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PE®EPAT

1. Crpykrypa u 00beM IMILIOMHOK PadoThI

JlumomHast paboTa COCTOMT U3 OTJIaBJieHMs, pedepara, BBEJICHH, TPEX TIIaB,
3akmroueHus, 1 wumocTtparuu, 20 Tabiauil, COucKa HMCMOJb30BAHHBIX HCTOYHUKOB,
npwioxkenuit. OO0mmii  o6beMm paboTel coctaBisger 83 crpaHuIipl.  CHucok
MCITOJIb30BAaHHBIX NCTOYHUKOB 3aHUMAET 4 CTPaHULIBI M BKIIFOYAET 63 MO3ULINH.

2. llepeuyeHb KJIHYEBBIX CJI0B

KOHKYPEHIIUA, KOHKYPEHTOCIIOCOBHOCTHD, CTPATEI'UA
KOHKYPEHTOCITIOCOBHOCTH, AHAJIN3, KIIIOUEBASA KOMIIETEHIINA,
OODOEKTUBHOCTbD, OHEHKA DOPEKTHUBHOCTMU.

3. Conepxkanue padorbl

O6wvexm uccnedosanus - OO0 «Ton-Typ».

Ilpeomem uccnedosanusi - koHkypeHtocrnocooHoctb OOO «Ton-Typ». Ha
BHYTPEHHEM U BHEIIHEM pBbIHKAX, CUCTeMa (DAKTOPOB, OKA3bIBAIOIIMX BIUSHHUE Ha
YPOBEHb KOHKYPEHTOCTIOCOOHOCTH.

Llenv - ananmu3 koHkypeHTocnocooHoctn OOO «Ton-Typ» u pa3zpaboTka
MPaKTUYECKUX PEKOMEHAALMI 110 €€ TOBBILIEHUIO.

Memoowl uccneoosanus: ananu3, CHHTE3, OIUCAHUE, TPYIIIUPOBKA, CUCTEMHBIN
aHaian3, 0000IIeHYE.

llonyuennvie umozu u ux Hoeusua. llpakTHyeckass 3HAYUMOCThH JHUILIOMHOM
paboThI 3aKJII0YAETCS] B BO3MOXKHOCTU HCIIOIb30BAHUU MOJYYEHHBIX PEKOMEHIALMMA
U1t moasiep kanusi KoukypentocnocooHoctu OOO "Ton-Typ" Ha pbIHKE TYPUCTCKUX
ycnyr PecniyGnuku benapych.

Jlocmoseprocme  mamepuanog u  pe3yibmamos  OUNJIOMHOU  pabombi.
Hcnonb3oBaHHbIE MaTepuaibl M pPe3yJbTaTbl JTUIJIOMHOW pabOThl SBISIOTCA
JIOCTOBEpHBIMU. PaboTa BHINIOJIHEHA CAMOCTOSITENBHO.

Pexomenoayuu no ucnonvzosanuro pezynrbmamos pabomwsi. UTorn padOThI
MOTYT OBbITh UCIIOJI30BaHbI ISl MOBBIIIEHUS] KOHKYPEHTOCIIOCOOHOCTH TYpPUCTCKOIO
PEATPUSATHS.



PODEPAT

1. Crtpykrypa i a0'ém AbIIUIOMHAN panbI

JlpimomMHast mpara CKajaeriia 3 3MecTa, padepara, YBAA3EHHS, TPOX TIJay,
3aKMIOUHHS, 1 Umoctpampli, 20 Tabmilm, CHicy  BBIKAPBICTAHBIX — KPBIHII,
NpPBIKIAAaHHAY. ATylbHBI ab’eM mpanbl ckianae 83 craponki. Cmic BBIKApBICTaHBIX
KPBIHIIL 3aiiMae 4 cTapoHKi 1 YKiIroyae 63 mas3iipbli.

2. llepaJiik KJIOYaBBIX CJI0Y

KAHKYPOHIIbIA, KAHKYPOHTA3AOJIbBHACIIb, CTPATOI'TA
KAHKYPOHTA3AOJIBHACLI , AHAJI3, KI/IIKOYABASA KAMIIETOHIIA,
D®EKTBIYHACIb, AIIDHKA YOEKTHIYHACII].

3. 3mecT npaumbl

A6 ’exm dacneoasanns — TAA “Ton-Typ”.

Ilpaomem oOacnedasannsi — KaHKypaHTazgosbHacp TAA “Ton-Typ” Ha
VHYTpaHBIM 1 3HEIIHIM pbIHKaX, cicTaMa (akrapay, siKisl y3A3eHHIYaIolb Ha Y3pOBEHb
KaHKYpPIHTa3/10JIbHACII].

Mbma - anam3 kankypaHTazgohbHaci TAA “Ton-Typ” 1 pacnpaimoyka
MPAKTHIYHBIX PIKAMEH/IALbIN M sIe€ MaBBIIIIHHIO.

Memaovwl 0acnedasanns: aHani3, CIHTI3, alliCaHHE, IPYNOYKa, CICTAIMHBI aHaJi3,
abaryJbHEHHE.

Ampuvimanvia viniki i ix HasisHa. 1IpakTbIluHAs 3HAYHACIH ABITUIOMHAN MPALlbI
CKJajaela y Y MarybiMaciil BBIKAPBICTAHHS aTPbIMAHBIX pPIKAMEHIAUBIN Jis
najTpbIMaHHsA KaHKypaHTazgodapHacul TAA “Ton-Typ” Ha pBIHKY TYpBICHKIX
nacayr PacnyOniki benapyces.

Jlaxnaounacyv mamapwvisanay i 6viHIKAY ObINIOMHAU npaysl. BeIKapblCTaHbIsA
MaTAIPbISIIbI 1 BBIHIKI JABIIJIOMHAN Tpatbl 3'ayistonna aakinaanbimi. [lpana BeikaHaHa
CaMacTOWHA.

Paxamenoaywli na evikapvicmauni 6viHikay npaysl. BBIHIKI Opaibl MOTYIb
ObIllb  BBIKAPBICTAHBI JUIsl TABBIIIPHHS  KAHKYpPIHTA3A0JbHACII TYypbICLKara
paanpbleMCTBa.



ABSTRACT

1. The structure and volume of the graduate work

Thesis consists of a table of contents, an abstract, an introduction, three
chapters, conclusions, 1 illustration, 20 tables, a list of references, applications. The
total amount of work is 88 pages. List of references takes 4 pages and includes 63
products.

2. The list of keywords

COMPETITION, COMPETITIVENESS, STRATEGY OF
COMETITIVENESS, ANALYSIS , CORE COMPETENCE, EFFICIENCY,
ASSESSMENT OF EFFICIENCY, TOUR OPERATOR

3. The text of the abstract

Object of research - «Top-Tour» LTD.

Subject of research - the competitiveness of «Top-Tour» LTD in domestic and

foreign markets, the system of factors affecting the level of competitiveness.

Objective of research - analysis of competitiveness of «Top-Tour» LTD and
development of action-oriented recommendations for its enhancement.

Methods of research: analysis, synthesis, description, grouping, system-

oriented analysis, generalization.

The results of the work and their novelty. The practical significance of the
graduate work is the ability to use received suggestions for improvement the
competitiveness of «Top-Tour» LTD on the Belarusian market of tourist services.

Authenticity of the materials and results of the thesis. The materials used and
the results of the work are authentic. The work was composed independently.

Recommendations for the usage. The recommendations and ideas can be used
to enhance the competitiveness of the tourist services.



