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PO®EPAT

AO0’éM IbpINJIOMHAlN padoThl — 54 cTapoHKi, 33 KPBIHIIIBL.

KiouaBbisi €J10BBI. PIKJIAMHBI TIKCT, CJIOTaH, J3BI3, paxa-¢dpasa, 3adblH,
OKCITA3IIbIs, 3aKITIOUIHHE.

AD’eKT aacjeaaBaHHs — O€JIapyCKi pIKIaMHBI TIKCT.

IIpagmMer paciaexnaBaHHst — crnocaObl MayieHyara Y3A3€SHHS TOKCTY,
CTPYKTypa, CEMaHTBIKA pAKJIaMHara TIKCTY.

MbTa JabIIVIOMHAH pabdoThl — BBIIYJCHHE 1 amicaHHE CTPYKTypHa-
CEMaHTBIUHBIX acalJiBaciell Oenapyckara pakjiaMHara TIKCTY .

MeTaabl 1aciaefaBaHHs: allicaIbHbI, CTPYKTYPHBI, PITiCTPAIBIAHEI.

HaBykoBass HaBi3HAa i TIap3ThIYyHasi 3HAYHACUb  [IpaBEJ3€HAra
JacieaBaHHs 3aKJIIoYalollia Y MaryiblOJIeHH] JIHTBICTRIYHBIX Beaay ab Oenapyckim
PAKJIAMHBIM TOKCILIE 1 MAIIBIPIHHI YAYJICHHSY TIpa acabiiBacili BbIKAPHICTAHHS
Oenapyckail MOBBI ¥ cydacHail paKiiame.

IpakThIyHas 3HAYHACHb. BBIHIKI JbITUIOMHAra JaciielaBaHHs MOTYI[b OBIIb
BBIKAPBICTaHBl ¥ TMpaldCce BBIKIAJAaHHS BYYI0HBIX 1 CHEIBIUIBHBIX Kypcay Iia
JIHTBICTBIIBI ~ TOKCTY, KYJIBTYpbl ~MayJeHHS, CalbLUNHTBICTBIIBI 1  1HIIBIX
calbISITYMaHITAPHBIX  ABICHBIIUTIHAX, MOTYI[b TACIYXBIIb MaTIphLIaM IS
CTBapIHHS JIallaMOKHIKa, aJjpacaBaHara MapKeToJiaraM i CriigpaiTapam.

JlpirutoMHas paboTa BeIKaHAHA caMacToiHa 1 0e3 cyayTapay.



PE®EPAT

O0beM quNJIOMHOM padoThl — 54 cTpaHUllbl, 33 UCTOYHUKA.

KiroueBble cjioBa: pekiiaMHbIM TEKCT, CIIOraH, JEBHU3, 3X0-(Ppasza, 3a4uH,
DKCIO3ULIHNS, 3aKII0YEHNE.

OO0beKT uccjieoBaHusA — OEIOPYCCKUM PEKIaMHBIN TEKCT.

IIpeamer wucciaenoBanuss — CrocoObl PEUEBOrO0 BO3JCUCTBHUS  TEKCTa,
CTPYKTYypa, CEMaHTHUKa PEKJIAMHOI'O TEKCTa

Iesp AMIIOMHOM Pad0THI — BBISIBUTH U ONIMCATh CTPYKTYPHO-CEMAHTHYECKUE
0COOEHHOCTH OEJIOPYCCKOT0 PEKIAMHOTO TEKCTA.

MeTtoabl HCCIeI0BAHUSA: OIIUCATEIBHBINA, CTPYKTYPHBIN, PETUCTPALIMOHHBIM.

HayyHasi HOBM3HA W TeOpeTHYECKAass 3HAYUMOCTb IIPOBEJICHHOTO
UCCIICIOBAHUSI  3aKJIIOYAIOTCS B YIUIYOJICHUM JIMHTBUCTMYECKUX 3HAHUU O
0eI0OpPyCCKOM PEKJIIAMHOM TEKCTE M PACIIMPEHUH MPEACTABICHUN 00 0COOCHHOCTSX
UCIIOJIb30BaHUs OEJIOPYCCKOTO SI3bIKa B COBPEMEHHOM peKiiame.

IIpakTHyeckasi 3HAYUMOCTb. Pe3yabTarThl TUILIOMHOTO UCCIIEIOBAHUSI MOTYT
OBITH UCIIOJIb30BAHBI B IIPOIIECCE MPENOAaBaHUS YUEOHBIX U CIIEHHAIBHBIX KYPCOB MO
JVMHIBUCTUKE  TEKCTa, KyJIbType€  pE€YH, COLMUOJIMHIBUCTUKE U  JIPYIUX
COLMOTYMAaHUTAPHBIX JUCLUUIUIMHAX, MOTYT IIOCIYKUTh MaTepuaioM sl CO3JaHUs
nocoOusi, apeCOBAHOI0 MAPKETOJIOTOM U CIUYPANTEPOM.

HccnegoBanue BBIMOIHEHO CAMOCTOSITENBHO U O€3 COAaBTOPOB.



ABSTRACT

The diploma paper includes 54 pages, 33 sources.

Keywords: advertising text, slogan, motto, echo-phrase, initiation, exposure,
conclusion.

The object of the research: the Belarusian advertising text.lexical means of
expressions in modern Belarusian prose text.

Research objective: the ways of speech influence of text structure, semantics
of the advertising text.

The diploma work aim is to show the structural-semantic peculiarities of
Belarusian advertising text.

Methods of research: descriptive, structural, registration.

Scientific novelty and theoretical significance of the conducted research is
aimed at improving linguistic knowledge about the Belarusian ad copy and extension
of ideas about the peculiarities of use of the Belarusian language in modern
advertising.

Using results recommendations. The results of this diploma research can be
used in the process of teaching and special courses in text linguistics, speech, social
linguistics and other Humanities disciplines, can serve as material for creating a
manual addressed to the marketer and the speechwriter.

The study was performed independently and without co-authors.



