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PE®EPAT

Jurmomuas padora, 40 c., 6 puc., 1 Tabia., 7 HCTOYHHUKOB.

KitoueBsie cnmoa: OIITUMAJIBHAA PEKJIIAMHAA W [HEHOBAA
[MOJINTUKA, TIPUHIUII MAKCUMYMA [IIOHTPAI'MHA, VYCJIOBUE
CTALIMOHAPHOCTU, KPAEBAS 3AJTIAYA.

OOBEeKTOM WCCIICIOBAaHUS SIBJSICTCS  3a7ladya  ONTHMAJIBHOTO  YIIPaBJICHUS
peKIIaMHOM M TIeHOBOM TonuTUKOM (Gupmel. [leap pabotel — paspaboraTh
ONTUMAJIGHYI0 TONUTUKY (HUPMBI, KOTOpasi BBIMYCKAaeT HA PHIHOK HOBBIA
WHHOBAIMOHHBIA  MpoayKT. Jlims pemieHus 3aadyd  MPUMEHSIOTCS  METOJIBI
ONITUMAJILHOTO YIIpaBieHUs], Teopus auddepeHInanbHbpIX ypaBHeHUH. [lomydeHHbIe
pe3ysbTaThl MOTYT HCIIOJIb30BAThCSl KOMITAHUAMH I JTOCTHXKCHHSI HAuOOJbIICH
PUOBLTH MPHU BBITYCKE HA PHIHOK HOBOTO MPOJYKTA.



PODEPAT

Jermmomnas npama, 40 c., 6 peic., 1 Tabm., 7 KpbIHIII.

KmrouaBbis cnoBel:  AIITBIMAJIBHAS POKJIIAMHAS 1 [HOHABAS
I[TAJOTBIKA,  IPBIHIBII  MAKCIMYMA  TTAHTPAI'THA, VYMOBA
CTALBIAHAPHACTI, KPBISAIBAS 3AJIAYA.

Al'exktaMm nacienaBaHHS — 3'Syiseliia  3agada  anThIMaJbHara KipaBaHHS
poKIIaMHai 1 IPHaBal mamTteikail Gipmbl. MaTa paboThl - pa3zabpalls anThIMaTbHYIO
NamiThIKy (IipMbl, sKas BbIIYCKae Ha pPbIHAK HOBBI 1HABALbIMHBI MpamgykT. s
pammHHS 3a7aybl OPBIMSHSIONLA METaAbl anThIMalbHAra KipaBaHHS, TAOPbIs
JTbIQEPIHLBIMHBIX YpayHEHHSAY. ATpbIMaHbld BbIHIKI MOTYLb OBIIb BBIKAPHICTAHBI

KaMITaHisiM1 JIJI TACATHEHHS HAMBSUTIKIIATa TPBIOBITKY TPHI BBIMYCKY Ha PHIHAK
HOBara mpajayKrTy.



ABSTRACT

Diploma work, 40 p., 6 pic., 1 table, 7 sources.

Keywords: optimal advertising and price policy, the principle of Pontryagin's
maximum, the condition of the stationarity, the boundary problem

The object of the study is the task of optimal management of the advertising
and pricing policy of the firm. The goal of the work is to develop an optimal policy of
the company, which is launching a new innovative product. To solve the problem,
methods of optimal control, the theory of differential equations, are used. The results

obtained can be used by companies to achieve the greatest profit when a new product
is launched on the market.



