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AHHOTANIUA I[HH.JIOMHOFI PABOTbI
HInman FOnmmnm BagnMoBHBI

lIpumenenue cucmemovl UHMESPUPOBAHHBIX MAPKEMUH2OBbIX KOMMYHUKAYUU
0151 NOBbIUEHUSL KOHKYPEHMOCNOCOOHOCMU MYPUCCKO20 Npeonpuamus (Ha npumepe
000 «Komapky)

1. CTpykTypa un 00beM JUIJIOMHOH padoThI

JunioMHast paboTa COCTOUT M3 33JaHusl Ha JUIUIOMHYIO paOoTy, OTJIaBJICHUS,
pedepaTta AUTUIOMHOM pabOThI, BBEACHUS, TPEX TJIaB, 3aKiItoueHus, 10 wnTocTpaiui,
[ Tabnuil, 2 TPUIIOKEHHMS, CIHCKA HCIOJIb30BAaHHBIX MCTOYHUKOB M JIUTEPATYPHI.
O6muit  00beM paboThl cocTaBiasier 59 crpanui. CHHCOK HCHOJb30BAHHBIX
MCTOYHUKOB M JIMTEPATYPhI 3aHUMAET 2 CTPAHUIIbI U BKJIt0YaeT 41 no3uiuto.

2. IlepeyeHb KJII0YEBbIX CJI0B

AHAJIN3 DODOEKTUBHOCTH, NMHTEI'PUPOBAHHBIE
MAPKETHUHI'OBBIE KOMMYHUKAIIWH, ITABJIMK PUJIEMIIIH3, PEKJTAMA,
CTUMYJIMPOBAHUE CBbITA, KOHKYPEHTHOCITOCOBHOCTB.

3. Tekcr pedepara

Obvexm uccnedosanus — WMCIOJIb30BAaHUE UHTETPUPOBAHHBIX MAPKETHUHTOBBIX
KOMMYHHKAIUN 000 «Komapk» B obecrieueHnn ITOBBILLICHUS
KOHKYPEHTOCTIOCOOHOCTH.

Lenv uccnedosanusi — OUEHKA M aHAIN3 KOMMYHUKAIIMOHHOM JEATEIbHOCTH
000 «Komapk», pa3paboTka METOJOB €€ COBEPUICHCTBOBAaHUS IyTEM BHEAPEHUS
CUCTEMbI UHTETPUPOBAHHBIX MAPKETUHTOBBIX KOMMYHUKAIIHIA.

Memoowvl uccneoosanus. B paboTe MCHOIb30BaHBI OOIICHAYYHBIE METOIBI
(oOo61IeHNe, aHan3, CpaBHEHNE).

Ilonyuennvie umoeu u ux HosusHa. lIpoBeneH aHaNM3 HCIOJIb30BAHUS
WHTErpUpoBaHHBIX MapkeTUHroBeix B OO0 «Komapk», pazpaborana cucrema
MeponpuaTHid 1Mo TnoBblIeHUIO d3PdektuBHocT MMK 11 BHeapeHus B
MapKETUHTOBYIO JAESTENbHOCTh MPEANpHUITHs, pa3padoTaHa CUCTEMa OIEHKU
s¢ppextuBHocTn UMK. IlonmyueHHble pe3ynabpTaThl nepefanbl pykoBoactsy OOO
«KoMapk» 17151 paccMOTpEHUST BO3MOKHOCTH TPUMEHEHHMUS.

Hocmoeepnocms  mamepuanoé u  pe3yibmamos  OUNIOMHOU  pabombl.
Hcnonp3oBaHHbIE MaTepuaidbl M PE3YJbTAThl JIUMJIOMHOW pabOThl  SBISIOTCS
nocToBepHbIMU. PaboTa BBIOJIHEHA CAMOCTOSATEBHO.

Pexomenoayuu no ucnonvzosanuro pezyrbmamos pabomsi. Toru padOThI
MOTYT OBITh HCIHOJBb30BaHbl JUisi BHeapeHuss B aearenbHocTh OO0 «Komapky,
pa3pabOTKM MEPONPUSATHNA 1O TMOBBIMICHUIO A(PGEKTUBHOCTH MapKETUHTOBOM
NEeSTEIbHOCTH, TPU TOATOTOBKE  YYEOHHMKOB, B pPaMKax KypCOB JICKIUN WIH
CIEHHAIIBHBIX KYPCOB.



AHATAIBIA JIBITIJIOMHAM ITPALBI

Ievan FOmii BagziMayHel

IIpvimanenne cicmamvl iHMIZPABAHBIX MAPKEMbIHEABBIX KAMYHIKAYbLLL 015
NABLIUIHHSA KAHKYPIHMA300IbHACYT MYPbICYKA2a npaonpvleMcmed (Ha npuikiaose
TAA «Komapxy)

1. Ctpykrypa i a0'ém AbINIIOMHAH NMpanbl

JplmioMHasl mpaia CKiajaella 3 3a/laHHs Ha JBIIUIOMHYIO Mpaily, 3MecTa,
padepaTa IbITUIOMHAN Tpalbl, YBOA31HAY, TPOX riay, 3akitoudHHs, 10 UIoCcTpalibii,
7 Tabumin, 2 nanmaTki, CIICY BBIKAPBICTAHBIX KPBIHII 1 JIITapaTyphl. ATyJIbHBIA0 €M
npatbl ckianae 59 craponak. Cric BBIKaQpBICTAHBIX KPBIHIIL 1 JiTapaTyphl 3aiimMae 2
CTapoOHKI 1 YKiro4ae 4 1mas3inpIo.

2. IlepaJik KJIHOYABBIX CJI0Y

KAHKYPOHTHA3AOJIBHACIb, ¥ MAPKETBIHI', IHTOI'PABAHbIA
MAPKETBIHI'ABBISI KAMVHIKALIBII, ITABJIK PBUISMIIIHS, PAKIIAMA,
CTBIMVYJIIBAHHE 3BbITY, ACABICTbI I[MPOIAK, AHAJII3
DOEKTHIVHACLLL

3. Takcr padepara

A6’exm Oacnedasannsi — MapKETBIHTAaBbIA KaMyHIKallbll TaBapbiCTBa 3
abmexxaBaHal aakazHaciio «Komapk»

Mbma Oacnedaséannsi — alPHKa 1 aHaAII3 KaMyHIKalbliHai m3eiiHaci TAA
«Komapk», pacrparoyka MeTtaaay sie yaacKaHaJeHHsS NUISIXaM YKapaHEHHs CiICTAMBI
IHTATPABAHBIX MAPKETHIHTABBIX KaMYyHIKaIIbIH.

Memaowl Oacnedasanus. AHami3, CIHT33, abaryjabHEHHE, rpadidHbl MeETas,
AKaHOMIKa-MaTAMATHIYHBI METaabl alPHKI A(QEKThIYHACIl, aHami3 ¢UHaHCcaBara
CTaHy.

Ampvimanvia  ewiniki [ ix Haeizna. IlpaBen3eHbl aHalli3 BBIKAPBICTAHHS
IHTATPABaHBIX MapKEeThIHTaBbIX KamyHikaieii ¥ TAA «Komapk», pacmpariaBaHa
cicToMa MepanpbleMcTBay Ta MaBbIIHHIO d¢ekThiyHacti IMK mis ykapaneHas ¥
MapKeTBIHTaBYI0 J3€MHACIL MpaANphIEMCTBA, pachpaliaBaHa cicTaMa alpHKI
a¢extriyHacii IMK. AtpeiManbis BbIHIKI iepanan3ensl KipayHinTsy TAA «Komapk»
JUTSI pa3rsily MardbIMaciii MPbIMSTHEHHS.

Haxnaonacyv mamspwvisanay i 6vlHIKAY ObINAOMHAU npaysl. BBIKapbICTaHBIA
MaT3PBISIIBI 1 BBIHIKI ABIINIOMHAM TIpalisl 3’ Ayystola nakiaaaeivi. [Ipara BeikaHaHa

caMacTOMHA.
Poxamenoaywli na evikapvicmanni 6vinixay npaywvl. BBIHIKI TIparibl MOTYIIb

OBIIIb BBIKAPBICTAHBI A YKapaHeHHs ¥ n3eitHacis TAA «Komapky», pacmpaiioyki
MepamnpbpleMCTBay TIa TAaBBIMPHHIO J(EKTHIYHACII MapKeThIHTaBal J3eiHactli,
MPBINAAPBIXTOYIIBI TAAPYUYHIKAY, Y paMKax Kypcay JeKIblii a00 CHelbIsSIbHbIX

Kypcay.



DIPLOMA WORK SUMMARY
Shiman Yuliya Vadimovna

Application of the system of integrated marketing communications to increase
the competitiveness of the travel agency (on the example of LLC "Komark")

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents,
diploma work summary, introduction, 3 chapters, conclusion, 10 illustrations, 7
tables, 2 applications and list of references. Total scope of work is 59 pages. The list
of references occupies 2 pages and includes 41 positions.

2. Keywords

EFFECTIVENESS ANALYSIS, EVENT MARKETING, EVENT TOURISM,
INTEGRATED MARKETING COMMUNICATIONS, PUBLIC RELATIONS,
SALES PROMOTION, COMPETITIVENESS.

3. Summary text

The object of the research is the use of integrated marketing communications
LLC "Komark" to ensure competitiveness.

The purpose of the research is evaluation and analysis of the communications
activity of LLC "Komark", development of methods for its improvement through the
introduction of a system of integrated marketing communications.

Methods of research. General scientific methods (analysis, generalization,
comparison).

The results of the work and their novelty. The analysis of the use of integrated
marketing in LLC "Komark" was conducted, a system of measures to increase the
effectiveness of IMC for implementation in the marketing activities of the enterprise
was developed, and a system for assessing the effectiveness of IMC was developed.
The obtained results were handed over to the management of LLC "Komark" for
consideration of the possibility of application.

Authenticity of the materials and results of the diploma work. The materials
used and the results of the diploma work are authentic. The work has been put
through independently.

Recommendations on the usage. The results of the work can be used to
implement the activities of LLC "Komark", the development of activities to improve
the effectiveness of marketing activities, in the preparation of textbooks, as part of
lecture courses or special courses.



