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AHHOTALIMSA

1. CTpykTypa 1 00b€M IMIIOMHOMH PadoThI

JurnuioMHast paboTa COCTOUT M3 3aJaHusl Ha JTUIUIOMHYIO paboTy, OIJIaBJICHUS,
pedepara TUIIOMHOIN pabOThI, BBEECHUS, TPEX TJaB, 3aKIIOYCHHSI, OJTHON TaOJIHUIIbI,
OJTHOTO TIPHJIOXKEHHS, CIHCKA MCIIOIBb30BAaHHOM uTeparypbl. O0mmii 00bemM paboThl
cocraBisier 64  crpaHulbl. CHHCOK HCHOJB30BAHHOM JUTEPATYphl 3aHUMAeT 3
CTpaHUIbI U BKJIIOYAET 34 MO3UIUH.

2. IlepeyeHb KIIOYEBBIX CJIOB

MAPKETUHI' TEPPUTOPUI, MAPKETUHI' TOPOJA, BPEHJIVIHT,
UMUK, ITPOABUXEHUE.

3. Tekcr pedepara

Obvexm uccnedosanuss — MApKETUHT JIECTUHALIMA B YACTHOCTU MPOJIBHXKECHHE
['oMenbCKOro JBOPIIOBO-MIAPKOBOTO aHCAMOJISL.

Llenv uccnedosanus — onpeneneHue poiu ['oMenbCcKoro ABOpHOBO-NAPKOBOTO
aHcaMOJIsl B MPOABMKEHUU Topoja ['oMens Ha pbIHKE TypU3Ma.

Memoowl uccnedosanus. B paboTe HMCHOIb30BaHbl OOIIEHAYYHBIE METOIBI
(00o061IeHuE, aHATU3, CPABHEHUE) U COITUATBHO-DKOHOMUYECKUE METO/IBI.

llonyuennvie umoeu u ux Hosusna. PaboTa y4WUTBIBAa€T COBPEMEHHBIE
TEHJEHIMU B MPOJBMKEHUM JeCTUHALMA. B HEell Takke MpUBOASTCS pEKOMEHAALMH
10 MPOABUKEHUS | OMEIBCKOr0 JBOPLIOBO-MAPKOBOTO aHCAMOJIA.

Locmogepnocmy  mamepuanog u  pe3yibmamos  OUNIOMHOU — pabomul.
Hcnonb3oBaHHbIE MaTepuanbl M PE3yJbTaTbl JUIJIOMHOW palbOThl  SBISIOTCS
JIOCTOBEPHBIMU. PaboTa BHITIOJIHEHA CAMOCTOSITENBHO.

Pexomenoayuu no ucnonvzoeanuio pezyiomamog pabomul. VITorn pabOThI
MOTYT OBITh HCIIOJIb30BaHbl JJII COBEPILICHCTBOBAHHUS MAapKETHMHIOBOM CTpaTeruu
['oMenbCcKOro ABOPLOBO-MAPKOBOro aHcamoOnsg. B pabore akueHT pemaercs Ha
VIYYIIEHUH HCIOJb30BAaHUM BO3MOXKHOCTEW ceTh MHTepHeT mjig npoJBHIKEHHUS
["omenbckoro JIBOPLIOBO-MIAPKOBOTO aHcamoOIs.



AHATAIBIA

1. Ctpykrypa i a6'ém abInioMHal npanbl

JIpITIOMHasl Tipania CKJafaeliia 3 3aJaHHI Ha JABIUIOMHYIO Tpaily, 3MecTa,
padepata ABIUIOMHAN Mpanbl, VBAI3CHHS, TPOX TJay, 3aKIIOYHHS, TaOJIIbI,
JajaTka, CHICY BBIKapbICTaHA JiTapaTypbl. AryiabHBI a0'éM mpambl ckiagae 64
craponki. Cmic BbIKapbICTaHail JiTapaTypbl 3aiimMae 3 cTapoHki 1 Ykmoudae 34
na3ilbIi.

2. [lepaJiik KJIOYABBIX CJI0Y

MAPKETBIHI' TOPBITOPBIM, MAPKETBHIHIT T'OPAJIA, BPOHJIBIHT,
IMIJIK, TTIPACOYBAHHE.

3. Takcer pagepara

Ab'exm O0acnedaeanns - MAPKETBHIHT IECTUHALIMU Y TIPBIBATHACII MMPACOYBaHHE
['oMenbckara najanaBa-napkaBara aHcaMOsl.

Mbma oOacneoasannsi - BbI3HAU’HHE poJil ['oMernbckara mnajanaBa-mapkaBara
aHcamOJis1 ¥ mpacoyBaHH1 ropajia ['omesnst Ha pbIHKY TYpBI3MY.

Memaowl dacneoasanns. Y npalbl BBIKAPBICTAHBIS aryJlbHAHABYKOBBISI METaIbI
(abarynpHEHHE, aHaI3, TapayHaHHE) 1 callbIsJIbHA-2KaHAMIYHBISI METAIbI.

Ampvimanvia ewinixi i ix Hasizua. llpamia ymiuBae Cy4acHbIS TIHADHIIBI Y
npacoyBaHHI JecTUHaMi. Y €M Takcama TMPBIBOA3SINIA pPIKAMEHAAIBIl Ia
npacoyBaHHs ['omenbckara najanaBa-napkaBara aHcamOJIs.

Jlaxnaounacyv mamapwvisanay i 6viHIKAY ObINIOMHAU npaysl. BbIKapbiCTaHbIsA
MaTAIPbISIIbI 1 BBIHIKI JABIIIJIOMHAN Tpatbl 3'ayistonna aakinaanbimi. [lpana BeikaHaHa
CaMacTOWHA.

Paxamenoaywli na evikapvicmannui evinikay pabomoel. BeIHIKI pabOTHl MOTYIIb
ObILIb BBIKAPBICTAHBI JJI1 YJACKAHAJIIEHHA MapKeThIHraBail crpararii ['oMmenbckara
najanaBa-napkaBara aHcamOJig. Y Tpalbl akIPHT poOila Ha MasMIIdHHI
BBIKAPBICTAHHI MardbsIMacusy ceTtki I[HTApHAT ana mpacoyBaHHs [ omenbckara
najalaBa-napkaBara ancaMmois.



ANNOTATION

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents,
diploma work summary, introduction, 3 chapters, conclusion, a table, an addendam, a
list of references. Total scope of work is 64 pages. The list of references occupies 3
pages and includes 34 positions.

2. Keywords: MARKETING TERRITORIES, CITY MARKETING,

BRANDING, IMAGE, PROMOTION

3. Summary text

The object of the research 1s the marketing of the destination, in particular, the
promotion of the Gomel Palace and Park Ensemble.

The purpose of the research is to determine the role of the Gomel Palace and
Park Ensemble in promoting the city of Gomel in the tourism market.

Methods of research. General scientific methods (generalization, analysis,
comparison) and socio-economic methods were used in the work.

The results of the work and their novelty. The work takes into account the
current trends in the promotion of destinations. It also provides recommendations for
the promotion of the Gomel Palace and Park Ensemble.

Authenticity of the materials and results of the diploma work. The materials
used and the results of the thesis are reliable. The work was done independently.

Recommendations on the usage. The results of the work can be used to
improve the marketing strategy of the Gomel Palace and Park Ensemble. In the work
the emphasis is on improving the use of Internet opportunities for the promotion of
the Gomel Palace and Park Ensemble.



