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PE®EPAT

Junnomuas pabota, 26 ctpanuiisl, 17 pucyHKOB,4 HCTOYHUKOB.

KiroueBble ciioBa: pekiama, anropuT™, KIMKaOeabHOCTb, 3a/1a4a JIMHEWHOTO
IIPOTPAMMHUPOBAHUs, COLIMAIbHAS CETh

OO0beKT nceie0BaHUs: ONITUMAIBHOE Pa3MEIIEHUE PEKIIAMHBIX OOBSIBICHUM.

Henab padoThl: MOUCK ONTUMAJIBHOIO PAa3MEIICHHS PEKJIAMHBIX OOBSBICHUN
JUIS 33JJaHHBIX IPOMEKYTKOB BPEMEHH, C HAauOOJIbIIEH NPUOBLIBIO COLUATBHON CETH.

MeToabl HMCCIEJOBAHMA: TTOCTPOCHHE MAaTEMaTUYECKOM MOJICNIH, CBEICHUE
3a7a4M K 3aJaye JMHEHMHOIro MpOrpaMMHUPOBAHMS, peanu3alus BUIKETa Uil COIl
CETH, AaHAJIU3 PE3YJIbTATOB.

PesyabTaTrom paGoThl sBiIETCS HA0Op pPEKJIAMHBIX OOBSBICHUN s
KOHKPETHOTO MpPHUMEpa, MAKCUMU3ZUPYIOIUN 10X0J COLUAIbHON CETH, BUIKET JUISA
COIl CETH.

O0aacTbl0 NMPUMEHEHHUHA BO3MOXXHOCTb HCIIOJIB30BAHUA JAHHOI'O PCIIICHUS B
BUJOKCTAX O OTO6pa)KeHI/I$I PCKIaMbl B COOHUAJIBHBIX CCTAX.



POD®EPAT

JlpimioMHasinpana, 26 ctaposki, 17 mantoHkay, 4 KpbIHILI.

KurouaBbisi €J10BbI: poKIIamMa, ajirapbiT™, KiikaOenbHACIb, 3aja4a JiiHeHHara
nparpaMaBaHHs, CallbIsIIbHAS CETKA

AO0'eKT nacjielaBaHHsI: anThIMaJIbHAS Pa3MSIIYIHHE PIKIIAMHBIX a0'sBay.

MbTa mpanbl: NMOHIYK anThIMajbHara pasMsIIUdHHSA PIKIAMHBIX al'sy s
3a/1a/I3€HBIX MpaMeXKKay vacy, 3 HalOoJbIai MPeIOBITKAM CallbISJIbHAN CETKI.

Metaapl aciegaBanHs: 1ady0Ba MaTIMaTbIYHAN MaIdJI1, 3BAA3E€HHE 3a/1a4bl
Ja 3ajadbl JIiHEWHara IparpamaBaHHs, plajizaibpisi (IMKi IS COll CEeTKI, aHaji3
BBIHIKAY.

Boinikam mpaunbl 3'ayiseriia HaOOp pIKIAMHBIX a0'sy I KaHKpITHara
IPBIKJIaTy, MaKCiMi3ye MPBIOBITAK CallbIsJIbHAN CETKI, BIIKAT JJIS COLL CETKI.

BoOuaacuro ykbIBaHHS 3'syiselniia MardybiMacllb BBIKAPBICTAHHS JaJ[3€Hara
pammHHS ¥ BIHKAIIE IS aJNTFOCTPABAHHS PAKIIAMBbI ¥ CAIbISUIBHBIX CETKaX.



ABSTRACT

Thesis, 26 pages, 17 figures, 4 sources.
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The object of study: optimal placement of advertisements.

Objective: the search for the optimal placement of advertisements for given
intervals of time, with the greatest profit of the social network.

Methods: constructing a mathematical model, reducing the problem to the task
of linear programming, implementing a widget for the social network, analyzing the
results.

The work is a set of advertisements for a specific example, maximizing the
income of a social network, a widget for the social network.

The field of application is the ability to use this solution in widgets to display
advertisements in social networks.



