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PE®EPAT JJUIIJIOMHOM PABOTHI

Ob6beM [UIIIOMHOM pPaOOTHI COCTaBIsAeT 52 CTpaHULBI W BKIIOYaeT 25
WUTIOCTPALNNA, 5 NPUIIOKEHUN U 43 UCIIONb30BAHHBIX HCTOYHHKA.

KJIFOYEBBIE CJIOBA: NHTEPHET-PEKIIAMA, TAPI'ETUHI,
TAPITETUPOBAHHAA UHTEPHET-PEKJIAMA, PETAPIETHUHI', BAHHEPHA A
PEKJIAMA, KOHTEKCTHAA PEKIJIAMA, PEKITAMA-BUTPHUHA,
NMHTEPAKTUBHAA KOHTEKCTHASA PEKJIIAMA, REAL-TIME-BIDDING,
SELL-SIDE-PLATFORM, DEMAND-SIDE-PLATFORM, DATA-
MANAGEMENT-PLATFORMS, TTOUCKOBAA CUCTEMA, UHCTPYMEHTDI
BEB-AHAJIUTUKMU.

OObeKT uccrneAoBaHUs TUIUIOMHOM pabOThl — TapreTUPOBaHHAS HHTEPHET-
pexnama. IlpenMer  uccnenoBaHus — AUIUIOMHOM — paboTel —  creuuduka
(GYyHKUMOHUPOBAHUS TapreTMpOBaHHOW HMHTEpHET-pekiambl. Llenp aumiaoMHON
paboThl — M3Yy4YUTh NPHUHLMIBI JEHCTBHS  TapreTMHra M OCOOEHHOCTH
(GYHKUIMOHUPOBAHUS TapreTUPOBAHHON WHTEPHET-pEKIaMbl. MeETOH0J0TUYECKYIO
OCHOBY JUIUIOMHOM paOOThl COCTABWIIM OOIIEHAYYHBIE METOJIbI: METOJ aHajau3a U
CUHTE3a, METOJ JEAYKIUU U UHAYKIHH, METOJl aHAJIOIMH, METOJ MPOEKTUPOBAHUS;
UCTOPUYECKH METOJ, a TaKKe YaCTHOHAy4YHbIE METOJIbl, HMCIOJIb3yeMblEe MpU
MPOBEJCHUU COITMOJIOTUYECKUX UCCIEAOBaHUM (MeToJ HaOMIOJACHUSI, KOHTEHT-
aHan3).

B npouecce HanucaHus AUIUIOMHOM paOOThl ObUIM MOJYYEHBI CIEIYIOLIUE
pe3yJIbTAThl: CIPOCKTUPOBAHA CXeMa MeXxaHu3Mma AercTBUs cucteMblRTB; yrounena
KJaccu(uKanus BHJIOB HHTEPHET-PEKJIaMbl; BBIJEICHO MECTO pETapreTHHra B
KJaccu(uKauMy BUJOB TAPreTUPOBAHHOM HMHTEPHET-PEKJIAMbI; M3YYEH MEXaHU3M
JNEUCTBUS PETAPTeTUHIa C TOYKU 3pPEHHS KOMMYHUKATHBHBIX OCOOCHHOCTEH Ha
npumepe ycayru B cdepe Typusma B Tpex cTpaHax (Pecnybnuke benapyce,
OenepatuBHoit Pecniyonuke I'epmanusi, Poccuiickoit ®depaepaiiuu); BBISBICHBI U
IIPOAHAIM3UPOBAHbl OCOOCHHOCTM pETapreTMHra B TPeX CTpaHax; JaH psij
PEKOMEHAAIMHI IO OCYLIECTBICHUIO PEKIIAMHON KaMIIaHUM Ha OCHOBE PETAapreTUHTA.

HoBu3Ha mnosiydeHHBIX pe3yJbTaTOB OOYCIOBJIEHA OTCYTCTBHEM IMOAOOHBIX
MCCIIEOBAaHUM MEXaHHU3Ma peTapreTuHra. [TonyyeHHsbIe pe3ynbTaThl
XapaKTEPU3YIOTCS BO3ZMOXKHOCTSIMU TEOPETHUECKOTO U MPAKTUYECKOTO TPUMUHEHUSI.
Martepuaibl JUIIIOMHOM pabOThl MOTYT MPUMEHATHCS B Y4eOHOM mpolecce, B
MAapKETUHIOBOM U TYPUCTUYECKOU IESITEIBHOCTSIX.

Marepuanbl MU pe3yJbTaTbl JUIUIOMHOM paboThl ObUIM TOJIyY€HBI Ha
OCHOBAHMM  JIOCTOBEPHBIX HMCTOYHMKOB W  CaMOCTOATEIbHO  MPOBEIEHHBIX
TEOPETUUYECKUX U MPAKTUYECKUX MCCIIEI0BAHUM.



PO®EPAT JIBIIIJIOMHAWM PABOTBHI

AG’em gpITuIOMHAN pabOTHI CKiIaaae S2CTapoHKi 1 YKimrodae 25 UTrocTparbiid, 5
NPBIKIAAaHHAY 1 43 BBIKAPBICTAHBIS KPBIHIIBL.

KJIFOYABBIA CJIOBBI: [HTOPHOT-POKIIAMA, TAPI'ETBIHT,
TAPTETABAHAA IHTOPHOT-POKJIAMA, POTAPI'ETBIHI, BAHEPHAA
POKJIAMA, KAHTOKCTHAA POKJIAMA, POKJIAMA-BITPBIHA,
IHTOPAKTBIVHAS KAHTAOKCTHAS POKJIAMA, REAL-TIME-BIDDING,
SELL-SIDE-PLATFORM, DEMAND-SIDE-PLATFORM, DATA-
MANAGEMENT-PLATFORMS, TIOIIYKABASA CICTOMA, IHCTPYMEHTDI
BOb-AHAJITBIKI.

AG’eKT macneaBaHHs ABITUIOMHAN paOOThl — TapreTaBaHasi IHTIPHAIT-pIKIaMa.
[Ipagmer npacnmenaBaHHA JBIIUIOMHAd paboOThl — croenplika (QyHKUbITHABaHHS
TapreTaBaHail 1HTAPHAT-pIKIamMbl. M»dTa JblTuIOMHAl pabOTbl —  BBIBYYBIIb
NPBIHLBIIBL J3€SIHHS TApreThIHTy 1 acalmiBaclpb (DYHKIBIIHABaHHS TapreTaBaHai
IHTAPHAT-pIKAaMbl.  MeTajanariyHyr0 acHOBY  JIBIIUIOMHaid  pabOThl  CKiall
aryJbHaHaBYKOBBISI METAJIbl: METaJ aHali3y 1 CIHTI3Y, METaJ ADYKIIbI 1 1HAYKIBII,
METaJl aHajoril, MeTaj] IMpaeKTaBaHHS; TICTAphIUHBl METaJ, a TaKcaMa METajbl
Ha3zipaHHd 1 KaHTAHT-aHaji3y, sKisl BBIKapbICTOYBAIOLA Npbl MPABSA3EHHI
calblsUIariYHbIX AAclICJaBAHHSY.

VY mpaipce HamicaHHS JBIIUIOMHAad pa0OThl ObUII aTpbIMaHbl HACTYIHBISA
BBIHIKI: CIIpaeKTaBaHa CXeMa MexaHi3My a3esHHs cictaMmbl RTB; ynaknagHena
Kjacipikauplsl Bigay I1HTIPHIT-PIKIAMbI, BbIA3€JI€HAa MeECLUa pITApPreThIHTY ¥
KJacipikaupli Bigay TapreTaBaHail IHTIPHAT-PIKIAMBbI; BbIBYYaHbl MEXaHI3M A3ESIHHS
pPATapreThIHra 3 MyHKTY IJIeIKaHHS KaMMYHIKAaThIYHBIX aca0iiBaclay Ha MPBIKIAJI3e
nacnyri ¥ cdepsl Typbi3My ¥ Tpox Kpainax (PacmyOmiubsl benapych, ®endpateryHait
Pacnyominbr I'epmanisi, Paciiickaii ®enppartibli); BbIAYICHBI 1 IpaaHaii3aBaHbl
aca0iBacili pITAPreThIHTY Y TPOX KpalHax; MaJ3€Hbl IIdpar pIKaMeHJalbld Ia
AKBILLAYJICHH] pIKJIIAMHAM KaMIIaH1l Ha aCHOBE PITAPTEeTHIHTY.

HaBizHa aTpbIMaHbIX BbIHIKAY aOyMmMoyieHa aJCYTHacUl0 MaJ00HBIX
JacielaBaHHsAy MEXaHI3MY PATapreThlHra. ATpbIMaHbIS BBIHIKI XapaKTapbI3yIOLLA
HIBIPOKIMI MardbIMacisiMi T3ap3ThIUHAra 1 MpakThlyHAra MpbIMAHEHHsS. MaTapbIsiiibl
JOBIIUIOMHA  paOOThl  MOTYLb NOPBIMSHSIUA Y HaByYaJIbHBIM IIpailpce, vy
MapKeTbIHTaBall 1 TyphICTBIYHAN J13€iHACII.

MaTapbisaiibl 1 BBIHIKI JIBITUIOMHA pa0oOThl OBLIl aTpbIMaHbl Ha TMaJCTaBe
JMAKJIAIHBIX KpBIHIL 1 caMacTOWHa NpPaBEA3EHBIX TIAPATHIUHBIX 1 MPaKThIYHBIX
JlacJeqaBaHHAY .

GRADUATE THESIS SUMMARY
This thesis consists of 52 pages and includes 25 illustrations, 5 appendixes and
43 sources.
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The object of the thesis research is the targeted online advertising. The subject
of the research is the functional specifics of the targeted online advertising. The aim
of the thesis is to study the principle of targeting actions and features of functioning
of the targeted online advertising.Methodological basis of the thesis was constituted
by general scientific methods (the method of analysis and synthesis, induction and
deduction method, the analogy method, the design method), the historical method,
and methods that used in sociological research (method of observation, content
analysis).

In the course of writing this thesis is following results were obtained: we
designed a scheme of the mechanism of the RTB system operation; specified the
classification of types of Internet advertising; allocated the place of retargeting in
classification of types of targeted online advertising; studied the technology of
retargeting action from the point of view of communicative features using the
example of tourism services in three countries (the Republic of Belarus, the Federal
Republic of Germany, the Russian Federation); identified and analyzed features of
retargeting in three countries; suggested a number of recommendations for
implementing an advertising campaign based on retargeting.

The scientific novelty of results of the thesis arises from theabsence of similar
researches of retargeting technology. The obtained results are characterized by ample
opportunities for theoretical and practical applications. Materials of the thesis can be
implemented in educational process, in marketing and tourism sphere.

The materials and results of the thesis were obtained on the basis of reliable
sources and independently carried out theoretical and practical research.



