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PE®EPAT JJUIIJIOMHOM PABOTHI

JlumuioMHast paboTa COCTOUT U3 52 CTpaHMUII, COASPKUAT 23 PUCYHKA, § TaOJIHII,
S IpUI0KEHUH, 58 UCTIOIB30BAHHBIX UCTOYHHUKOB.

KIIIOYEBBIE  CJIOBA:  HMHTEPHET-MAPKETHUHI, ¥ HWHTEPHET-
COOBIIECTBO, SEO, PEKIIAMA B MUWHTEPHETE, KOHTEKCTHAA
PEKJIAMA, TAPTETMPOBAHHAS PEKJIAMA, OIITUMM3AIIUS CAWTA,
MAPKETUHI" TYPU3MA, UHTEPHET-MAPKETUHI TYPU3MA.

OOBbeKTOM JaHHOH PabOTHI SIBISIOTCS MHTEPHET-KOMMYHHUKAIIUN OPTaHU3alINH.

Llenp paOoOTHI: OCHOBBIBASCh HAa TEOPETUUYECKH H3YUYCHHON WHGpOpMaluu U
pOaHATM3UPOBAHHBIX UHTEPHET-KOMMYHUKAIUAX KOHKPETHON (hUpMBI, pa3paboTath
PEKOMEH/IAIIUU 110 UX COBEPIICHCTBOBAHMIO.

Jlis mocTryKEHMS TIeNTi ObLT UCTIONIb30BaH METOJ aHAIM3a JJUTEPaTyphl 10 TEME
U JlaHHBIe, TIOJY4YCHHBIE B XOJ€ TPOBEACHHS MOJYCTPYKTYPUPOBAHHOTO U
HECTPYKTYPHUPOBAHHOTO HAOIIOACHHS 32 HHTEPHET-KOMMYHHUKAIUSIMHU OPTaHU3aIHH.

B pe3ynbraTte paboThl OBUT pa3pabOTaH KOMIUIEKC pPEKOMEHAAIUN I10
WHTEPHET-KOMMYHHUKAIUAM OpPTaHM3AIMH, MPOU3O0ILI0 3HAYUTEIHFHOE YBEITUYCHHE
KOJIMYECTBa MOKJIOHHUKOB coobmiectBa B facebook, onTUMU3MPOBAaHO HECKOJIBKO
CTpaHUI| caiiTa, BKJIOYas HAMHMCAHWE YHUKAJIHbHOTO KOHTEHTAa M HAIMCAHHE MeTa-
teroB description u keywords. Taxxe npoBeieHbl HEOOJIbIINE PEKIIAMHBIE KaMIIaHUU
B facebook, 1 pazpaboTan niaH pexkjiaMUpOBaHUS B TIOMCKOBBIX CUCTEMAX.

Pesynbpratel naHHOW pabOTBI MOTYT OBITh HCHOJIB30BAaHBl OPTraHU3ALUSIMU
cdepsl Typu3Ma A7 pa3padOTKH CTPATETHH PA3BUTHS B UHTEPHETE.

PO®EPAT I[I)IHJIOMHAﬁ PABOTHBI

JlpiruiomMHast paboTa ckiiajaenia 3 52 cTapoHak, 3msirdae 23 MajloHKi, &
Ta0Mil, 5 TPBIKJIaJaHHAY, 58 BIKAPHICTAHBIX KPBIHILL.

KIIIOUABBIA  CJIOBBI: [HTOPHOT-MAPKETBIHI,  ITHTOPHOT-
CVIIOJIBHACIIb, SEO, P3KIIAMA VYV [IHTSPHOIE, KAHTO3KCTHAA
POKJIIAMA, TAPTETBIPABAHHAS POKJIAMA, AIITBIMIBAIIBISI CAMTA,
MAPKETBIHI" TYPBI3MY, IHTOPHOT-MAPKETHIHI" TYPBI3MY.

AG'exTaM nan3eHai paboThI 3'SYIISIONIA IHTIPHAIT-KaMyHIKaIlbll apTraHi3allbli.

Mbsrta paboThl: TPYHTYIOUBICS Ha TIapi3ThlyHA BbIBy4aHail iH(papmanpi 1
npaaHali3aBaHbIX IHTIPHAT-KAMYHIKALBIAX KaHKp3THal (ipMbl, pacrpanaBaib
pAKaMeHJalbll Ma 1X yJackaHalieHH1.J[Ji1 JacsrHeHHs MAThl ObIY BBIKapbICTAHbI
MeTaJl aHalI3y JITapaTyphl Ma TAME 1 JaJI3€HBISA, aTpbIMaHbIA ¥ XOJ3€ MpaBsA3E€HHS
MOJTyCTpyKTapaBaHara 1 HeCTpyKTypaBaHara HaszipaHHsS 3a 1HTIPHAIT-KaMYHIKaIlbIIM1
aprasizarpli.

Y BBIHIKY OBIY pacrhpalnaBaHbl KOMIUIEKC pIKaMEeHIAIblii Ta 1HTIPHAT-
KaMyHIKaIlbISIX ~ apraHizaibli, aa0bUIOCs  3Ha4yHae MaBeiYdHHE  KOJIbKACII
npbIXiUIbHIKAY cynonbHacui ¥ facebook, anTeiMizaBaHa HekalbKi CTapoHaK caiiTa,



YKJIIOYAI04bl HalliCaHHE YHIKaJbHAra KaHTIHTY 1 HamicaHHe MeTa-Taray description i
keywords. Takcama mpaBeI3eHbl HEBsUIIKiS pIKJIaMHbI kKammadii ¥ facebook, 1
pacrmpalniaBassl IJIaH pIKjIaMaBaHHs ¥ TMOIIYKaBBIX CICTIMAX.

BriHiki naazeHait paboTel MOTYIh OBIIb BRIKAPBICTAHBI apraHizalbiaMi chepsl
TYpBI3MY JUISL paCIpalioyKi cTpaTarii pa3Billllsd ¥ IHTIPHOIIE.

GRADUATE THESIS SUMMARY

Thesis consists of 52 pages, includes 23 figures, 8 tables, 5 applications, 58
sources used.

KEYWORDS: INTERNET MARKETING, INTERNET-COMMUNITY,
SEO, ADVERTISING ON THE INTERNET, CONTEXT ADVERTISEMENT,
TARGETED ADVERTISING, OPTIMIZATION OF THE SITE, TOURISM
MARKETING, TOURISM INTERNET-MARKETING.

The object of this work is the organization's Internet communications.

The purpose of the project: based on the theoretically studied information and
analyzed Internet communications of a particular firm, develop recommendations for
their improvement.

To achieve the goal, we used the method of analyze the literature on the topic
and the data obtained during the semi-structured and unstructured observation of the
organization's Internet communications.

As a result of the work, a set of recommendations on the organization's Internet
communications was developed, there was a significant increase in the number of
community fans in facebook, several pages of the site were optimized, including
writing unique content and writing meta tags description and keywords. Also, small
advertising campaigns in facebook were conducted, and a plan for advertising in
search engines was developed.

The results of this work can be used by tourism organizations to develop a
development strategy on the Internet.



