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PE®EPAT
Junnomuas pabota cofaepxut: 64 cTpanuilpl, 33 UCTOYHUKA, 5 TPUITIOKEHUM.
PEKIIAMHAA  HWMHTEPHET-KOMMVYHUKALNHMA; COEPA  B2C;
TEXHOJIOTUHECKHUE KOMIIAHUM, KOMIIAHUA APPLE; CETb

NHTEPHET; NHCTPYMEHTDI PEKJIAMHOI NHTEPHET-
KOMMYVYHUKAILINN.
OOBEeKT wuccIeOBaHUS JUINIOMHOM palbOThl — peKJIaMHash HWHTEpPHET-

KOMMYHUKAIMSl TeXHoJoruueckux kommaHuihi B chepe B2C. Ilpeamer
UCCIIEIOBaHUSI  —  OCOOCHHOCTHM  PEKJIAaMHOW  HMHTEPHET-KOMMYHUKAIUU
TEXHOJIOTHYECKHX Kommanuii B cepe B2C.

Lenb qunmomMHON pabOThI — JOKa3aTh BAXKHYIO POJIb PEKIAMHOW MHTEPHET-
KOMMYHUKAIIMU sl OM3Heca, onpenenuTb 3P¢GeKTUBHbIE CIOCOOBI MPOJIBHKEHUS
TOBApPOB U YCIYT MOCPEACTBOM pekiiambl B MIHTEepHETE.

Metoasl UCCIeAOBaHUA: aHATU3, CUHTE3, ONMUCATEIbHBIN METOM, AeHYyKIuUs,
CpaBHUTEIbHBIN aHaIN3, HAOII0ACHNE, aHKETHBIN OIPOC.

[lonyueHHble pe3yNbTaThl: pPEKIaMHAsT KOMMYHHKAIMS HMEET OOJbIloe
3HAQYEHUE B CHUCTEME HMHTETPUPOBAHHBIX MAapPKETUHTOBBIX KOMMYHUKanuiu. Jlis
peiHka B2C BaxXHO MpaBUIIBHO YIAKOBaTh MPOJYKT, CO3AaTh MPUBJIEKATEIbHbBIC
ycaoBus J1s ero npuoopetenus. ['nobansHas ceth HTEepHET 00s1a1aeT 00IbIIUMU
KOMMYHUKATUBHBIMU ~ BO3MOXKHOCTSAMHU  JUIsl  pPEKIIaMHOM  JeSATEeIbHOCTU
TEXHOJOTHYECKUX KoMmaHui. KommyHukalmoHHas HWHTEpHET-cpeaa Ooliee
sdhdexTrBHa 1O CcpaBHEHUIO C oduaitH-cpenoil. PeknamHasi UHTEpHET-
KOMMYHUKAIIUSL HMMEET PsAJ 3HAYUTEIbHBIX MPEUMYIIECTB MJI MPOJBHKECHUS
TOBAPOB U YCIYT TEXHOJIOTHYECKUX KOMIIAHUM.

HoBu3zna aumioMHOM pabOThI 3aKIIIOYAETCS B TOM, UYTO B CBSI3U C OypHBIM
CKAUKOM Pa3BUTHUSI PhIHKA HHTEPHET-PEKIIAMBI, OITIOCPEAOBAHHBIM OBICTPHIM POCTOM
MH(QOPMAIIMOHHBIX TEXHOJOTUM, MOSBUIACH HEOOXOJMMOCTh CO3JaHUSI HOBOTO
HalpaBJICHUS] — PEKJIaMHOM MHTEpHET-KOMMyHUKaluu. KomMMyHUKaTUBHbBIE
XapaKTepUCTUKU ceTh MHTEepHET MOCTOSHHO MEHSIOTCS, MEHSIETCS W TOAXOJ K
MOTPEOUTEISIM, IOATOMY CIIEYET BECTH MOCTOSIHHBINA aHATU3 U EPECMOTP JIaHHBIX.

O061acTh BO3MOXKHOTO MPAKTUYECKOTO MPUMEHEHUS: PE3YIbTAThI JUIITIOMHOMN
paboThI MOTYT OBITH IPUMEHEHBI B ICSITEILHOCTH KOMIIAHUU Apple u €€ mapTHEPOB
(puteilniepoB) AJisi ONTUMU3ALUA KOMMYHUKAIIMU B UHTepHET-cpefie. [lonydyennbie
BBIBOJII MOTYT OBITh TOJIE3HBIMU TMPEACTABUTENSAM Pa3IUYHBIX KOMIAHUU,
npodeCCUOHAIBHOMY U aKaJeMUYEeCKOMY COOOIIECTBY JUIsl  JaJIbHEHIIEro
UCCIIEIOBAHUSI TEXHOJIOTUM B3aUMOJIEUCTBUSA C MOTPEOUTENSIMU TOCPEIACTBOM
PEKIIAMHON MHTEPHET-KOMMYHUKAIINH.

ABTOp MOJTBEPKJIA€T JTOCTOBEPHOCTh MATEPUATIOB JUIIJIOMHON paboThI, a
TaKKe CaMOCTOSITEIbHOCTD €€ BBIMIOJIHEHHUS.

Cupnopckunii P. C.




POD®EPAT

JpimiomHas mpana 3msiirdae: 64 crapoHki, 33 KpbIHILBL, 5 TagaTkay

POKIIAMHASA [HTOPHOT-KAMVYHIKALIBIA; COEPA B2C; TOXHAJIATTYHbBIA
KAMITIAHII, KAMITIAHISI 4PPLE; CETKA IHTOPHOT; IHCTPYMEHTBI POKJIAMHAIM
[HTOPHOT-KAMVYHIKAIIBII.

AO'ekT [nacnenaBaHHS JBIIJIOMHAW Tpaibl — pAIKIaMHas 1HTIPHOIT-
KaMyHIKaIlplsl TOXHaNariyHeix kammadii y cgepst B2C. [Ipagmer gacinenaBaHHs —
aca0OuiBacill paKJIaMHai IHTAPHAT-KaMyHIKallbll TIXHAJArTYHBIX KaMIaHii y chepbl
B2C.

MbTa ABIIIIIOMHAN Hpaibl — JaKa3alb BaXXHYIO PO PIKIaMHAM 1HTIPHIT-
KaMyHIKalpll Juisi Oi3Hecy, BBI3HAUBIIb 3(EKTBIYHBIS CIOCA0bl MpPacoyBaHHS
TaBapay 1 maciyr 3 jarnamorai pa3kiamsl ¥ IHT3pHA1IE.

Mertanpl nacienaBaHHs: aHali3, CIHT?3, amicajbHbl METal, JIAYKIbIS,
napayHajabHbI aHaAJ13, Ha31paHHEe, AaHKETHAE albITaHHE.

ATpbIMaHbIs BBIHIKI: p3KJIaMHas KaMyHIKallblsl Mae BsUTiKae 3HA4YPHHE ¥
CICTAME IHTATPaBaHBIX MAapKETHIHTaBbIX KaMyHikaubiid. Jns peinky B2C BaxnHa
no0Opa crakaBallb MPaAyKT, CTBAPBIIb NPBIBAOHBISI YMOBBI ISl SITO HAOBIIIA.
['mabGanbHas cerka [HTAPHAT Banojae BsUTIKIMI KAMYHIKATBIYHBIMI MarybIMaciisimMi
JUTSL poKJIaMHal A3eMHAcIl TOXHAIATIYHbIX KaMmaHii. KaMmyHikaibliiHae 1HT3pHOIT-
acspoanze Oonbil A(eKThIyHa ¥ mapayHaHHI 3 aduaiiH-acsapoaa3eM. Prknamuas
IHTAPHAT-KAMYHIKALbIsl Mae BAJIIKYIO IIepaBary Juisl IpacoyBaHHs TaBapay 1 maciyr
TAXHAJATTYHBIX KaMIaHIN.

Hagi3zHa apllIOMHAM mpanel cKiajaenua y ThIM, IITO aa0biBaenua OypHbI
CKAUOK pa3Billlli PBIHKY IHTIPHAT-PIKIAMBI, $KI 3BA3aHbl 3 XYTKIM pocTam
iH(papManbpliiHbIX THXHaANOTIA. 3'sBuTacs HeaOXOJHACIhb CTBAapAHHA HOBara
HaKIpyHKY - pOKIIaMHa IHTAPHAT-KAMYHIKAIBIi. KamyHiKkaThIYHBIS
XapaKTapbICTBIKI CETKl [HTIpHAT macTasHHa MSHSAOLNIA, MSHAENA 1 MaabIXo] 1a
CHAXBIYIIOY, TaMy BapTa BeClLl NaCTasHHBI aHai3 1 TMepariiial aTpbIMaHBIX
Jaa3€HBIX.

BoOnacup MarysiMara mnpakTbhlyHara TMPBIMSHEHHS: BBIHIKI JbITUIOMHAR
mpaibl MOTYyIb OBbIIb YXKBITBI ¥ J3eiiHacli kammnaHii Apple 1 sie maptHEpay
(ppITAiinEepay) uisl anThIMI3allbli KAMYHIKAIbI ¥ IHTIPHAT-aCcApOAA31. ATphIMaHBIS
BBICHOBBl MOTYI[b OBII[b KapbICHbIMI MpajJCTayHIKaM pPO3HBIX KaMIaHiH,
npadeciiinaii 1 akagdMIYyHAW CymosibHAcCLl JUJIs  Janieifiiara JaciielaBaHHs
TIXHAJIOT1HM p3KJIaMHal IHTIPHAT-KaMyHIKallbll Ca CHaXbIyaMI.

AyTap manssppKae IPYHAClb MaTIPbLUIAy ABIIUIOMHAN Ipalbl, a Takcama
CaMaCTOWHACIHb 5I€ BBIKAHAHHS.

Cimopcki P. C.




ABSTRACT

The thesis contains: 64 pages, 33 sources, 5 applications.

ADVERTISING INTERNET-COMMUNICATION; SPHERE B2C; TECHNOLOGIC
COMPANIES, APPLE COMPANY; INTERNET; INSTRUMENTS OF ADVERTISING
INTERNET-COMMUNICATION.

The object of research of the thesis work 1is advertising Internet
communication of technological companies in the sphere of B2C. The subject of the
research 1s the peculiarities of advertising Internet communication of technological
companies in the B2C sphere.

The purpose of the thesis is to prove the important role of advertising Internet
communication for business, to determine effective ways of promoting goods and
services through advertising on the Internet.

Research methods: analysis, synthesis, descriptive method, deduction,
comparative analysis, observation, questionnaire.

The results obtained: advertising communication is of great importance in the
system of integrated marketing communications. It is important for the B2C market
to pack the product well, to create attractive conditions for its acquisition. The global
Internet network has great communication opportunities for the advertising activities
of technology companies. The communication Internet environment is more
efficient than the offline environment. Advertising Internet communication has a
great advantage for the promotion of goods and services of technology companies.

The novelty of the thesis is that there is a rapid development of the Internet
advertising market, which is associated with the rapid growth of information
technology. There was a need to create a new direction — advertising Internet
communications. Communicative characteristics of the Internet are constantly
changing, and the approach to consumers is changing, so you should keep a constant
analysis and review of the data.

Area of possible practical application: the results of the thesis can be applied
in the activities of Apple and its partners (retailers) to optimize communication in
the Internet environment. The findings can be useful to representatives of various
companies, the professional and academic community for further research on the
technologies of advertising Internet communication with consumers.

The author confirms the reliability of the materials of the thesis work, as well
as the independence of its implementation.

Sidorski R. S.




