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Pedepar

Junnmomuast pabota:69 crpanu, 2 Gopmynsl, 11 Tabmuu, 12 pucynkos, 68 uc-
TOYHUKOB U3MPUITOKECHHUS.

NHTEPHET-MAPKETUHI' , DOPEKTUBHOCTD, IIPEAIIPUATUE, TVY-
PU3M, MAPKETHUHI'OBAA HAEATEJIBHOCTb, UHTEPAKTUBHBIE TEXHO-
JIOI'MN.

O6wvexm uccnedosanus — OO0 «ABatapTypy.

Lenv uccneoosanus — ananus MapkeTuHroBoil aesrenbHoctu OO0 «ABartap-
Typ» u pazpaboTka peKOMEHJAIUNA 0 €ro JaJIbHEHIIIEMY Pa3BUTHIO C MOMOIIBIO UH-
CTPYMEHTOB MHTEPHET-MAPKETHUHTA.

Pabota conepxur odmue cenenus 00000 «ABarapTyp»u ero MapKeTUHIO-
BOM gesTenbHOCTU. B paboTe aHanu3upyercs MapKeTHHIoBas naesaTebHocThOO0
«ABatapTyp» U u3ydaroTcs cnocoObl €€ COBEPIICHCTBOBAHUS IPH HCIOIb30BaHUU
MHTEPaKTUBHBIX TexHoJoruid. [Ipeanaratorcs MeToabl NOBbILIEHUS 3P(HEKTUBHOCTH
nesarenbHocTH OO0 «ABarapTyp».

HUtorn paboTbl MOryT OBITh MCIOJIb30BaHbl ISl COBEPILIEHCTBOBAHMS MHTEP-
HeT-MapkeTuHra B OOO «ABarapTyp», a Takke NPUHATHI BO BHUMAaHUE MEHEKEpa-
MuOOO «ABarapTyp»pa3zpaboTKi MapKETUHTOBOTO TIJIaHA MPEATPUSTHUS.



Pr¢gepar

JlpimioMHast mpana:69craponak, 2 ¢opmynsl, 11 tabmin, 12 mamonkay, 68
KpBIHIIL 1 3 majaTka.

IHTOPHAT-MAPKETBIHI, D®EKTBIYHACIIh, IIPAJITIPLIEMCTBA,
TYPBI3M, MAPKETBIHI'ABASL JI3EMHACIID, IHTOPAKTBLIVHEBIE
TOXHAJIOI'IL

Ab'exm oacneoasanns - TAA «ABarapTyp».

Mbsma oacnedasannsa — ananiz MapkeTbiHraBail n3eriHacul TAA «ABatapTyp» 1
pacrmpaloyka pIKaMeHJalplii Ma sAro jajiedinaMmy pas3Billil0 3 Janamorai
1HCTPYMEHTAY 1HTAIPHAT-MaPKETHIHTY.

[Ipana 3msmyae arynbHbIs 3BecTkl a0 TAA «ABatapTyp» 1 siro MapKeThIHra-
Ball A3elHacIi. Y mpaibl aHami3yela MapkeTblHTaBas a3eiHacis TAA «ABartap-
Typ» 1 BbIBydamonua crnoca0dbl si€ YJaCKaHAJEHHS Tpbl  BBIKAPHICTAHHI
IHTAPAKTBIYHBIX THXHANOT. [lpanmanyronua MeTaasl NaBBIIBHHS A()EKThIYHACLI
n3eitnacii TAA «ABatapTypy.

BbiHIKI pabOThl MOTyLb OBIIb BBIKAPBICTAHBI JJI1 YJACKAHAJIEHHS 1HTIPHIT-
MapkeTbiHTY ¥ TAA «ABatapTyp», a TakcaMa NPBIHATHISA Maj yBary M3H3KIpami
TAA «AsatapTyp» pacnpaiioyki MapKeTbIHraBara IiaHa npajainpbleMCcTBa.



Abstract

Thesis: 69 pages, 2 formulas, 11 tables, 12 pictures, 68 sources and 6 applica-
tions.

INTERNET MARKETING, EFFICIENCY, ENTERPRISE, TOURISM,
MARKETING ACTIVITIES, INTERACTIVE TECHNOLOGIES.

The object of the research is AvatarTour Ltd.

The purpose of the research is analysing marketing activities of AvatarTour
Ltd. and developing the recommendations for its further evolution with the help of
Internet marketing tools.

The work contains general information about AvatarTour Ltd. and its market-
ing activities. The research analyses the marketing activities of AvatarTour Ltd. and
examines the methods of its development using interactive technologies. Methods of
increasing operating efficiency in AvatarTour Ltd. are also proposed.

The results of the work can be used to develop the Internet marketing in Ava-
tarTour Ltd., and it can be also taken into account by the managers of the travel agen-
cyfor working up a marketing plan.



