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AHHOTALIMSA

1. Ctpykrypa u 00beM TUILIOMHOM padoThl

JlumnomHasi paboTacoCTOUT M3 3a/laHusl Ha JUIUIOMHYIO paboTy, OTJIaBICHHUS,
nepeyHsl yCIOBHBIX 0003HadYeHMi, pedepara IUIIIOMHOM pabOThI, BBEIACHHS, TpEX
TJIaB, 3aKII04EHUs, | WuTocTpauu, 5 Tabaul, CIUCKa MCIOJIb30BaHHOM JIHUTEpaTy-
pbl. O0uit 06beM paboThl cocTaBsaeT65 cTpanul. CIUCOK MCIIONIB30BAHHOM JIUTE-
paTypbIBKIItOUaeT 49 mo3uiiuii.

2. IlepevyeHb KIII0OYEBbIX CJI0B

UHTEPHET, MAPKETUHI, ITPOAYKT, TIPOABWXEHUE, AHAJIUTU-
KA, CAWUT, KOHTEKCT, PEKJIAMA, TAPTETHHT .

3. Cogepxanue padoTbl

Obvexkm uccneoosanusi — NMPUMEHEHUE HOBBIX TEXHOJOTHA MapKETUHTa IS
MPOJBHKEHHUS MPOAYKIIMU B UHTEPHET-CPEJIE.

Llenv uccneoosanusi — U3y4nTh, MIPOAHAIM3UPOBATH U IPUMEHUTH HA MPAKTHKE
Jy4YIIUE METOJIbI U HOBEUIINE TEXHOJIOTUH UHTEPHET MapKETHHTA.

B pabote ucnosib30BaHbl 00IIEHAYYHBIE METOABI (0000IICHUE, aHAIU3 CTATU-
CTUKH, CUHTE3, CpaBHEHUE), a Takke nzyuenue CMU, anketTupoBaHue.

[To uToram paboThl MOKHO CAEJIaTh BHIBOJ O BAXKHOCTU TaKOr'0 HOBOT'O U HE JI0
KOHIIa U3YYEHHOIO0 MapKETUHIOBOTO KaHalla, Kak MHTEepHeT. Onupasch Ha pe3ysbTar
paboThl, MOKHO YCHEIIHO MPUMEHSATh Ha MPAKTHUKE MapKETHUHIOBBIE TEXHOJIOTHH,
IIPECTABIICHHBIC B HEM.

Hcnonb3oBaHHbIE MaTepuabl U pe3yJbTaThl TUIJIOMHOW PaOOThl SBISIOTCS
JIOCTOBEPHBIMU. PaboTa BHITIOJIHEHA CAMOCTOSITENBHO.

Htoru paboTbl MOTYT OBITh UCIIOIB30BAHBI JIs1 JATbHEHIIINX UCCIEA0BAHUM HA
TEMYy UHTEPHET MapKETHHTa, a TaKXkKe pa3padOTKe MAPKETHUHIOBBIX CTpATEruil opra-
HU3AIUN, TPOJABUKEHUS MPOAYKIIUA B CETH UHTEPHET.



AHATALBIS

1. Ctpykrypa i a6'émabinjioMHaiinpanbl

JplIioMHasl mpama CKiIajaenla 3 3aJaHHs Ha JpIIUIOMHYIO IIpaily, 3MecTa,
nepaniky YMOYHbIX abOa3HaudHHSY, pidepara ABIIIIOMHAN TMpaibl, YBOA3IHAY,
TPOXTJIAY, 3aKITIOYIHHS, 3 UTIOCTpaIblii, STa0iI, CIiCy BBIKAPBICTAHAN JITApATYPHI.
ArynpHbl a0’€Mm mpambl ckiagae 65 crapoHak. Cric BBIKapbhICTaHaW JiTapaTypsl
yrirouae 49 masinpblil.

2. llepaJiik KJIOYaBBIX CJI0Y

[HTOPHOT, MAPKETBIHI', [MPAAYKTHI, ITPACOYBAHHE,
AHAJITBIKI, CAMT, KAHTOKCT, POKJIIMA, TAPTETBIHT.

3. 3mecT nmpausbl

Ab’exm Oacneoasannsi — NPBIMIHEHHE HOBBIX TAXHAJIOTIN MapKETBIHTY IS
pacoyBaHHS MPATYKUbIl ¥ IHTIPHAIT-aCSIPOAI31.

Mbsma oacnedaeanis — BBIBYUBILb, ITpaaHaI13aBallb 1 MPBIMSAHILB HA MPAKTHILBI
JIENIIbIA METAIbl 1 HAMHOYIIBISA TAXHAJIOT1 IHTAPHAT-MapKETHIHTY .

VY mpatibl BEIKAPBICTaHbIA aryjibHa-HaBYKOBBISA METaJlbl (a0aryJbHEHHE, aHali3
CTaTBICTBIKI, CIHT33, TapayHaHHE), a TakcaMma BbIByudHHEe CMI, aHkeTaBaHHE.

[1a BBIHIKaX Mpalkl MOKHA 3padillb BBICHOBY Mpa BaXKHACIb TAKOTAa HOBara i He
Jla KaHIla BbIByyaHara MapKeTbIHIaBara KaHajua, fK 1HTIpHAT. AOamiparoubicsi Ha
BBIHIK IIpalbl, MOKHa [acHsAXxoBa MPBIMSIHALL Ha MPAKTHIbl MapKETHIHTABBIS
TIXHAJIOT11, MPaJICTayJeHbIs ¥ Eil.

BbIkapbICTaHbIsl MaTApPbIIbl 1 BBIHIKI ABIIJIOMHAN mpamsl  3'yistonia
naknaanbiMi. [Ipaiia BelkaHaHa caMacTOWHA.

Briniki paboThl MOTYIlb OBIIlb BBIKAPHICTAHBI ISl TAJICUIIIBIX Jlaciie/laBaHHSY
Ha TAMY IHTIPHAT-MApPKETHIHTY, a TaKcama pacrpanoylibl MapKEThIHTABbIX CTPATATIH
apraHizalblii, TpacoyBaHHs MPaTyKIbIl ¥ CETKI IHTIPHAT.



ANNOTATION

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents, list
of symbols, diploma work summary, introduction, 3 chapters, conclusion, 1 illustra-
tion, 5 tables, and list of references. Total scope of work is 65 pages. The list of refer-
ences includes 49 positions.

2. Keywords:INTERNET, MARKETING, PRODUCT, PROMOTION,

ANALYTICS, SITE, CONTEXT, ADVERTISING, TARGETING.

3. Summary

The object of the researchis practicing of new marketing technologies to pro-
mote products in the Internet environment.

The purpose of the researchis to study, analyze and apply in practice the best
methods and newest technologies of Internet marketing.

Theoretical and methodological bases of the research are general scientific me-
thods (generalization, analysis of statistics, synthesis, comparison), as well as media
studies, questionnaires.

Based on the results of the work, one can draw a conclusion about the impor-
tance of a brand new and not fully understood marketing channel, like the Internet.
You can successfully apply the marketing technologies presented in the diploma
work in your job cases.

The materials used and the results of the diploma work are authentic. The work
has been put through independently.

The results of the work may be used for further research on the topic of Inter-
net marketing, as well as the development of marketing strategies of organizations,
promotion of products on the Internet.



