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Pegepar

Junimomuas pabora: 61 crpanuia, 7 pucyHkoB, 10 tabmwui, 30 KICTOYHUKOB, 4
MPUIOKEHUS.

KOHKYPEHTOCIIOCOBHOCTb, KOHKYPEHI[US, TYPUCTUYECKOE
[IPEAIIPUATHUE, TYPUCTUYECKUU  TIPOAVKT, KOHKYPEHTHOE
[IPEVMMVYIIECTBO, BHYTPEHHS A CPEJIA [IPEAITPUSTH,
TYPUCTUYECKUM PBIHOK, BHEIIHSAYI CPEJA  IIPEJIPUSTHS,
KOHKYPEHTHASI CTPATEI'MS, ®AKTOPHI KOHKYPEHTOCIIOCOBHOCTU,
BBE3/IHOU TYPU3M.

Obvekm  uccnedosanusi — KOHKYPEHTOCHOCOOHOCTh  TYypHUCTUUYECKOTO
npeanpustus OO0 «Ton-Typ».

Llenv pabomwvl — OllgHKa KOHKYPEHTHBIX TNpeumymiecTB mnpeanpusatus OO0
«Ton-Typ» m mocnemyromas pa3paboTKa MEPONPUATHN ISl TIOBBIIICHUS €r0
KOHKYPEHTOCTIOCOOHOCTH.

PaccmoTpena  skoHOMHMYECKAas  CYIIHOCTh IOHATHUM  KOHKYPEHLIHS U
KOHKYPEHTOCIOCOOHOCTh,  (PAaKTOpbl, BIUAIOIIME HAa KOHKYPEHTOCIIOCOOHOCTH
NPEANPUATHS, MPOAHAIU3UPOBAHBI METOJAbl €€ OLEHKH M CHOCOOBI IMOBBIIICHHMS.
[IpoBeneH ananm3 Xo3sKMCTBEHHOM nearenbHOCTH npennpusatus OO0 «Ton-Typ» u
OLICHKa €ro KOHKYpeHTOCHnocOOHOCTH. [IpoaHanu3upoBaHa KOHKYpEeHTHas cpena, B
KOTOpOW JielicTByeT mnpeanpusitue. JIis TOBBIMICHUS KOHKYPEHTOCIOCOOHOCTU
MPEANPUATUS pa3padoTaH TYPUCTHUECKHUI MPOoAYKT 1o PecryOmuke benapyce.

Typuctuueckuii mpoIyKT MpU3BaH MOCIOCOOCTBOBATH PAa3BUTHIO BHYTPEHHET O
U Bbe3gHOro Typusma B PecnyOmuky benapyce, a Takke NpHUBJICUEHUIO
WHOCTPAHHBIX KJIMEHTOB. B paboTte mpeacTaBieHbl MpUMEpHas mporpamma Typa u
KQJIbKYJISIIUAS €70 C€0eCTOMMOCTH.



Padepar

JeiruiomHas mpana:  61lcraponka, 7mamonkay, 10 TaGmin, 30 KpbIHiI,
4nanaTka.

KAHKYPOHTA3AOJIBHACIHBb, KAHKYPOHIIbIA, TYPBICTBIYHBIE
[TPAJIIPBIEMCTBA, TVYPBICTBIUHBI  IIPAAYKT, KAHKYPOHTHAA
[IEPABATA, YHYTPAHAE ACAPOLA3E [TPAIITIPBIEMCTBA,
TYPBICTBIYUHbBI PBIHAK, 3HEIIHAE ACAPOAA3E IIPAIAIIPBIEMCTBA,
KAHKYPOHTHAA CTPATOI'TA, ®AKTAPBI KAHKYPOHTA3AOJIBHACII],
VA3HBI TYPBI3M.

A6’ exm dacnedaganHs ~ —  KaHKYpPOIHTA3JIOJbHACIL  TYpBICTHIYHATra
npagnpsiemctBa TAA «Ton-Typ».

Mbmaowl  Ovinnommaii  npayel —  allPHKA ~ KAHKYPIHTHBIX  TepaBar
npaanpeiemctBa TAA «Ton-Typ" 1 pacnpaiioyka MepanpbleMcTBaY /Jisi TaBBIIIIHHS
A0 KaHKYPAIHTA3/10JIbHACIII.

Pasrnmempkana  SkaHaMmiuHas ~— CyTHAcllb  NAHALLSY — KaHKYpPIHLIBIS 1
KaHKYPOHTA3/I0JIbHACIIb, (DaKTaphl, fAKiS YIUIBIBAIONb HAa KaHKYPIHTA3/I0JbHACID
NpaanpbleMCTBaY, IpaaHali3ipaBaHbl METAJbl s€ alPHKI 1 crocalbl MaBBILIIHHS.
[IpaBen3ensl anami3 racnagapyail n3eiiHacii npaanpsiemMctBa TAA «Ton-Typ" 1
alPHKa Aro KaHKypaHTa3nosbHaci. [IpaananmizaBaHa KaHKyp3HTHae acspoinase, y
AKIM  J3€iHIYae mpaamnpbieMcTBa. [[Is  TaBBINPHHS — KaHKYPAHTA3I0JIbHACIII
IpaJnpbIeMCTBa paciipaliaBalbl TYpPhICTBIUHBI IPAAYKT na Pacmy6uinbl benapycs.

TypbICTBIUHBI NPAAYKT NPbI3BaHbl NACTIPBISIb Pa3BILII0 YHyTpaHara 1 ysi3Hora
Typbi3Mmy ¥ Pacmy6minie benapych, a TakcaMa mpBIISATHEHHIO 3aMEXHBIX KIieHTay. Y
JBIIJIOMHAN Tpalibl MpajicTayleHbl MPbIKJIagHas IparpaMa Typa 1 KaJbKYJIsIblsd Sro
cabeKoIITy.



Abstract

Thesis: 61 pages, 7 illustrations, 10 tabulations, 30 sources, 4 applications.

COMPETITIVENESS, @ COMPETITION, TOURISM  ENTERPRISE,
TOURISM  PRODUCT, COMPETITIVE  ADVANTAGE, INTERNAL
ENVIRONMENT OF ENTERPRISE, TOURISM MARKET, EXTERNAL
ENVIRONMENT OF ENTERPRISE, COMPETITIVE STRATEGY, FACTORS OF
COMPETITIVENESS, INBOUND TOURISM.

The object of the study is the competitiveness of the «Top-Tour» company.

The aim of the thesis 1s to evaluate the competitive advantages of the «Top-
Tour» company and to develop measures to improve its competitiveness.

Thesis contains the comprehensive analysis of the economic essence of such
concepts as competition and competitiveness, the factors which influence the
competitiveness of the enterprise, the methods of its evaluation and ways of
increasing company’s competitiveness. The analysis of the economic activity of the
enterprise «Top-Tour» and an assessment of its competitiveness was carried out.
Thesis contains the analysis of the competitive environment in which the enterprise
operates. A tourism product in the Republic of Belarus has been developed in order to
improve the competitiveness of the enterprise.

The tourism product is intended to contribute to the development of domestic
and inbound tourism in the Republic of Belarus, as well as to attract foreign
customers. The thesis contains an approximate tour program and a calculation of its
cost.



