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OBIIASA XAPAKTEPUCTHUKA PABOTBI

Maructepckas auccepranus: 121 c., 16 puc., 12 ta6n., 139 6u6a. Ha3B., 0 mpui.

KawueBble caoBa: KOHKYPEHTOCIIOCOBHOCTL KOMITAHHKN,
KOHKYPEHTOCIIOCOBHOCTB OTPACJINA, BHEIIHUN PBIHOK,
KOHKYPEHTOCIIOCOBHOCTb HA BHENIHUX PBIHKAX, MAJIbIU U
CPEI[HI/H71 BU3HEC, ®AKTOPbI KOHKYPEHTOCIIOCOBHOCTH, AHAJIN3
KOHKYPEHTOCIIOCOBHOCTH, O HEHKA KOHKYPEHTOCIIOCOBHOCTHA

Obvexm uccnedo8anusi — KOHKYPEHTOCIIOCOOHOCTh MaJIoro M CpeIHET0 OM3Heca
Ha BHCITHUX PHIHKaX.

IIpeomem uccneoosanusi — MyTH MOBBIIEHUS KOHKYPEHTOCIIOCOOHOCTH MaJbIX
U CpeHUX OEIOPYyCCKUX KOMIAHUN MIBEHHOM OTpaciy Ha BHEIIHUX PhIHKAaX.

L]env pabomei: TOUCK MyTEH U METOJOB MOBBIIIEHUS] KOHKYPEHTOCIIOCOOHOCTH
0eJIOpyCCKUX KOMIIAHUM Majoro u cpeHero On3Heca Ha BHEIIHUX PhIHKaX Ha OCHOBE
OIICHKH M aHAJIN3a YPOBHS KOHKYPEHTOCTOCOOHOCTH KOHKPETHOTO MPEAPUSATHUS.

Memoowt uccnedosanus: ananus, CpaBHEHNUE, KOMIUIEKCHBIM TTOIXO/I.

llonyuennvie pesynomamsl U UX HOBU3HA: TPEIJIOKEHBI BO3MOXKHBIE
HaIpaBJICHUS MOBBIIIEHUS] KOHKYPEHTOCTIOCOOHOCTU OEIOPYCCKUX KOMITAHUM Majioro
U cpeJHero OM3Heca Ha BHEITHUX PhIHKAX.

Pesynomamsr macucmepckou ouccepmayuu MOTYT OBITh HCIOJIB30BAHBI B
y4eOHOM MpoIecce, a TaKXKe MpU pa3padOTKe CTPATETHH PAa3BUTHUS MaJbIX U CPEIHUX
KOMITaHWM IBEHHOM OTpaCIIH.

ABTOp paboOThl TOATBEPKAAET, UTO MPHUBEJACHHBIH B HEW aHAIUTUYECKUU
MaTepHua MPaBUJIbHO U OOBEKTUBHO OTPAXKAET COCTOSIHUE UCCIIEAYEMOro Mpolecca, a
BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYPHBIX U APYTHX HCTOYHUKOB TEOPETHUUYECKUE U
AHAIIMTUYECKUE MATEPHUATIBI COTPOBOKIAIOTCA CCHUIKAMU HA UX aBTOPOB



AT'YJIbBHAS XAPAKTAPBICTBIKA PABOTbBI

Maricrapckas aeicepraipist: 121 c., 16 man., 12 ta6n., 139 6i61. Ha3B., 0 nagaTkay

KnouaBbis CJIOBBI: KAHKYPOHTA3JOJIbBHACIb KAMITAHII,

KAHKYPOHTA3/10OJIbHACLb ['AJIIHBI, BOHKABLGI PBIHKA,
KAHKYPOHTA3/JOJIbHACLb HA 3HAIIHIX PBIHKAX, MAJIbI I CAPSHI
BI3HOC, OAKTAPDBI KAHKYPOHTA3OJIbBHACI, AHAJII3

KAHKYPOHTA3/JOJIbHACLI, AHDHKA KAHKYPOHTA3/IOJIbHACLI

Ab'exm dacnedasanmns — KAaHKYPAIHTA3A0JIbHACIL MaJlora 1 CsipyAHsTa O13HECY Ha
3HENIHIX pPbIHKAaX.

IIpaomem Odacneoasanns — NUISIX1 NABBIIIPHHS KaHKYPIHTA3/10JIbHACII MaJIbIX 1
CApAAHIX OelapycKiX KaMITaH1i MIBEeWHAH rajliHbl Ha 3HEITHIX PhIHKaX.

Mbma npaywpl: NOWYK NUIAX0Y 1 MeTagay MaBBIIIAHHA KaHKYPIHTa3/10IbHACIII
OenapycKkix KaMIlaHid Majora i csp3[Hsra Oi3HeCy Ha 3HENIHIX phIHKaxX Ha acHOBE
alPHKI 1 aHAJI3Y Y3pOYHIO KaHKYPAIHTA3A0JbHACI KaHKpPATHAra IpaJAnpbleMCTBa.

Memaovbl 0acneoasanus: anaii3, napayHaHHE, KOMIUIEKCHBI TAJbIXO/.

Ampuvimanvia  6viHiKI [ X HaGi3Ha: TIpallaHABaHBI MardbIMbIS HampamKi
MaBBIIIPHHS KAaHKYPIHTA310IbHACII OeapyCKiX KaMIaHii Majora i capa3Hsra 0i3Hecy
Ha 3HENIHIX PbIHKaX.

Buvinixi  macicmapckaii  Ovlcepmaybii  MOTYLb  ObILIb  BBIKAPBICTaHBl Y
HaBy4YaJbHBIM MpaldCce, a Takcama MIpbl paclpanoyibl CTPATITil pa3Billlll MaJbIX 1
CSAPAIHIX KaMMaHIf IIBeWHaN TaIiHBbl.

A¥yTap mpansl nmanBspjKae, ITO MPLIBEI3EHbI ¥ € aHaNITBIYHBI MaTIPbISI
MpaBiJibHA 1 a0'eKThIYHA aJUTIOCTPOYBAE CTaH JOCEHAra Mpaiacy, a yce 3ama3blyaHbls
3 JITapaTypHbIX 1 IHIIBIX KPBIHIL TIAPITHIYHBIS 1 AHANITBIUHBIA MaTIPbISIIbI
cynpaBajpKarolliia cacbuikaMmi Ha iX aytapay.



GENERAL DESCRIPTION OF WORK

Master's thesis: 121 p., 16 fig., 12 tables., 139 references, 0 appendices.

Keywords: COMPETITIVENESS OF THE COMPANY,
COMPETITIVENESS OF THE BRANCH, EXTERNAL MARKET,
COMPETITIVENESS IN EXTERNAL MARKETS, SMALL AND MEDIUM
BUSINESS, COMPETITIVENESS FACTORS, ANALYSIS OF
COMPETITIVENESS, EVALUATION OF COMPETITIVENESS

Object of research — competitiveness of small and medium-sized businesses in
foreign markets.

Subject of research — ways of increasing the competitiveness of small and
medium-sized Belarusian clothing companies in foreign markets.

Purpose: finding ways and methods to increase the competitiveness of
Belarusian small and medium-sized businesses in foreign markets on the basis of
assessing and analyzing the level of competitiveness of a particular enterprise.

Research methods: analysis, comparison, integrated approach.

The results obtained and their novelty: the possible directions of increase of
competitiveness of the Belarus companies of small and average business in foreign
markets are offered.

The results of the master's thesis can be used in the educational process, as well
as in developing a strategy for the development of small and medium-sized companies
in the garment industry.

The author confirms that the analytical material presented is correct and
objectively reflects the state of the process under investigation, and all theoretical and
analytical materials borrowed from literary and other sources are accompanied by
references to their authors.



