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Obvexm uccnredos8anusi — CETEBbIe MHTEPHET-TIAT(POPMEL.

Llenv pabomuvl — BBHIABICHNE KOHKYPEHTHBIX MPEUMYIIECTB M CTpATeTUd HC-
MOJIb30BAaHUs CETEBBIX MHTEPHET-TUIAT(HOPM B MOJENSIX BeCHHs OU3HECAa B YCIOBHSIX
HPKOHOMMKH 0OILIETO MMoab30BaHud (Ha mpumepe cuctem Airbnb u Uber).

B pabore paccmoTpeHbl 0COOEHHOCTH (PYHKLIMOHUPOBAHUS U NPUMEHSEMBIE
CTpaTernd TPaJAULMOHHONW OW3HEC-MOJIENM LIETNOYKH U WHHOBAIIMOHHOW Ou3Hec-
MOJIeNIU TIAT(HOPMBI, MPOBEJAEH UX CPABHUTEIbHBIN aHann3.M3yueHbl U MpoaHaIn3H-
POBaHBI OTUETHI U MPOTHO3bI O PA3BUTUH IKOHOMHUKHU OOUIETO MOJIb30BAHUS, a TAKKE
HSKOHOMHUYECKUE PEe3yJIbTaThl ACATENIBHOCTH U MPUMEHSEMbIE CTPATErMH KOMITAHUN
Airbnb u Uber. BrigeneHsl OTIMYHATEIBLHBIE OCOOCHHOCTH JKOHOMHKH OOIIEro
MOJIb30BAHUSI M OCHOBHBIC TEHJICHIIMM M3MEHEHUS MPAKTUKUA BEICHHUs] Ou3HEca B
CBSI3M C pPa3BUTUEM HWHTEPHET-IIATGOpPM, TPEUIOKEHa KOHLEMIHUICO3JaHUS
HAIlMOHAIBHOW TYPUCTUYECKOW TUIATPOPMBI C €€ BIMSHUEM Ha COIUAIbHO-
HKOHOMHYECKOE PA3BUTHUE CTpPaHbl. ANPOOUPOBAH aJTOPUTM MPOTHOZUPOBAHUS IO
CpellHeMY TEMITy pOCTa Ha Mokazaressix Beipyuku U yobiTkoB Uber 2016 rona, a tak-
Ke pazpaboTaHa cxeMa (PYHKIIMOHUPOBAHUS OM3HEC-MOJIEIIU IIAT(POPMBL.
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A6 ’exm dacnedasarnHs — CETKABBIS IHTAPHAT-TUIAT(POPMBL.

Mb>ma npaywvl — BHITYIEHHE KAaHKYPIHTHBIX II€paBar 1 CTpaTariil BEIKAPHICTAHHS
CETKaBbIX IHTAPHAT-IIATGopMay y MaJdIsaX BAI3€HHS O13HECY Ba YMOBaX SKaHOMIKi
aryibHara KapblcTaHHs (Ha npbIkianase cictaM Airbnb 1 Uber).

Y mpanpl  pasriemxkadbl  aca0miBacill  (DYHKIBISHABaHHS 1 YI)KbIBAIbHBIS
CTpaTATil TpajablllbIiHAl Oi3HEeC-MaJdJIl JaHIly)KKa 1 1HaBambliHAK O13HEC-MaIdIi
m1aTgopMbl, MPABEI3E€Hbl 1X MapayHaIbHbI aHali3. BeIByuaHbl 1 NpaaHaidi3aBaHbl
crpaBa3jiaybl 1 MparHo3bl a0 pa3Billlll IKAHOMIKI aryjbHara KapbICTaHHS, a Takcama
HKaHAMIYHBISA BBIHIKI J3€MHACIl 1 Y>KbIBAJIIbHBISA CTpaTAril Kammadiii Airbnb 1
Uber. Beutydyansl anMeTHblsi acaOiiBaciii SKaHOMIKI aryjibHara KapbICTaHHS 1
ACHOYHBIS TAHADHIIBII 3MEHBI MPAKTHIKI BAJ3EHHS O13HECY ¥ CyBsi3l 3 pa3BIIIEM
IHTIpHAT-IIaTopMay, TMpanaHaBaHAa KAHLPIBISL CTBAapdHHS  HallbITHAJIbHAN
TypBICTBIYHAW IUIaTGOPMBI 3 sie YIUIbIBAM Ha calblsulbHAa-dKaHaMIyHae pa3Billé
KpaiHbl. Anipa0aBaHbl airapbiTM MparHazaBaHHS Ma CAPIAHIM TAMIE POCTYy Ha
naka3ubikax BbIpyuki 1 ctpaT Uber 2016 roma, a Takcama pacmpaljaBaHa cxema
(byHKUBISTHABaHHS O13HEC-MaADJI1 MIAT(OPMBI.
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The object of study is network Internet platforms.

The purpose of the thesisis to identify competitive advantages of and strategies
for using network Internet platforms in business models in the context of the sharing
economy (for example, Airbnb and Uber systems).

In the work, the features of the functioning and applied strategies of the
traditional business model of the chain and the innovative business model of the
platform were considered, their comparative analysis was carried out. The reports and
forecasts on the development of the sharing economy, as well as the economic results
of activities and applied strategies of Airbnb and Uber companies were studied and
analyzed. The distinctive features of the sharing economy and the main tendencies of
changing the practice of doing business in connection with the development of
Internet platforms were singled out, the concept of creating a national tourism
platform with its influence on the country's social and economic development was
proposed. The algorithm of forecasting by the average growth rate was approved to
calculate the indicators of revenues and losses of Uber in 2016, and the scheme of the
business platform model was developed.



