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PE®EPAT JJUIIJIOMHOM PABOTHI

O0BEM murmoMHOM paboOTHl cocTaBwil 66 CTpaHUIl W BKjIoyaeT 44
HCIIO0JI30BaHHBIX HCTOYHHUKOB.

TOBAPBI KJTACCA JIFOKC, BPEH/IMHI" HEJABMXKUMOCTU, DJIMTHA A
HEJIBNKNUMOCTD, LHEJIEBAA AYJIUTOPUA SJINTHOU
HEJABMXNUMOCTH, IIPOABWXEHWE BPEH/A, JIIOKC, AHAJINU3
JIAHHBIX, BPEH]] DJINTHON HEJABUXXUMOCTH.

OOBEKTOM HAYyYHOTO MCCEAOBAHUS JTUILUIOMHON PabOTHI SABJSETCS OpEeHIUHT
TOBApPOB KJIacca «JTIOKCY.

[IpenMeToM HAay4yHOTO HCCIICIOBAHMS SIBJISIIOTCS OCOOEHHOCTH IOCTPOCHUS
OpeH/1a SJTMTHON HEJBH)KMMOCTH Ha OCJIOPYCCKOM pPBhIHKE.

[lenpro maHHON HAy4YHOM pabOTHI SIBIASETCS W3YUCHUE IMOHATHS U IIporiecca
dbopmupoBaHus OpeH/1a STUTHON HEJBHKHUMOCTH.

B  kadecTBe METOAOB  HAYYHOrO  MCCJIEIOBAaHUA  MCIOJIb30BAJIKCH:
TEOPETUYECKUI aHaIu3, METOJ CPaBHUTEIBHOTO aHajv3a, CUCTEMHBIA METOJ,
METO/1 SKCIIEPTHOTO HHTEPBBIO.

[TomydyeHHbIE pe3ysIbTaThl U UX HOBHU3HA: PAcKpbITa CYyTh MOHATHUS TaKOTO
HaIpaBJICHUS KaK OpPEHIMHT TOBApOB KJlacca <«IIOKCY», ObUIM H3y4YeHBl acCHEeKThI
OpeHIMHTA YTUTHON HEIBUKUMOCTH M €70 MHCTPYMEHTAPHH, U3yUeHBI UMCIOIITHECS
MPaKTUKUA OpEHMHTA JIMTHOW HEABHKUMOCTH B benapycu u 3a pyOexoM.

Pe3ynbpTarhl MPOBEACHHOTO HCCIECIOBAHUS MOTYT MOCIY>KHTh OCHOBOM JJIs
JaTbHEHIIIEeTo dTara BHEAPCHHS U TTOIICPKKH OpEHIMHTA YJINTHOU HEJIBHXKMMOCTH,
a TaK)Ke TOJIyYSHHBIE PE3yJIbTaThl MOT'YT BBICTYIIUTh METOJIOJIOTHYECKOM 0a30i1 JIyst
CO3JIaHUSI HOBBIX U Y CHEITHBIX OPEHI0B AIMTHON HEABMKMMOCTH B HaIllel CTpaHe.

ABTOp pabOTBHl TOATBEPKAACT JOCTOBEPHOCTH HCCIICIOBAHMS, a TaKkKe
00BEKTUBHOCTh CCHIIOK Ha HICTOYHHMKH, UCIIOJIB30BaHHBIX B paboTe.

Jooponunkas K.C.




PO®EPAT JIBIIIJIOMHAM PABOTBI

A6'ém npiruioMHal paboTsl ckiay 66 crapoHak, 43 KPBIHILIBI.

TABAPBI KJIACA JIIOKC, BPOH/JIBIHIT HEPYXOMACHI, 3JIITHAA
HEPYXOMACIIb, MPTABAS AVJBITOPBISI DJIITHAW HEPYXOMACII],
ITIPACOYBAHHE BPOHJIA, JIFOKC, AHAJII3 JAJI3EHBIX, BPOH]I JIITHAM
HEPYXOMACITII.

AO'exkTaM HaBykoBara JacjielaBaHHs JbIIJIOMHAd paboThl 3'syisenia
Op3HIBIHT TaBapay Kiaca «JIHOKC.

[IpagmeTam HaBykoOBara jJacienaBaHHsS 3'SyJsroIiia acabiiBacii MmadymaoBbI
OpsHa AiiTHAK HEpyXoMacIli Ha OelapycKiM PhIHKY.

MbTail naa3eHail HaByKoBail Ipaisl 3'syisiel[iia BeIByY3HHE NaHALA 1 TpaiaCcy
dbapMipaBaHHs OpaHAA JIITHAN HEPYXOMACIIL.

Y gKkacui MeTagay HaByKoBara JacielaBaHHS  BBIKAPBICTOYBAJICH:
TIapITHIYHBI aHAJ13, apayHAJIbHbI aHaNi3, CICTAMHBI METa/Jl, KCIIEPTHAE 1HTIPB 10.

ATpbpIMaHbld BBIHIKI 1 1X HaBI3HA: PACKPbITAs CYTHACIb MAHSII TaKora
HalpamMKy SK OpAHABIHI TaBapay Kiaca <«JIIOKC», ObUIl BBIBYYaHbl aCIEKThI
OpAHIBIHTY AJIITHAl HEpyXoMacll 1 SIr0 1HCTPYMEHTaphlid, BbIByYaHbI MPAKTHIKI
OpaHIIBIHTY 3J1ITHA Hepyxomacill ¥ benapyci 1 3a MsiKoM.

BriHiki TIpaBen3eHara aaciielaBaHHS MOTYIlb MAciyXbIl[b aCHOBal st
Janeiiara 3tany YKapaHEeHHs 1 MaJTpbIMKI Op3HABIHTY 3JIITHAd HEpyxomacli, a
TakcamMa aTpbIMaHblsl BBIHIKI MOTYLb BBICTYHIIb MeTajajiariyHail Oaszail mis
CTBap3HHS HOBBIX 1 YCIENIHbIX Op3H/1ay 3JIITHA HEpYyXoMaclli ¥ Halllail KpaiHe.

A¥yTtap palOoThl mauBApIKAE€ MAYHAcUb JacieJaBaHHs, a Takcama
a0'eKThIYHACLb CIIAChUIAK HA KPBIHILbI, BEIKAPBICTAHBIX Y TIPALIbL.

Jab6painkaii K.C.




GRADUATE THESIS SUMMARI

This graduate work consists of 66 pages and includes 44 used sources.

LUXURY GOODS, BRANDING OF REAL ESTATE, ELITE REAL
ESTATE, TARGET AUDIENCE OF THE ELITE REAL ESTATE, LUXURY
BRAND PROMOTION, DATA ANALYSIS, ELITE REAL ESTATE’S BRAND.

The object of scientific research in this graduate work is a branding of luxury
goods.

The subject of scientific research are features of building a brand of elite real
estate on Belarusian market.

The target of this graduate work is to study the concept and process of
elite real estate brand’ formation.

The following methods of scientific research were used: theoretical
analysis, comparative analysis, system method, expert interview method.

The results and their novelty: the essence of the concept of direction as luxury
goods branding, there were studied aspects of elite real estate branding and its tool.
Also, there were studied the existing practices of elite real estate branding in
Belarus and abroad.

The results of the research can be as the basis for the further stage of
implementation and support of elite real estate branding.

The author of the paper confirms the reliability of the research with the
objectivity of references to sources used in the graduate work.

Dobronitskaya K.S.




