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PE®EPAT

Junnomuas pabota: 73 cTpaHunl, 18 pucynkoB, 4 Tabmauibl, 12
HMCTOYHUKOB, | MpuioxeHue.

SALESFORCE, CUCTEMA VIIPABJIEHUS
B3AUMOOTHOUIEHUSMU C KJIMEHTAMU, BUPTYAJILHAS
PEAJIbBHOCTD, ITOJIb30OBATEJILCKU UHTEP®ENC, UNITY 3D

Obvexm uccnedosanus — TONb30BATEIbCKUN HHTEpP(dENC B BUPTyaTbHOM

peanbaocTH 11t CRM cuctemsr Salesforce.

Llenv pabomsr — pa3paboTKa TMPHUIOKEHHUS, TO3BOJISIONICTO BBITOIHITh
crangaptaeie  gaeiictBus CRM  cumcrembr  Salesforce, ¢ wucmonp3oBaHueM
TE€XHOJIOTUH BUPTYaJIbHOU PEAJIbHOCTH.

B pesynbrare BeITTONTHEHHS PAaOOTHI OBUTH U3YYEHBI MMOAXOBI K TTOCTPOSHHUTO
MOJIb30BATEILCKOTO  MHTepdeiica B  BUPTyaIbHOM  peabHOCTH, CIIOCOOBI
uaTerpanu JaHaeix CRM cucrembr Salesforce ¢ BHemmHMMH TPHIIOKCHHUSIMH,
CrocOObl  B3aMMOJICHCTBHSI C HWHTEPAKTHBHBIMU OOBEKTaMH B BHUPTyaJIbHOU
peanbHOCTH. PazpaboTano mpHiIoKeHHE ¢ IOMOIIBI0 HrpoBoro aBrkka Unity 3D,
MpejCcTaBIAIee U3 ce0s MOJb30BaTEIbLCKUN HHTEP(DEIC B BUPTYIbHON peaqbHOCTH

s padotel B CRM cucreme Salesforce.



PODEPAT

JlpiruiomHas mpama: 73 craponki, 18 mamonkay, 4 ta6minel, 12 kpbiin, 1
MIPBIKJIaTaHHE.

SALESFORCE, CICTAPMA KIPABAHHSI Y3AEMAAJIHOCIHAMI 3
KJIIEHTAMI, BIPTYAJIbHASI POAJIBHACIIb, KAPBICTAILIKI IHTOP®ENC,
UNITY 3D

A6’ ’exm OacnedasanHss — KapbICTallKi 1HTIpdENC y BipTyajdbHail pIajibHACII
st CRM cictamer Salesforce.

Mbma npaywsi — pacrnpalnioyka MpbIKIaJlaHHs, SKi Ja3Bajisie BBIKOHBAIlh
crangaptHeia a3esiHHi CRM cictambr Salesforce, 3 BeikapbIicTaHHEM TIXHAJIOT1H
BIpTyaJIbHAM praibHACIIl

VY BBIHIKY BBIKaHaHHsS Pa0OThl ObUII BBIBYYaHBI MaJbIXOABI Ja MaOyI0BBHI
KapbIcTalkara iHTIpdeiicy ¥ BIpTyalibHall pdalibHACI, CMOCcaObl I1HTATpAIlbll
nam3eHplx CRM cictomber Salesforce 3 BoHKaBbIMI MPBIKITaJaHHAMI, CHOCAOBI
y3aeMal3essHHS 3 IHTIPAKTBIYHbIMI ab'ekTaMi Y BipTyaJdbHall pdajbHACIIL.
PacnipamaBana mpbeIKiIaJaHHe 3 Janamorail ryipHsBora pyxasiuka Unity 3D, skoe
npajacTayisie 3 cs0e KapbICTalKi IHTIpQEIC y BipTyalibHal paajibHACIIl JJIS Tpallbl

y CRM cictame Salesforce.



ABSTRACT

Thesis: 73 pages, 18 figures, 4 tables, 12 sources and 1 application.

SALESFORCE, CUSTOMER RELATIONSHIP MANAGEMENT,
VIRTUAL REALITY, USER INTERFACE, UNITY 3D

Object of research — user interface in virtual reality for the CRM system
Salesforce.

Objective — development of an application that allows you to perform
standard actions of the CRM system Salesforce, using virtual reality technologies.

As a result of the work, approaches to the construction of the user interface
in virtual reality, ways of Salesforce data integration with customer applications,
ways of interaction in virtual reality were studied. Application has been developed
with the help of Unity 3D game engine. The application represents a user interface

in the virtual reality for work in the CRM system Salesforce.



