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AHHOTAIUA

1. CTpykTypa u 00bEéM JUIJIOMHOI PAa0OTHI

JlunimomHass paboTa COCTOMT U3 3aJaHusl Ha JUIUIOMHYIO paboTy,
OTJIABJICHMS, TIEPEYHS YCJIOBHBIX 00O3HAauYCHMM, pedepaTa AUIIIOMHON pPadOTHI,
BBEJCHHUA, YETHIpEX TJIaB, 3aKkjioueHus, 14 wuroctparui, 28 TabmuIl, CIHCKa
HCIIOJIBb30BAaHHBIX HCTOYHUKOB, JBYX TpuioxkeHuil. OOmuii o06beM padoThI
coctaBisier 68 crpanuil. CHHCOK HCIOJIB30BAHHBIX HCTOYHUKOB 3aHHUMAaeT 3
CTpaHMUI] ¥ BKJIIOYAET 43 MO3UIMH.

2.  IlepeuyeHb KJIHOYEBBIX CJI0B

CTPATEIUSl JUBEPCUOHKALIMM, TYPUCTCKUIN TIIPOJAYKT
ABCTPUU, PECYPCBI, TOPHOJIBIKHBIN TYPU3M, JIEUEBHBIN TYPU3M,
SKCKYPCUOHHO-ITO3HOBATEJIbHbBINI TYPU3M, TEHJEHIIN
PA3BUTUA, JINMHAMUKA PA3BUTUA, IIOJIOKEHUE HA PBIHKE
PECIIYBJIMKU BEJIAPYCb, O3JI0POBUTEJIbHBIN TYP.

3.  Texkcr pedepara

Obvexm uccnredo8anus — TYPUCTCKUM POAYKT ABCTPUH.

Ilpeomem uccneoosanuss — TYPUCTCKUHN TOTEHIMAT ABCTPUU JJI Pa3BUTHS
€ro Ha phIHKE BBIC3THOTO Typu3Ma Pecryonmku bencpyce.

Llenv uccneoosanus. AHaIM3 TYPUCTCKOTO MPEIJIOKEHUS ABCTPUU Ha
pPBIHKE BBIC3HOTO Typu3Ma PecnyOnwku bemapych W mOpemjioKeHUS — €ro
JTBEpCU(PUKAITUH.

Memoouwl uccaedosanusi. B pabore wHCmoib30BaHbl 0000IEHHUE, aHAIIN3,
cpaBHeHue, uamepenne, SWOT- ananus.

Ilonyuennvie umoeu u ux Hosuswa. B 1maHHOW padoOTe pPacCMOTPEHBI
TEOPUTHUUYCCKUE AaCIEeKThl CTPATeTUH JUBEPCU(UKAIIMM M Ppa3pabOTKH HOBOIO
TYpPIPOAYKTA, MPOAHATHU3UPOBAH TYPUCTCKUM MOTEHIIMAT ABCTPUM U IOJOKEHUE
ABCTpUM Ha MHUPOBOM PBIHKE TYPUCTUYECKHUX YCIYT, U3y4Y€HbI OCHOBHBIC BHJIbI
Typu3Ma ABCTPUH M UX T[IOJOXKeHHE Ha pbhiHKe PecnyOnuku bemapyce.
[TpakTHdeckass HOBU3HA IUILUIOMHOM PaOOTHI 3aKiIro4yaeTcs B pa3paboTKe HOBOTO
Typa B ABCTPHUIO /I PhIHKA BbIE3THOTO TypusMa PecniyOnmku benapych.

Jlocmoseprnocms  mamepuanos u pe3yibmamos OUNJIOMHOU pabomul.
Hcnonp30BaHHbIE MaTepuaiabl M PE3yNbTAThl JUILIOMHOW pPabOTHI SBIISIOTCS
JTOCTOBEPHBIMU. PaboTa BEITIOTHEHA CAMOCTOSTEIIBHO.

Pexomenoayuu no ucnonvzosanuro pesyromamog pabomsei. VItoru paboTs
MOTYT OBITh MCTOJB30BaHbl B KaY€CTBE OCHOBBI JJIs Pa3pabOTKU HOBOTO Typa B
ABcTpuIO Ha peIHKe Typusma Pecriybnuku benapycs.



AHATAILBIA

1. Crpykrypa u 2a0’ém ABIIIOMHOM NpaLbI

JIplyioMHas mpana Cckjiajaeiia 3 3aJaHHs Ha JBIIJIOMHYIO Tpaily, 3MecTa,
padepata AbIJIOMHAN mpallbl, YBOA3IHAY, dYaTapox TJay, 3akioudHHA, 14
UTroCcTpanplid, 28 Tabill, CHicy BBIKAphICTaHAW JIiTapaTyphl, JABYX AajaTakay.
ArynbHbl a0’éM mpanbl ckiagae 68 crapoHak. Cric BbIKapbICTaHail JIiTapaTyphl
3aiimae 3 cTapoHKI 1 Ykirodae 43 masisli.

2. IMepakiik KJII0O4YaBBIX CJI0Y

CTPATOI'IA JIBIBEPCI®IKAILIBII, TYPBHICIIKI ITPAJIYKT AVCTPHII,
POCYPCHI, "TAPHAJIBDKHBI TYPBI3M, JISTYDBHbI TYPBI3M,
DKCKYPCIMHBI TYPBI3M, TOHJDHIIBII PA3BILII, JbIHAMIKA
PA3BILIA, TIAJIAXKOHHE HA PBIHKY POCIIYBJIKI BEJAPYCb,
A3JIAPAYJIEHYBI TVYP.

3. Taker padepara

A6’ exm oacnedasaHnus — TYPBICIKI IPATYKT AVCTpBHIL.

IIpaomem Oacneoasanns — TYpBICIKI MATIHUBISLT AYCTPHIl U1 pa3BILLA STO
Ha PBIHKY BbISI3HOTA TyphI3My PacmyOoiki bencpycs.

Mbma oacnedasanusa. AHani3 TypbIClKara MNpagykTy AYCTpbll Ha PBIHKY
BBIsSI3HOTA TYphI3MY PacmyOuniki benapych 1 mpamaHoBbI SiTo JbIBepCidiKalibli.

Memaowl dacnedasanns. Y Tipalsl BEIKAPBICTOBAHBI a0aryjibHEHHE, aHaMi3,
napayHnanse, BeiMapsHHe, SWOT- ananis.

Ampoivanvl s6viHiki 1 IX Haei3Ha. Y Jaa3eHall mpaibl pas3rsKaHbl
TIAPITHIYHBIA  ACTEKThl CTPATATil JAbIBepcidikainbli 1 pacmparioyki HoBara
TypHpaayKTy, TpaaHali3aBaHbl TYPBICIKI TATAHIBIUT AVCTpbIl 1 CTaHOBIIIYA
AV CTpBIl Ha CYyCBETHBIM PBIHKY TYPBICTBIYHBIX MACIIYT, BRIByYaHbl ACHOYHBIS BIJIbI
TypbI3My AYCTpHIi 1 1X CTaHOBIIYA Ha PRIHKY Pacmy6iiki benapyce. IlpakTeiunas
HaBi3HA JIBITUIOMHAN Mpallbl CKJIa/laeiilia ¥ pacrnpanoyibl HoBara Typa ¥ AYCTpbIo
JUTSL pPEIHKY BBISI3HOTAT ypbI3My PacmyOumiki benapych.

Jlaxnaonacyb mamapuianay i 6viHIKAy ObINJIOMHAU npaysl. BhIKapbICTaHbBIA
MaTAPBISIIBI 1 BBIHIKI JBIIJIOMHAN Tparbl 3’sSynsromia gakiaagasivu. [Ipara
BBIKAHAHA CaMaCTOWHA.

Paxamenoaywii na evikapvicmanni vinikay npaysi. BeIHIKI TIparibl MOTYITh
OBIIlb BBIKAPBICTAHBI IS paclparoyki HoBara Typa V AYVCTpPBIIO Ha PBIHKY
Typbi3my PacnyOiiki benapycs.



ANNOTATION

1. The structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents, list
of symbols, diploma work summary, introduction, 3 chapters, conclusion, 14
illustrations, 28 tables, 1 addendum, and list of references. Total scope of work is
68 pages. The list of references occupies 3 pages and includes 43 positions.

2. Keywords: STRATEGY OF DIVERSIFICATION, TOURIST PRODUCT OF
AUSTRIA, RESOURCES, SKI TOURISM, HEALTH TOURISM,
EXCURSION TOURISM, DEVELOPMENT TRENDS, DYNAMICS OF
DEVELOPMENT, SITUATION IN THE REPUBLIC OF BELARUS,
HEALTH TOUR.

3. The textofthe abstract
The object of the research 1s a tourist product of Austria.

The purpose of research is the Analysis of the Austrian tourist offer in the
outbound tourism market of the Republic of Belarus and suggestions for its
diversification.

Methods of research.Analysis, synthesis, comparison, measurement and
SWOT- analysis.

The results of the work and their novelty.In this research work the theoretical
aspects of the diversification strategy and the development of a new tourist product
are examined, the tourist potential of Austria and the position of Austria in the
world tourism services market are analyzed, the main types of tourism in Austria
and their position in the market of the Republic of Belarus are studied. The
practical novelty of the thesis is to develop a new tour to Austria for the outbound
tourism market of the Republic of Belarus

Authenticity of the materials and results of the thesis. The materials used and
the results of the work are authentic. The work was composed independently.

Recommendations on the usage. The results of the study can be used as a basis
for the development of a new tour to Austria on the tourism market of the Republic
of Belarus.



