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AHHOTAIUA

1. Ctpykrypa 1 00bemM TUILIOMHOM padoThI

JuruioMHast paboTa COCTOUT U3 3aJaHusl Ha JTUIUIOMHYIO paboTy, OTJIaBlICHHUS,
pedeparta AUTIIOMHOM pabOThI, BBEACHUS, TPEX TJIaB, 3aKItoueHusd, 21 wimocTpanui,
7 Tabnuil, CIUCKAa HCIOJIb30BAHHBIX HMCTOYHHKOB W JIUTEPATYphl, 2 MPUIIOKECHHM.
O6mmuit 06beM paboThl cocTaBisieT 62 crpaHullbl. CHHCOK HCMOJb30BaHHBIX
HMCTOYHUKOB U JINTEPATYPhl 3aHUMAET 4 CTPAHUIIbI U BKIIOYAET 43 MO3UIUH.

2. IlepevyeHb KJII04€BbIX CJI0B

CTPATEI'MU ITPOABWXEHMA, THTEPHET-MAPKETHUHI', HEHHOCTD
[TPOAYKTA, CBA31 C OBIIECTBEHHOCTBIO, PEKIIAMA,
CTUMVYJIMPOBAHUE CBbITA, LEJIEBAA AYIUTOPHUA, CTPYKTYPA
[MPEJJIOXKEHU .

3. Tekcr pedepara

Obvexm uccnedosanusi — CTpaTeruu MPOABUKEHUS MPOAYKTa B 00CCIICUCHUH
KOHKYPEHTOCIIOCOOHOCTU MPEANPUSATHSI, KOTOpbIE HCIOJIb3yeT B CBOEH pabote
komnanusa OO0 «Xomumaii baii Mennay.

L]env uccnedosamnuss — cCOCTaBICHUE KOMILJIEKCA PEKOMEHTYEMbIX MEPOTIPUITHIA
0 IPOJBM>KEHUIO MPOAYKTa Ha peiHKE, Ha npuMmepe OO0 «Xonumdii bait Mennay

Memoowl uccnedosanus.B xone BbINOMHEHUS Pa0OOTHI OBLIU HCIOJIH30BAHBI
METO/bl CPABHUTEIBHOIO aHAJIN3a U CUHTE3a, METOJ CPABHEHUS.

Ionyuennvie umoeu u ux Hosusxa. B xome paboThl OblIa MPOAHATM3UPOBAHA
poOJib  TIPOJBIKCHHMSI MPOAYKTa B  OOECIEUEHUH  KOHKYPEHTOCIIOCOOHOCTH
npeanpusastugs Ha npumepe OO0 «Xomumdii baiik Menna», a Takxke CcO31aHUE
ONpEIeIEHHOT0 MMHIKA KOMIAHUU KaK €IlI€ OJHOr0 MHCTPYMEHTA MPOJABUKEHUS
npoaykra. [lpakThueckass HOBU3HA pabOTHl 3aKIOYaeTcss B pa3paboTKe U
BO3MOYKHOCTH HCITOJIb30BaHUSI MPOAHATM3UPOBAHHON HMH(OpMAIMU B JaibHEHIIEM
Pa3BUTHUU KOMIIAHUHU.

Jocmogepnocms  mamepuanos u  pe3yibmamos  OUNJIOMHOU — pabdomul.
Hcnonp3oBaHHbIE MaTepHaibl H PE3yJbTaThl JTUIJIOMHOW palOThl  SIBISIOTCA
JIOCTOBEpHBIMU. PaboTa BHITIOJIHEHA CAMOCTOSITENHHO.

Pexomenoayuu no ucnonvzosanuro pezyrbmamos pabomsi. IToru padOThI
MOTYT OBITh MCIIOJL30BaHbBI ISl MPOAOHKEHUSI MCCICAOBAHMS POJIH TPOIBUKEHUS
MPOJyKTa B 00€CIeUeHNN KOHKYPEHTOCIIOCOOHOCTH TIPEANPHUSATHS, ISl peaTn3alun
MPEVIOKEHHBIX MEPOIPUATHI HEMOCPEACTBEHHO HA MPEANPUITHH, a TaKXKe MpH
HaIMCaHUU PaboT MO CTPATETHsM TIPOIBUIKEHUS.



AHATAIBIA

1. Crpykrypa i a0'éM abINIOMHAal npaubl

JplIioMHas mpana CKiIajaenna 3 3aJaHHs Ha JpIIUIOMHYIO Ipally, 3MecTa,
padepata ApIUIOMHAN Mpallbl, YBOA31HAY, TPOXTIIAY, 3aKI0UdHHSA, 21 imocTparsri, 7
TaOJIIL, CHICY BBIKAPBICTAHBIX KPBIHII[ 1 JITapaTypbl, 2 nafatkay. ATyiabHBI a0’ém
npanbl ckiagae 62 craponki. Cric BBIKApBICTaHBIX KPBIHIIL 1 JiTapaTyphl 3aiimae 4
CTapoHaK 1 Ykirodae 43 masisli.

2. llepaJiik KJIOYaBBIX CJI0Y

CTPATETI I[TPACOYBAHHA, [HTOPHOT-MAPKETBIHT,
KAIITOYHACLDB TTPAAYKTAY, CYBA3I 3 TPAMAJICKACILIO, POKIIAMA,
CTBIMYJIIBAHHE 3BBITY, MOTABASI AVJIBITOPBISI, CTPYKTYPA
[TPAITAHOBbDI

3. Takcer padepara

Ab’exm oOacnedasanusi — CTPATAril NMpPAacOyBaHHSA MPAAYKTy ¥ 3a0ecnsu’HHI
KaHKYpPIHTAa3/10JbHACIl MPaJANpbIeMCTBa, SKIS BBIKAPHICTOYyBae ¥y cBaéil Mparpl
kammnaHigd TAA «Xommi bait Menbisy.

Mbma  Oacnedasammns  —  CKJIaJaHHE  KOMIUIEKCY  p3KaMEHAYEeMbIX
MepanpbleMCTBAay Ia MpacoyBaHHI MPaAyKTy Ha pPBIHKY, Ha Mpbikiaaaze TAA
«Xonnmu bait Menbia»

Memaowl 0acnedasanms.

[Taguyac BeIKaHAHHS Mpalbl ObLII CKApBICTAHbI META/IbI MMapayHalbHAra aHajizy
1 CIHTA3Y, METaJl MapayHaHHS.

Ampuvimanvia evinixi i ix Hagizna. [lamuac mpaipl OblIa MpaaHaliizaBaHa PoJis
MpacoyBaHHS NPAIYKTY ¥ 3a0€CisiudHHI KaHKYpIHTA3A0JIbHACLI MPaIpbleMCTBA Ha
npbikiagze TAA «Xomumpi bait Menpis», a TakcaMa CTBapdHHE MAYHAra IMiJKy
KaMMaHil SK SII4Y> aJHaro I1HCTPYMEHTY MpacoyBaHHsA MpaayKTy. IlpakTeranas
HaBI3HA Tpallbl CKJIaJaela Y pachparoyubl 1 MardbIMacili BbIKAPbICTaHHS
npaaHaizaBaHail iHpapmMalibli ¥ 1anediibiM pas3Bilil KaMnaHii.

Jlaxnaonacyb mamopuisinay i 6vlHIKa)y ObINIOMHAU npaysl. BbIKapbICTaHBIS
MaT3PBISIIBI 1 BBIHIKI ABIIIOMHAN TIpallsl 3’ ayystola gakiaaaeimi. [Ipaia BeikaHaHna
CaMacCTOMHA.

Paxamenoaywli na evikapvicmanni evinikay npaysi. BbIHIKI pabOTBl MOTYIIb
ObILlb BBIKAPBICTAHBI ISl MpAlry JAaciieaBaHHI POJi MPacoyBaHHS MNPALYKTy ¥
3a0€ClaudHHI  KaHKYpIHTA3[OJbHACLI  MpaalnpbleMcTBa,  JJs  plaii3albli
nparnaHaBaHbIX MepanpbleMCTBAy HeEmacp3/Ha Ha MPaJNpbIEMCTBE, a Takcama IphbI
HAaIlICaHHI Mpall N1a CTPaTAITisiM MPacoyBaHHA MPATYKTY.



ANNOTATION

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents,
diploma work summary, introduction, 3 chapters, conclusion, 21 illustrations, 7 tables
and list of references, 2 transcripts. Total scope of work is 62 pages. The list of
references occupies 4 pages and includes 43 positions.

2. Keywords

PROMOTION STRATEGIES, INTERNET MARKETING, PRODUCT
VALUE, PUBLIC RELATIONS, ADVERTISING, SALES PROMOTION,
TARGET AUDIENCE, STRUCTURE OF THE OFFER.

3. Summary text

The object of the research Strategies for promoting the product in ensuring the
competitiveness of the enterprise, which is used by the company LLC "Holiday
Media".

The purpose of the research 1s compilation of a set of recommended measures
to promote the product on the market, as exemplified by LLC "Holiday Media".

Methods of research.In the course of the work, were used methods of
comparative analysis and synthesis, a method of comparison.

The results of the work and their novelty.In the course of the work, the role of
product promotion in ensuring the competitiveness of the enterprise was analyzed
using the example of LLC "Holiday Media", as well as creating a certain image of the
company as another tool for promoting the product. The practical novelty of the work
is to develop and use the analyzed information in the further development of the
company.

Authenticity of the materials and results of the diploma work. The materials
used and the results of the diploma work are authentic. The work has been put
through independently.

Recommendations on the usage. The results of the work can be used to
continue the research of the role of product promotion in ensuring the
competitiveness of the enterprise, for implementing the proposed activities directly at
the enterprise, as well as writing strategies for promoting the product in ensuring the
competitiveness of the enterprise, in preparing textbooks, as part of lecture courses
or special courses.



