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Pegepar

Junnomuas pabota: 96 crpanui, 8 tabnui, 2 pucyHka, 6 dopmyn, 51
UCTOYHUK, 6 IPUIIOKEHUH.

NMHHOBALIIMMX, IIPOABMXEHUE, TI'OCTHMHUYHBIE VCIIYI'H,
VMHAYCTPUS TOCTEINPUUMCTBA, MAPKETHHI, MEXYHAPOJIHbBIN
OIIBIT, TOCTHUHHUIA «CIIABAHCKA», KOHKYPEHTOCIIOCOBHOCTD,
PEKOMEHIAILIMHY, OHEHKA 5OPEKTUBHOCTHU.

Obvexm uccnedosanuss — roctuHuna «CraBsHCKasy», MPEIOCTaBISAIONIAS
TOCTUHUYHBIEC YCIYTH Ha pbiHke PecniyOnuku benapych.

lle.flb pa6OH1bl — HCCIICAOBAHHUC HMHHOBAIIMOHHBIX MCTOIAOB IIPOABHKCHHA
IOCTHHUYHBIX YCIYI' Ha OCJIICBOM PBIHKC.

N3ydena posib MHHOBALUKA B MPOJABUKEHUHM TOCTUHHYHBIX YCIYIC YYETOM
0COOEHHOCTEW MHAYCTPUHU TocTenpuuMcTBa. [IpoaHanu3upoBaH MEXTyHApOIHBIN
ONBIT BHEAPEHUS WHHOBALIMI B NPOJBH)XEHUU TOCTUHUYHBIX YCIIYT, BBIJECICHBI
OCHOBHBIE HMHHOBAIMOHHBIE KOHLEMIIMM B CEKTOPE TOCTUHHYHBIX YCIyT Ha
MUpOBOM pbiHke. [IpoBeneH aHamM3 KOHKYPEHTOCHOCOOHOCTH TOCTHHUIIBI
«CnastHCcKas». I IpeayioxeHbl MEpONPUATHUS o COBEPILIEHCTBOBAHUIO
MPOJBUKEHUS YCIYr TrOCTUHHIBI «CraBsHCKas» IOCPEACTBOM BHEIPEHHUS
WHHOBAIIMW, paccuMTaHa SKOHOMHUYECKas A(M(PEKTUBHOCTH HEKOTOPHIX M3 HUX.
[TonyuyeHHble pe3yNbTaThl AAAYT BO3MOXHOCTh TOCTUHUYHOMY MPEANPUSITHIO
VKPENHUTh TO3WLHMK Ha PBIHKE YCIYr, T[OBBICUTh OCBEIOMJIEHHOCTH O
MPEIOCTABIISIEMbIX YCIyrax y MOTpeOuTeNel, YBeTUIUTh COOCTBEHHBIC TOXOIbI U
ITO3BOJIAAT OTCIIC)KUBATh TEHJCHIIMY, BO3HUKAIOUINE B KIIMEHTCKOM Cpele.



Pa¢epar

Heimmomuas mpara: 96 craponak, 8 Tabmin, 2 MamoHka, 6 dopmyn, 51
KpBIHILIA, 6 JagaTkay.

THABAIIBI, T[IPACOYBAHHE, TACILIHIUHBIA  TACJIVTIL
THJIYCTPBISI TACIUHHACII, MAPKETBHIHI, MDKHAPOJIHBI BOIIBIT,
TACIITHILIA «CJIABSIHCKASI», KAHKYPDHTA3I0JIbHACIID,
POKAMEH/IATIBII, AIIDHKA DOEKTHIVHACIIL

Ab'exm Oacneoasanns — racuiHina «CnaBsiHCKas», sKas mpajaacTaysie
racUiHIYHBISA NaciyTi Ha peIHKY PaciyOmiki benapyce.

Mbma OwvinnomHnati npaybt — JacleaBaHHE 1HABAIBIMHBIX MeTagay
MPacOyBaHHS racIiHIYHBIX MMACIYT HA MATaBbIM PHIHKY.

BriByyaHa posis 1HaBalblid y IPAcOyYBaHHI TaCI[IHIYHBIX MAclIyr 3 YJIKam
acaOmiBacusly 1HAyCTpbll racuinHHacui. [IpaanamizaBaHbl MIDKHApOAHBI BOIBIT
yKapaHEHHs 1HaBallbli y MpacoyBaHHI TaCI[IHIYHBIX MACIyT, BbUTyYaHbl aCHOYHBISA
1HABAIIBIMHBIS KAHIPIIBI ¥ CEKTaphl TacliHIYHBIX MACAyr Ha CYCBETHBIM PBIHKY.
[IpaBem3eHbl  aHali3  KaHKYpPAHTA3AOJbHACI  racui”insl  «CrnaBsHCKas».
[IpananaBaHbl MepanpbpleMCTBBl Ia YJAaCKaHAJIEHHI MPAacOyBaHHS IACIyT
raciiHiuel «CrHaBsHCKas» 3 JamaMmorail ykapaHeHHs 1HaBalbli, pas3iiyaHa
9KaHaMiuHass 3(EKThIYHACLb HEKAaTOpbIX 3 1X. ATpbhIMaHbld BBIHIKI Jayllb
MardbIMaclb racliHiIYyHaMy NpaJpbIeMCTBY YMallaBallb Ma3ilbli Ha PbIHKY NaCIyT,
NaBbICIb JacBeAYaHaclb a0 maciayrax y CHaXbIYLOY, MaBsUNYbIIb YIACHBIS
Jaxoabl 1 Ja3BOJIALL QJCOYBallb THHADHIIBI, SKis Y3HIKAKONL Yy KIIEHIKIM
acspoaa3l.



Abstract

Thesis: 96 pages, 8 tables, 2 figures, 6 formulas, 51 sources, 6 applications.

INNOVATION, PROMOTION, HOTEL SERVICES, HOSPITALITY
INDUSTRY, MARKETING, INTERNATIONAL EXPERIENCE, HOTEL
“SLAVYANSKAYA”, COMPETITIVENESS, RECOMMENDATIONS,
EVALUATION OF EFFICIENCY.

The object of the study is hotel "Slavyanskaya", which provides hotel
services in the market of the Republic of Belarus.

The aim of the thesis is to explore innovative methods of promotion of hotel
services in the target market.

It has been studied the role of innovations in the promotion of hotel services,
taking into account the peculiarities of the hospitality industry.The international
experience of innovations’introduction in promotion of hotel services has
beenanalyzed, the basic innovative concepts in the sector of hotel services in the
world market have been highlighted.The analysis of the competitiveness of the
hotel "Slavyanskaya" has been conducted. It has been offered the activities for
improving the promotion of the services of the hotel "Slavyanskaya" through the
introduction of innovations, it has been calculated the economic efficiency of some
of them.The results will enable the hotel to strengthen its position in the service
market, raise awareness about the services provided by consumers, increase its
own revenues and allow tracking trends in the client environment.



