaCKPhIIb CYTHACHb KapHapaTblyHail KyJIbTyphl 1 aKasallb se
Meclla ¥ CTPYKTYpbl aprasizaibli. MeTaganariyHy0 acHOBY JBITIJIOMHAl paOOThI
CKJIaJl aryJbHAaHAaBYKOBBISI METAJbl: METaJ aHaNI3y 1 CIHT33Y, amicajibHbl MeTaj 1
MeTaJ| MapayHaHHs, a TakcamMa aHKeTHae omnpoc.3ajadyaMy JbIIJIOMHA padoThI
3'SIYISITICS: BBIBYYBIIb, IMpaaHaii3aBallb, Makas3allb, Jallb alPHKY KaprnaparblyHail
KyJbTYphI apraHizalibli.



Y  mpampce  HamicaHHs — ABIUIOMHAW — paboThl  ObLII  aTpbIMaHBI
CIIEyIOIMEepe3yabTaThl:  JaJ3€Ha  BBI3HAUSHHE  MAaHALIO  apraHi3alblifHbIA
KaMyHIKallbli; BbIAYJIEHbl (YHKIBI apraHi3albliHBIX KaMyHIKAllbli; pacKpbiTa
NaHAIIEe KaprapaTblyHal KyJbTyphl, MpaaHaii3aBaHa KaprapaTelyHas KyJbTypa
apraizarpeii Junic-kacMeTsika.

GRADUATE THESIS SUMMARY

The amount of the thesis is 52 pages and includes one application, and 23
sources used.

KEYWORDS: COMMUNICATIONS, ORGANIZATIONAL
COMMUNICATIONS, @ CORPORATE  CULTURE, ORGANIZATIONAL
CULTURE, FUNCTIONS OF CORPORATE CULTURE, KINDS OF
CORPORATE CULTURE, ANALYSIS AND CORPORATE CULTURE
FORMATION.

The object of research of thesis work is corporate culture as a component of
organizational culture. The subject of research of thesis work is the formation of
corporate culture in the organization. The purpose of this thesis is to reveal the
essence of corporate culture and to show its place in the structure of the organization.
The methodological basis of the thesis was made by general scientific methods: the
method of analysis and synthesis, the descriptive method and the method of
comparison, and the questionnaire. The tasks of the thesis were: to study, analyze,
show, and evaluate the corporate culture of the organization.

In the process of writing the thesis, the following results were obtained: the
definition of organizational communications was defined, the functions of
organizational communications were identified; The concept of corporate culture is
disclosed, the corporate culture of the organization Dilis-cosmetic is analyzed.



