MUHUCTEPCTBO OBPA30BAHUS PECITYBJIUKHU BEJIAPYCbH
BEJIOPYCCKUH T'OCYJIAPCTBEHHbBIN YHUBEPCUTET
DOAKYIIBTET ®PUJTOCOPUN U COLNUAJIBHBIX HAYK
Kadeapa counanbHoii KOMMYHHKAIUU

KOBAJIBYVYK
Amnacracus McaeBHa

MNPOJIBUKEHUE COLIUMAJIbHBIX UHHOBAILIUI
(Ha mpuMepe 3J1eKTPOHHOT0 MPABUTEIbCTBA)

Pedepar auniomHoi paboTh

HayuHb1i1 pyKOBOAUTEND:
KaHauaaT GuiIocoCcKux HayK,
nouent H.B. E¢pumona

Mumnck, 2017



PE®EPAT JJUIIJIOMHOM PABOTHI

Ob6beM nUIIIOMHOM paboThl cocTaBisgeT 51 cTpaHuna u BKIo4yaeT 4
wuTrocTpanuu, 3 Tabauiel 1 S0 UCTIOIB30BAHHBIX HCTOYHUKOB.

KJIFOYEBBIE CJIOBA: MTHHOBAILIMH, COUUAJIBHBIE MHHOBAIIMU,
MHHOBAIIMOHHBI  TIPOLIECC, WHHOBALIMOHHAS  TIOJIMTHUKA,
[MPOABMXXEHUE, [MPOABMXXEHUE MHHOBAIIWH, MAPKETUHI'
MHHOBAIIMH, JIEKTPOHHOE ITPABUTEJILCTBO.

OOBEKTOM AUIIIOMHOM pabOTHI SIBISIFOTCS] COMAJIbHbIE HHHOBAIIUH.

[IpeamMeT — NMpoABUIKEeHHE COLUAJBHBIX MHHOBAIMI HA NMpHUMepe NMPOeKTa
«JIEKTPOHHOE MPaBUTENbCTBO» Pecnydiuku benapyce.

Lenp AUIUIIOMHOM pabOThl — ONPEAENIUTH POJIb MPOABUKEHUS COLUATBHBIX
WHHOBallMi M pa3paboTaTh MPAKTUYECKHWE PEKOMEHJALMU MPOJIBHIKEHHS MPOEKTa
«DNEKTPOHHOE IPABUTEIBCTBOY.

MeTo10I0THYECKYI0 OCHOBY JIUIUIOMHOW Pa0OThl COCTABUIM OOILEHAYYHBIE
METO/Ibl UCCIIEI0BAHUS: METO/]] aHAJIN3a U CPABHEHMUSI.

B mnpouecce HamnucaHus IUIUIOMHOW pabOThl OBUTM MOJYYEHBI CIEAYIOIIHME
pE3yNbTAaThl: PACCMOTPEHBI MOHITHE M COCTABIIAIONIME COLMAIIbHBIX MHHOBAaLUNA U
WHHOBAllMOHHOIO TIPOLIECCa, PAacCMOTpeHa cleuu(uKka MapKETHHIa WHHOBALIMM,
NOJBEPTHYTHl  CPAaBHUTEIIbHOMY  aHaJu3y  TFOCYJapCTBEHHBIE  IPOrPAMMBI
WHHOBallMOHHOro pa3Buths PecnyOnuku bemapych, pa3paboTaHbl NpaKTHYECKHUE
PEKOMEHJAIMU IPOJABUKEHUS MTPOEKTA « DIEKTPOHHOE MPABUTEILCTBOY.

[Tomy4yeHHbIE pe3yabTaThl XapaKTEPU3YIOTCSI BO3MOKHOCTSIMUA TEOPETUUYECKOTO
U TPAKTUYECKOTO NPUMEHEHUS; MOTYT OBIThb HCIOJB30BaHbl MpPU JalbHEHIIEM
W3YYEHUU U Pa3BUTHH MPOrpamMM MNPOABUKEHHUS COLMAIBHBIX WHHOBALMMA, a TaKXKe
MPOEKTa «DIIEKTPOHHOE MPABUTEIHLCTBO» B YACTHOCTH.

Marepuanbl M pe3yJbTaTbl JUIUIOMHOM paboThl ObUIM TOJIyY€HBI Ha
OCHOBAHMHM  JIOCTOBEPHBIX HMCTOYHMKOB UM  CaMOCTOATEIbHO  MPOBEIEHHBIX
TEOPETUYECKUX UCCIETOBAHUM.

PO®EPAT JBIIIJIOMHAMN PABOTHI

AO'ém npimomMHai paboThl ckiangae 51 ctapoHka 1 ykiarouae 4 UTrocTparisiid, 3
TaOmibl 1 50 BHIKAPBICTAHBIX KPBIHIIIL.

KIIOUABBISI CJIOBA: IHABAILIBIL, CALBIAJIBHBIS THABAILIBII,
[HABALIBIMHBI TIPALIDC, ITHABAILIBIMHAS TTAJIITBIKA, [TPACOYBAHHE,
IIPACOYBAHHE IHABAIIbIN, MAPKETHIHI' IHABAIIBIN, JIEKTPOHHBI
VPAJL

AO'exktaM JacneaBaHHS ABIIUIOMHAM paOOThI  3'symselnia calblsIbHbISA
1HaBaIIbII.

[IpagmeTr — mnpacoyBaHHE CcalbIJBHBIX 1HABallblii Ha MPBIKJIAA3€ IpaeKTa
«QneKkTpoHHbI Ypaa» Pacny6iiki benapyce.



MbTa npimioMHail paboThl — BBI3HAYBIIL POJIO MPACOYBAHHS CAaLbISUIBHBIX
1HaBaIplii 1 pacmpainaBailb MPaKTBIYHBIA pIKAMEHAAlbll TMPAcoyBaHHS MpaeKTa
«IJEKTPOHHBI Ypamy.

MeTtananariyHylo acHOBY [bIIUNIOMHA paOOThl CKJami aryJbHaHABYKOBBIA
METaJIbl: METAJl aHATI3Y 1 mapayHaHHS.

Y nmpampce HamicaHHS JABITUIOMHAl paboThl ObUII aTphIMAaHbl HACTYIHBISA
BBIHIKI: pa3rie/KaHbl TMAHSAIIIE 1 CKIAIHIKI CAIlbIsUTHbHBIX 1HABAIIBIN 1 1HaBaIlbIiTHATA
mpanpcy, pasriiepkaHa — crenblpika MapKeThIHTY — 1HaBallbli, IaJBEPTHYTHI
napayHajlbHaMy aHaJi3y I3sIpKayHbIS Tparpambl iHaBaIbliiHATa pasBimid Pacmyomiki
benapych, pacmpamaBaHbl TPAaKTBIYHBIA PAIKAMEHAALBIl MPACOYBaHHS MPaeKTa
«IJEKTPOHHBI Ypamiy.

ATpbpIMaHbI BBIHIKI XapaKTapbI3yIOIla MardybIMaclsgMi T ap3ThluHara 1
IpaKThIYHAra MPBIMSHEHHS; MOTYIIb OBIIb BBIKAPBICTAHBI TPHI 1aJCHIIIBIM BBIBYYHHI
Il pa3Billlll HparpamM MNpPacOyBaHHS CAUbLUIBHBIX 1HABallbld, a TakcaMa IpaeKTa
«DNEKTPOHHBI ypaay.

MaTapblsaibl 1 BBIHIKI JIBITUIOMHaid pa0OThl ObLIlI aTpbIMaHbl Ha NaJCTaBe
JaKJIaJHa KPBIHIL 1 CAMAaCTOMHA MPaBEA3EHbBIX TAAPATHIYHBIX AACIICTaBAHHSY .

GRADUATE THESIS SUMMARY

The volume of the thesis work is 51 pages and it contains 4 illustrations, 3
tables and 50 sources.

KEYWORDS: INNOVATION, SOCIAL INNOVATION, INNOVATION
PROCESS, INNOVATIVE POLICY, PROMOTION, PROMOTION OF
INNOVATIONS, INNOVATION MARKETING, ELECTRONIC GOVERNMENT.

The subject of thesis is social innovations.

The topic of thesis is the promotion of social innovation by the example of the
project «Electronic Government» of the Republic of Belarus.

The aim of thesis is to define the role of promoting social innovations and
develop practical recommendations for the promotion of the project «Electronic
Governmenty.

The methodological basis of thesis is a general method of analysis and
comparison.

The concept and components of social innovation and innovation process are
considered, the specifics of innovation marketing are examined, the state programs of
innovative development of the Republic of Belarus are subjected to comparative
analysis, practical recommendations for the promotion of the project “Electronic
Government” are developed. Characterized by the possibility of the theoretical and
practical application. They can be used for the further exploration and development
of social innovation promotion programs, as well as the e-government project in
particular.



The materials and results of the thesis were obtained on the basis of reliable
sources and independently carried out theoretical and practical research.



