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OBIIAA XAPAKTEPUCTUKA PABOTDI

Marwuctepckas padota: 87 c., 26 puc., 9 Tadm1., 90 UCTOYHUKOB

KawueBrle caoBa: KOHKYPEHTHBIE CTPATEI'MMUA, MOPOXEHOE,
MHPOBOM PHIHOK MOPOXXEHOI'O, UMIIOPTO3AMEIIEHUE, CIIPOC
HA MOPOXEHOE, COOO «MOPO3ITPOAYKT»

O0BeKT nccjieI0OBaHUs — MUPOBOW PHIHOK MOPOKEHOTO

IIpeamer wucciienoBaHMsi — NPUMEHEHHE KOHKYPEHTHBIX CTPAaTETHM Ha
MHPOBOM PBIHKE MOPOKEHOTO

Hear wucciaenoBaHuss — U3YYUTh OCOOCHHOCTH (PYHKIIMOHUPOBAHUS
MHUPOBOTO PBIHKa MOPOXEHOTO, pa3padoTaTh PEKOMEHIAIUUA MO MNPUMEHEHHIO
KOHKYPEHTHBIX CTpaTeruil [Jsi KOMIAaHHM «MOpO3NpoayKT» MpH BBIXOAE Ha
pbiHOK Poccuiickoit denepannu.

MeToabl UCCIeI0OBAHUSA. CPABHUTEIBLHOIO aHANIM3a U CUHTE3a, JEAYKIHNH U
WHIYKIIMK, HOPMATUBHOTO W  TO3UTUBHOTO  aHaln3a, HKOHOMHUYECKOTO
MOJICTUPOBAHUS, METO]T HAYYHOU aOCTpaKIMU, CTATUCTUYECKUM aHAIN3

IHonyyeHHble pe3yabTaThbl M HMX HOBH3HA: BBISIBIICHBl TEHJCHIIUU U
JVHAMHUKA Pa3BUTHS MHPOBOIO PbIHKA MOPOXKEHOTO, MpOaHAIU3UPOBAHbI
OCOOCHHOCTH  pa3BUTUSI pbIHKA MopoxkeHoro Poccuiickoit ~ ®Depaepariuu,
pa3paboTaHbl PEKOMEHJAIMK TI0 NPUMEHEHUI0 KOHKYPEHTHBIX CTpaTeTud st
COOO «Mopo3npoayKT» IpHu BbIxozi€ Ha peiHOK Poccuiickoii @enepannu.

O0s1acTh BO3MOXKHOTO TNPAKTHYECKOT0 MNPHUMEHEHMs: peaau3aius
npeioxkennii  mo3BoauT KoMmanun COOO  «Mopo3npoaykT» — yBEIUYHUTh
MPOJIAKH HA POCCUIMCKOM PBIHKE MOPOKEHOTO.

ABTOp NOATBEPKAAET, YTO MPUBEACHHBIN B HEN pacueTHO-aHAIUTHYECKUN
MaTepuag TMPaBWIBHO M OOBEKTHUBHO OTPAXKAeT COCTOSHHUE MCCIETyeMOro
MpoIlecca, a BCE 3aUMCTBOBAHHBIE W3 JIUTEPATYPHBIX M JPYTUX HMCTOYHUKOB
TEOPETUYECKUE, METOJO0JIOTHYECKUE U METOAUYECKHUE TMOJIOKEHUS M KOHIICHIUU
COMPOBOXK/IAFOTCSI CChUIKAMH Ha UX aBTOPOB.



AT'YJIBHASI XAPAKTAPBICTBIKA PABOTbBI

Maricrapckas npamna: 87 c., 26 mai., 9 tadi., 90 6i06:1. Ha3B

Kawuaseia ciaoBel: KAHKYPOHTHBIA CTPATOI'I, MAPOXAHAE,
CYCBETHbBI PELIHAK MAPOXAHAT A, IMITAPTAZAMAIIYSHHE, TTOITBIT
HA MAPOXAHAE, COOO «MOPO3ITPOAYKT»

AD'eKT acjielaBaHHA — CyCBETHBI PhIHAK MapojkaHara

IIpaamer paciexaBaHHs — TPBHIMSIHEHHE KAaHKYPIHTHBIX CTpaTarid Ha
CYCBETHBIM PBIHKY MapoaHara

MbTa fgacjenaBaHHsi - BBIBYYBIIb, acaljiBacili  (yHKIbITHABaHHS
CyCBeTHara pbIHKY Mapo’kaHara, paclipalaBallb piIKaMeHJalbli ma Y KbIBaHHI
KaHKYPIHTHBIX CTPATAriil Juisi kKamnaHii « Mopo3npoayKT» Mpbl BbIXa/i3€ HA PhIHAK
Paciiickait demdparipli

MeTaabl aacjenaBaHHsI: TapayHajgbHara aHaiidy 1 CIHTI3Y, JIIIYKIBI 1
IHAYKI[bll, HApMATbIyHara W Na3iTblyHara aHajidy, 3KaHaMmiuHara MaJdJIiBaHHS,
MeTaJ] HaByKOBail aOCTPaKIIbll, CTaTHICTBIYHBI aHAJ13

ATpbIMaHbIsA BBIHIKI i IX HaBi3Ha: BBISYJICHBI TAHIPHIBI 1 JIbIHAMIKA
pa3BIlLsl CyCBETHAra phIHKY Mapo’kKaHara, rnpaaHajiizaBaHbl acadiBaciil pa3Billis
pBIHKY MapoxaHara Paciiickail ®epppanbli, pacnpanaBaHbl p3KamMeHAAlbll Ia
VKbIBaHHI KAaHKYpPAHTHBIX CTpatTarid st «Mopo3nmpoayKT» Hpbl BbIXaA3€ Ha
peiHak Paciiickait @emdpartibii.

Bobiacubp MarybiMara mNpakTbIYHAra NPbIMAHEHHSI: plai3allblisa
mpamnaHoy Ja3BoJilb KaMmiaHili «Mopo3mpoayKT» TMaBsUlYbIlh MPOJAXy Ha
paciiicKiM pbIHKY Mapo’KaHara.

A¥yTap mnauBsipiKae, IITO TpPbIBEA3EHBI ¥ &N pas3iiKoBa-aHaIThIYHbI
MaTAPBISIT TMpaBiibHA 1 a0'eKThIVHA a/UTFOCTPOYBae CTaH JocieaHara mparjcy, a
yce 3amas3plyaHbisi 3 JIITAPATypHBIX 1 IHIIBIX  KPBIHII[  TIapITHIYHBIA,
MeTaJajlariyHblsl 1 METaAbIYHbIS MaJaXKdHHI 1 KaHIPIIBI CyIpaBaKarola
criachbUIKami Ha 1X ayTapay.



ANNOTATION

Volosevich Elizaveta Aleksandrovna
« The global ice cream market: formation and development prospects »

Degreepaper: 81 p., 26 fig., 9 tab., 63 sources

Key words: COMPETITIVE STRATEGY, ICE CREAM, THE GLOBAL
ICE CREAM MARKET, IMPORT SUBSTITUTION, DEMAND FOR ICE
CREAM, JOINT LLC « MOROZPRODUKT»

Object of research — the global ice cream market

Subject of research — application of competitive strategy in the world
market of ice cream

Goal of research — study features of functioning of the world market of ice
cream, to develop recommendations about application of competitive strategy for
the Morozprodukt company at entry into the market of the Russian Federation.

Research methods: comparative analysis and synthesis, induction and
deduction, regulatory and positive analysis, economic modeling, the method of
abstraction, statistical analysis.

Obtained results and their novelty: identified tendencies and dynamics of
the global ice cream market development, analyzed the features of development of
the Russian ice cream market, developed recommendations about application of
competitive strategy for "Morozprodukt” at entry into the market of the Russian
Federation.

Area of possible practical applications: implementation of offers will
allow the company SOOO "Morozprodukt” to increase sales in the Russian market
of ice cream.

The author of the work confirms that computational and analytical material
presented in it correctly and objectively reproduces the picture of investigated
process, and all the theoretical, methodological and methodical positions and
concepts borrowed from the literary and other sources are accompanied by
references to their authors.
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