MHUHUCTEPCTBO OBPA3OBAHUSA PECIIYBJIMKU BEJIAPYCb
BEJOPYCCKUMN I'OCYJAPCTBEHHBI YHUBEPCUTET
®AKYJIBTET MEXKJIYHAPOJHBIX OTHOIIEHUM
Kadenpa MmexayHAPOAHBIX OTHOILIEHU I

IIEPEAKOBA
Anrenuna BagumoBHa

CPABHUTEJIbHBIA AHAJIN3 CUCTEMbBI PACKPBITUSI
KOMMEPYECKOU UH®OPMAILIMU ANTOHUU U CILIA
(HA IPUMEPE SHISEIDO u ESTEE LAUDER)

JurniomHast pabota

HayuHslii pykoBOIUTEIB:
3aB. kaenpoil sI3pIKO3HAHUS
U cTpaHOBeneHHs Bocroka
KaH/IUJIaT UCTOPUYECKHUX
HayK, noueHt boposon B.P.

JlomylieHa K 3amure
« _» 2017 r.
Kanguaat uctoprudeckux Hayk, JTOIEHT

Onepuxa B.B.

Mumnck, 2017



PE®EPAT JUIIJIOMHOM PABOTBI

JurnuioMHas padora: 65 crpanul, 41 UCTOYHUK, | IPHITOKEHHE.

PACKPBITUE  MHOOPMALMKM, @OUHAHCOBAA  HWHOOPMAILMA,
HE®UMHAHCOBAS MH®OPMAILMA, US GAAP, JGAAP, YCTOMUYMBOE
NMHBECTUPOBAHUE, PELIHOYHAA CTOUMOCTD, MYJIbTUTVINKATOPBI

OOBeKT HccienoBaHUS: PACKPHITHE KOMMEPUYECKOW HH(pOpMAIMH KOMITAHUSIMHU-
SMUTEHTaMHU.

[IpeameT nccnenoBanusi: 0COOEHHOCTH MyOIMKauKu (PUHAHCOBOM M HE(PUHAHCOBOM
nH(pOpMaIUK, a TAK)KE €€ BIUSHHUE Ha PHIHOYHYIO OLICHKY KOMITaHWH (Ha IpUMepe
ESTEE LAUDER COMPANIES INC. 1 SHISEIDO CO., LTD)

Metoabl  MCCIIEIOBAaHUA: OMUCATENbHBIA, CPABHUTENbHBIA U  3KOHOMHKO-
MaTeMaTUYECKUM.

JurmuioMHass paboTa MOCBSIIEHA aHAMM3y (QPYHKIMOHUPOBAHHS CHUCTEM

PACKpBITHSI KOMMEpPYECKOW HMH(GOpPMALMK, YCTAHOBJIEHUS OCOOEHHOCTEM B
packpeITUM HMH(POPMALIMM HAa MpUMEpPe JABYX KPYIHBIX MPOU3BOAUTENEH
KOCMETHYECKHUX CPEJICTB.
HaydHnass HOBM3Ha 3aKiO4aeTcssi B TOM, YTO aBTOPOM Ha OCHOBAHUM HIMPOKOIO
Kpyra MCTOYHUKOB KOMIUIEKCHO HMCCJIE€IOBaHa CYUIECTBYIOUIAsl 3aKOHOJAATEIbHas
6aza B Anonun u CIIIA, u yneneHo oco00oe BHUMaHUE OTHOCUTEIHHO HOBOMY
pakypcy B CHCTEME pacKpbITHUs HMHPOpMalUMHU, a HMEHHO 3KOJOTHYECKOM,
conuajabHOW W KopropatuBHoM uHpopmaruu (ESG: environmental, social and
governance) u ee BIMSHUS HA PA3JINYHBIC ACTIEKThI PHIHOYHBIX OTHOIICHHA.

B pe3ynbrate ucciaegoBaHus yaaioch CAeNaTh BBIBOABI 00 3G(HEKTUBHOCTH
(YHKIMOHUPOBAHUSI CUCTEM PACKPBITUS MHPOpMalUKd B BHIOpaHHBIX CTpaHax, a
TaK)Xe BBIJIBUHYTH MPEATOJI0KEHHE O CTENEHN BAXKHOCTH PACKPBITHSA HHPOpMaLUU
B PAMKax YCTOWYMBBIX NHBECTULIAMN.

ABTOp paboThl MOATBEP)KIAET, UYTO NMPUBEICHHBIA B HEW aHATUTHYECKUUN
Martepuai NpaBUJIbHO U OOBEKTHUBHO OTPAKAET COCTOSIHUE MCCIEyeMOro BONpoca,
a BCE 3aMMCTBOBAHHBIE U3 JIMTEPATYPHBIX U JIPYTUX UCTOUYHUKOB TEOPETUUYECKUE,
METOJ0JOTUYECKUE U METOAMYECKUE TOJIOKEHUSI M KOHUEMIUN COMPOBOKIAIOTCS
CCBUIKaMH Ha X aBTOPOB.



PO®EPAT JIBIIIVIOMHAM MPAILIbI

JpimioMHas mpana: 65 craponak, 41 KpbIHiIbl, | IpBIKIaJaHHE.

Packpoiiué IHOAPMAILBIL, ®IHAHCABASA IHOAPMALBIA, nas-
HAHCOBAS IHOAPMAIIBIA, US GAAP, JGAAP, CTABIJIbHACIIb MHBE-
CTUPOBAHUE, PhIHKABAS KOLUT, MynbThITITIKATAPHI

AOG'eKT maciemaBaHHS: PACKpPBINIE KaMeplbliiHail 1H(apMalbplli KaMIIaH1sIMi-
SMITOHTaMI

IIpanmer nacnenaBaHHs: acaOiiBaciii ImyOdikamel ¢iHaHcaBail 1 HediHAHCABBI
1H(apMalipll, a TakcaMa sie YIUIbIy Ha pbIHAYHYIO allPHKY KaMmmaHii (Ha MpbIKIaa3e

ESTEE LAUDER COMPANIES INC. 1 SHISEIDO CO., LTD)

Mertaspl acieaaBaHHs: anicaibHbl, MapayHAIbHbBI 1 9KaHOMIKa-MaTIMaThIYHBI.

JlpilyioMHast  mpana MpbicBe4aHa aHamidy (QyHKIBISHABAHHS — CICTAOM
PACKpBIIIIIS KamepiibliHai 1H(apMallbli, YcTaHayIeHHs aca0iiBacisay ¥ pacKphbILli
1H(apMalibll Ha NPBIKIaA3€e IBYX OyMHBIX BHITBOPIIAY KACMETHIYHBIX CPOIKAY.

HaBykoBasi HaBi3Ha 3akiroyaeniia y ThIM, IITO ayTapaM Ha NajcTaBe
IIbIpOKara KoJja KpblHill KOMIUIEKCHA Jlaciie/laBaHa ICHylo4as 3aKaHajaydas 6aza y
Anonii 1 31TA, 1 Hagaa3eHa acabiBas yBara aJHOCHAa HOBaMy Pakypcy ¥ CICTIMeE
packpseilis  1H(dapManbli, a MEHaBiTa: JKajariyHai, calblsUIbHBIHAA 1
kaprnapateiyHaii iHpapmarpii (ESG: environmental, social and governance) i sie
VIUTBIBY Ha PO3HBIS aCTIEKThI PHIHKABBIX aTHOCIHAY.

VY BBIHIKY JacienaBaHHsl aTpbiManacs 3palillb BHICHOBBI a0 3(eKThIYHACI
(GyHK-IIBISTHIpAaBAaHHE CICTAM PAacKpbIllg 1H(apMaiplli ¥ BBIOpaHBIX KpaiHax, a
Takcama BBUTYYBIIb 3/1arajIky a0 CTYIMEH1 Ba)KHACI PacKphIIs 1HdapMali ¥
paMKax YCTOWITIBBIX 1HBECTHILIBIH.

A¥Tap mpaiibl nanBappkae, mMTo MPbIBEA3CHBI ¥ € aHATITHIYHBI MATIPBISI
mpaBibHA 1 a0'eKThIYHA aJJIIOCTPOYBa€ CTaH JOcieAHara TbhITaHHS, a Yce
3ama3bluaHblsl 3 JITAPATYPHBIX 1 1HIIBIX KPBIHII TIAPITHIUHBISA, METAJaNariyHbls 1

METaJIIYHBIS MaJIaXKIHHI 1 KAHIPMITEI CYTpaBaKAIOIIIa ClachUTKaMi Ha 1X ayTapay.



DIPLOMA WORK SUMMARY

Qualification work: 65 pages, 41 sources, 1 appendix.

INFORMATION DISCLOSURES, FINANCIAL INFORMATION, NON-
FINANCIAL INFORMATION, US GAAP, JGAAP, SUSTAINABLE
INVESTMENT, MARKET VALUE, MULTIPLICATORS

The Object of the research: disclosure of commercial information by issuing
companies

The Subject of the research is the features of the publication of financial and non-
financial information, as well as its impact on the market valuation of companies (on
the example of Shiseido and Estee Lauder)

Research methods: descriptive, comparative and economic-mathematical methods.

The thesis is devoted to the analysis of the functioning of commercial
information disclosure systems, the establishment of special features in the
disclosure of information on the example of two major manufacturers of cosmetic
products Shiseido and Estee Lauder.

The scientific novelty of this research lies in the fact that the author, on the

basis of a wide range of sources, has comprehensively studied the existing legislative
base of Japan and the US, and paid special attention to a new course in the system
of information disclosure, namely, environmental, social and corporate information
(ESG) and its impact on various aspects of market relations.
As a result of the study, it was possible to draw conclusions about the effectiveness
of the functioning of information disclosure systems in selected countries, as well as
to suggest the degree its importance within the framework of sustainable
Investments.

The author of the work confirms that described theoretical and analytical
material objectively reflects the state of the studied problem, and all terms and
concepts borrowed from the literary and other sources are accompanied by
references to their authors.



