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PE®EPAT I[I/IHJIOMHO]?I PABOTbDI

O0bemM nmurmoMHONM paboThl cocTaBisier 51 crpanuny u Biioudaer 40
WUTIOCTpanuid, 8 Ta0auIl, 2 IpIIoKeHUs U 39 UCIOJIb30BaHHBIX HCTOYHHUKOB.

KIIFOUEBBIE CJIOBA: PEKJIAMA, COLMAJIBHAS PEKIIAMA,
COLIMAJIBHAS TTPOBJIEMA, BU3YAJIBHBIN TEKCT, JU3AWH, JUCKVYPC.

OOBbeKT nccnenoBaHus JUMIOMHON pabOThl — BU3YAIbHBIN TEKCT B PEKJIaMHBIX
coobmenusix. Ilpenmer uccnepoBaHus AWIJIOMHON pabOThl — TMEYaTHBIE TEKCTHI
collMAJIbHOM peknambl. Llenp AumioMHON paOOThl — BBIABICHHE XapaKTEPUCTHUK
BU3YaJIbHOT'O TEKCTa B JUCKYPCE COLMAIBHON peKJIaMbl. METOI0JI0THYECKYIO OCHOBY
JTUIUIOMHOM pabOThl COCTaBWJI KOMIUIEKCHBIM JIHCKYpC-aHaIN3 KaK COBOKYITHOCTb
Pa3IUYHBIX AHAIMTUYECKUX METOJIOB MHTEPIPETAUUU PA3TUYHOIO POJa TEKCTOB, B
TOM YHCJIE U BU3YaJIbHBIX.

B mnpouecce HanucaHus IUILUIOMHOW pabOThl OBUTM MOJYYEHBI CIEAYIOIIHME
pEe3yNbTaThl: BBIACIEH pPsJi KIIOYEBBIX XApAKTEPUCTHK BHU3YaJIbHOTO TEKCTAa,
BBISIBJIEHBI OCOOEHHOCTH KOMMYHHMKAaTUBHBIX MPAKTUK B COLMAIBHOW pEKIIaME;
BBISIBJICHBI Pa3JIM4Msl B TEXHUKAX BU3yalIM3alMU PEKIAMHBIX IJIAKAaTOB, COEPHKAIIMX
BHU3yaJIbHBIN TEKCT.

HoBu3Ha  mNOJydeHHBIX  pE3yJbTaTOB  OOYyCIOBJ€HAa  HEAOCTATOYHBIM
MOHUMAaHUEM CIELU(PUKHA BU3YaTbHOIO TEKCTA U HEOJTHO3HAYHOCTBIO €r0 TPAKTOBKH.
[lomy4yeHHble pe3yibTaThl XapaKTEPU3YIOTCS BO3MOXKHOCTSIMH TEOPETUYECKOTO U
MPaKTUYECKOT0 NMpUMEHeHusa. Marepuanbl JUITIOMHOW padOThl MOTYT IPUMEHSATHCS
B YYEOHOM Mpolecce MPU HU3YyYEHWU CEMHOTHUKH PEKJaMbl, a TakXKe psaa IpYyrux
CMEXHBIX JUCLUMIUIMH. Martepuansl W pe3yibTaThl JIUIJIOMHOW pPaOOThl ObLIM
MOJIy4eHbl HA OCHOBAHMHM JIOCTOBEPHBIX HCTOYHMKOB W  CAMOCTOSITEIBHO
MPOBENEHHOTO TEOPETUUECKOTO U MPAKTUYECKOT0 UCCIEAOBAHUS.

PODEPAT I[I)IHJIOMHAfl PABOTbDI

AG'ém gpimiioMHal paboThl ckiagae 51 craponky 1 ykimouae 40 inroctpartbii, 8
TabmiI, 2 1anaTtky 1 39 BEIKAPBICTAHBIX KPBIHIILI.

KIIIOYABBIA CJIOBA: POKIIAMA, CALbBISAJIBHAA POKIIAMA,
CALBISIJIBHAS TTIPABJIEMA, BI3YAJIBHBI TOKCT, JIBI3AVH, JHICKYPC.

AG'exkT nmacienaBaHHS ABIIJIOMHA pabOThl - BI3yaJbHbI TAKCT Y PIKIAMHBIX
naBenamieHHsax. [Ipaamer nacnegaBaHHs IbITUIOMHANA paOOThI — JPYKABaHBIS TIKCTHI
calplsUIbHA pakiiaMbl. MaTa AbIIIOMHAl pabOThl — BBISYJIIEHHE XapaKTapbICTHIK
Bi3yaJibHara TAKCTY ¥ ABICKYpCE callblsfibHAall pakiaMbl. MeTajganariyHyro acHOBY
JBIMJIOMHAN paOOThl CKJIAy KOMIUIEKCHBI ABICKYpC-aHal3 SIK CYKyIMHAcClb PO3HBIX
aHAMITBIYHBIX METaJay I1HTIPHOPATALBIl pO3HAra poay TIKCTAY, y ThIM JIKy 1
BI3yaJIbHBIX.

VY mpaipce HamicaHHS JBIIUIOMHAa paOOThl ObUTI aTpbIMaHbl HACTYIHBISA
BBIHIKI: BBUIy4YaHbl [I3par KIOYaBbIX XapaKTapbICThIK Bi3yalbHAara TIKCTY;



BBISYJICHBIA acaliiBacIll KaMyHIKATBIYHBIX TPAKTBIK Y CalbUIbHANH PIKIAME;
BBISIYJICHBI aJpO3HEHHI ¥ TOXHIKaX Bi3yali3alblli PAKIAMHBIX IUIAaKaTay, sKis
3MSIIYAIOIb Bi3yaJIbHbI TIKCT.

HaBizHa aTpbIMaHBIX BBIHIKAY aOyMmOYyiieHa HENacTaTKOBBIM pPa3yMEHHEM
cnenpi(iki Bi3yalibHara TAKCTY 1 HeagHa3HAYHACIL AT0 TPAKTOYKI. ATpbIMaHbIsA
BBIHIKI ~ XapaKTapbl3yIOlllla MardelMaclsMi  TIapdThluHAra 1 MpakThlyHara
OpBIMSHEHHS.  Matopeisipl  IBIIUVIOMHAM  pabOThl  MOTYILh  NPBIMSHSLNLIA ¥
HaBy4YaJbHBIM IIpaldCe MPhl BBIBYYIHHI CEMIETHIKI PAKJIAMbl, a Takcama IIdpary
IHIIIBIX CYMEKHBIX JBICIBIIIIH. MaTAphIsiibl 1 BBIHIKI JBIIUIOMHANH pabOThl OBLTI
aTpbIMaHbl Ha TMAJCTaBe MJAKJATHBIX KpBIHII 1 camMacTolHa IMpaBea3eHara
TPApIThIYHATA 1 TPAKTHIYHATA JacCTICAaBaHHS.

GRADUATE THESIS SUMMARY

The volume of the thesis is 51 pages and includes 40 illustrations, 8 tables, 2
applications and 39 sources used.

KEYWORDS: ADVERTISING, SOCIAL ADVERTISING, SOCIAL
PROBLEM, VISUAL TEXT, DESIGN, DISCOURSE. The object of the research
work is a visual text in advertising messages. The subject of the research work is
printed texts of social advertising. The purpose of the thesis is to reveal the
characteristics of the visual text in the discourse of social advertising. The
methodological basis of the thesis was a complex discourse analysis as a set of
various analytical methods for the interpretation of various kinds of texts, including
visual ones.

In the process of writing the thesis, the following results were obtained: a
number of key characteristics of the visual text were singled out; Peculiarities of
communicative practices in social advertising are revealed; Revealed differences in
the techniques of visualization of advertising posters containing visual text.

The novelty of the results is due to a lack of understanding of the specifics of
the visual text and the ambiguity of its interpretation. The obtained results are
characterized by the possibilities of theoretical and practical application. Materials of
the thesis work can be used in the educational process when studying the semiotics of
advertising, as well as a number of other related disciplines. Materials and results of
the thesis were obtained on the basis of reliable sources and independently conducted
theoretical and practical research.

The materials and results of the thesis were obtained on the basis of reliable
sources and independently carried out theoretical and practical research.



