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PE®EPAT I[I/IHJIOMHO]?I PABOTbDI
Ob6beM guruioMHONW paboTel coctaBisger 60 cTpaHMIl W BKIIOYaeT §
wunocTpanuid, 1 tabnumy, 1 dopmyny, 7 npunoxkennidi u 59 HCMOIH30BaHHBIX
UCTOYHUKOB.

KJIFOYEBBIE CJIOBA: BPEH/I, [NHO3NLMOHNPOBAHMUE,
MAPKETHUHI OBbBIE KOMMYHUKAILINU, PEKJIAMA, CBA3U C
OBIIECTBEHHOCTBIO, CTUMYJINPOBAHUE CBbITA, MK,

ITPOJIBUKEHUE, ITPSIMOM MAPKETUHT .

ObbekT uccienoBanus — Opena xeHckoil oxaexasl «Ilopdupax. IIpenmer
UCCIIEIOBaHMUsSI — TMPOJBMKEHHE OpeHmga skeHckor oxexabl «llopdpupay. Llemns:
pa3paboTka pekoMmeHmammii 1o npoaBmwkeHuto a1 000  «Ilopdupar.
MeTo10JI0THYECKYI0 OCHOBY AUIIJIOMHOM pabOThI COCTAaBWIN OOIIEHAYYHBIE METObI:
METOJI aHaJIW3a M CUHTE3a, METOJl UHAYKIHUHU U JETyKUHUU, UICTOPUUYECKUH METOJ, a
TAaK)K€ YaCTHOHAYYHBIE, UCIOJIb3yeMble TIPH MPOBEACHUH COLMOJIOIMYECKUX
UCCIIEIOBAaHUM (OMTPOCHBIN METO).

B mnpouecce HamnucaHus IUIUIOMHOW pabOThl OBUTM MOJYYEHBI CIEAYIOIIHME
pe3yNbTaThl: ONpEAEIEHO OOIlee COCTOSHHE MAapKETUHIOBOW  JI€ATEIbHOCTH
xoMranuu «llopdupar; pazpaboransl pekoMeHgauuMu 1o npojasxeHuto aia 000
«ITopdupay.

HoBu3Ha mOMyYeHHBIX pe3yJabTaTOB OOYCIOBJIEHA TEM, YTO KOMIIaHHS
«Ilopdupa» Tak ¥ He 3aBOEBaJIa JIOSJIBHOTO OTHOUIEHUSI OTPEOUTENEH, TEM CaMbIM
cTaBsi 1ojA yrpo3y AS(PPEeKTUBHYIO AEATETbHOCTh KOMIAHWHU. JIJIsi TOro YTOOBI
KOMIIaHHUSI CMOIJIa MpOJAOJKATh paboTaTb W pa3BUBAThCsA, HEoOXoauMa ee
KOMILJIEKCHOE MTPOJIBUKEHHUE.

Marepuanbl M pe3yJbTaTbl JUIUIOMHOM paboThl ObUIM TOJIyYEHBI Ha
OCHOBAHMHM  JIOCTOBEPHBIX HMCTOYHMKOB UM  CaMOCTOATEIbHO  MPOBEIEHHBIX
TEOPETUUYECKUX U MPAKTUYECKUX MCCIIEI0BAHUM.

PODEPAT I[I)IHJIOMHAFI PABOTHBI

AG'eM gpimmomHai paboThl ckiagae 60 crapoHak 1 ykirouyae 8 umroctpanpli, 1
Tabmiy, 1 popmyiny, 7 npeikiagaHHsy 1 59 BbIKAPBICTAHBIX KPBIHIIIBI.

KJIFOUABBIA CJIOBHBI: BPOH/I, ITA3IIBISHIPABAHHE,
MAPKETBIHI"ABBIA KAMVYHIKAIIBII, POKIIAMA, CYBA3I 3
I'PAMAJICKACITIO, CTBIMYJISIBAHHE 3BBITY, IMK, ITPACOYBAHHE,
ITPAMOM MAPKETBIHT .

AG'ekt pacnenaBanHs — OpoHna >kaHouara anzeHHsa «llapdipa». Ilpagmer
JIacieaBaHHs — TMpacoyBaHHe OpoHaa jkaHouara anzeHHs «llapdipa». Mora:
pacmpainioyka pIkaMeHaanblii  ma  npacoyBanHio s TAA  «Ilapdipay.
MeTtananariyHyro acHOBY IBITUIOMHaW pabOThI CKIadi aryJbHAHABYKOBBIS METabI:
MeTaJl aHaTI3y 1 CIHTA3Y, MEeTaJl IHAYKIIbI 1 ADAYKIIbIl; TICTaphIYHBI META, a TaKcaMma



ambITalbHBl METaJ, $KI BBIKAPBICTOYBAellla Mpbhl MPABSIA3CHHI CalbIsUIArTYHBIX
JlaclICIaBaHHSY .

Y mpampce HamicaHHS JABITUIOMHAl paboThl ObUII aTphIMAaHbl HACTYIHBISA
BBIHIKI: BbI3HAYaHbI aryJbHbl CTAaH MapKeTbIHTaBail a3eiHacii kammnanii «[lapdipay;
pacrmpanaBanbl pakaMeHaalbll ma npacoyBanHio 1t TAA «[lapdipar.

HaBi3Ha aTpbIiMaHbIX BBIHIKAY aOymoyieHa TbiM, mTo Kammais «Ilapgipa»
Tak 1 HEe 3aBasBajia JasulbHAara CTayJEHHS CHAXBIYIIOY, THIM CaMBbIM CTaBSYbl Maj
narpo3y 3(eKkTeIyHyI0 A3eiHacup Kammadii. [[ns Taro ka® kammadis 3Mmariia
npansraalb Mpaiasailb 1 pa3BiBalilia Heabxo1Has sie KOMIUIEKCHAE MpacoyBaHHE.

MaTopeisiiibl 1 BBIHIKI JBITUIOMHAM paboThl OBUII aTpbIMaHbl Ha MaJICTaBe
JAKJIaJHbIX KpBIHII] 1 camMacTOWHA MPaBEA3CHBIX TIAPATHIYHBIX 1 MPAKTHIYHBIX
JlaclICTaBaHHSY .

GRADUATE THESIS SUMMARY

This thesis consists of 60 pages and includes 8 illustrations, 1 table, 1 formula,
7 Appendixes and 59 sources.

KEYWORDS: BRAND, POSITIONING, MARKETING
COMMUNICATIONS, ADVERTISING, PUBLIC RELATIONS, SALES
PROMOTION, IMC, PROMOTION, DIRECT MARKETING.

The object of the thesis — the brand of women's clothing «Porfira». Subject of
research — the promotion of brand of women's clothing «Porfira». The aim of the
thesis: development of recommendations for promotion of the company «Porfiray.
Methodological basis of the thesis was constituted by general scientific methods (the
method of analysis and synthesis, induction and deduction method), the historical
method, and methods used in sociological research (polling method).

In the course of writing this thesis following results were obtained: it was
determined the general situation of marketing activity of the company «Porfiray;
recommendations for promotion were developed for the organization «Porfira.

The scientific novelty of the results of thesis is detection that organization
«Porfira» does not have customer loyalty. This fact threatens the effective work of
the organization. In order that the company could continue to work and grow the
company is required to use the integrated promotion.

The materials and results of the thesis were obtained on the basis of reliable
sources and independently carried out theoretical and practical research.

Materials and course work results were obtained on the basis of the sources of
reliable and independent theoretical and practical studies.



