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AHHOTAIIUA
JunnomHas padota: 42 crpanull, 4 puCyHKa, 3 TaOJIHILbI, 2 TPUIOKEHUS

CEI'MEHT KOPIIOPATHUBHBLIX ITPOJAK XAPAKTEPHBIE YEPTbI
KOPITOPATHMBHLIX IIPOJJAXX ®OPMHUPOBAHME KOMMYHUKAIIMIA
KAHAJIbI TIPUBJIEHEHHS KIIMEHTOB OPI'AHU3ALIA IIPOOAX
HOBBIE TEHAEHIIMN ®YHKHUOHUPOBAHUE OTAEJIA IIPOJAX
KOPITIOPATHUBHBIE ITPOJAKH B OTEJIE KOPIIOPATHBHBIE ITPOAXU
B CETU XWJITOH

OOBeKT Hccae10BaHusl — CETMEHT KOPIOPATUBHBIX MPOJIAK

L]eny - aHanu3 pa3BUTHS CETMEHTA KOPIOPATUBHBIX MPOAAX HA IPUMEPE
oresist Hamptonby Hilton Minsk City Centre.

B nanHO#l paboTe paccMOTpeH CErMEHT KOPHOpPAaTUBHBIX IPOJIAX, €ro
pazButhe Ha mnpumepe otenss Hamptonby Hilton Minsk  CityCentre. bbun
pPacCMOTPEH YpPOBEHb pAa3BUTHS KOPHOPATHUBHBIX MPOJAK B JAHHOM OTElIE,
OCHOBHBIE XapaKTEPHBIE YEPTHI JAHHOTO BUJIA IPOJAK.

OmnpeneneHa CylHOCTh U XapaKTEPUCTHUKA KOPIIOPATUBHBIX MPOJAXK.

OnpeneneH ypoBeHb OpraHU3ALMH KOPIOPATUBHBIX MPOAAXK B OTEIe
Hamptonby Hilton Minsk City Centre u ocoOeHHOCTH (hyHKIIHIOHUPOBAHUS OTAEIA
IpOJaX B OTENE.

BrIsiBIIEHBI OCHOBHBIE MPOOJIEMBI B OPraHU3alMK KOPIIOPATUBHBIX MPOJIaX B
orene Hamptonby Hilton Minsk City Centre u npejioxeHbl yTH UX peUIeHUsI.



PODEPAT

Hermomuas mpara: 42 ctapoHki, 4 MaatoHkay, 3 Tabminel, 1 mamartak

CEI'MEHTKAPITAPATBIYHBIX  ITPOJAXAY, XAPAKTOPHBIA
PBIChI KAPITAPATBIYHBIX [MPOJAKAY, OAPMABAHHA
KAMYHIKAIIBIH, KAHAIJIbI [TPBILAT'HEHHA KJIIEHTAY,
API'AHI3ALBIA ITPOJAXY, HOBBIA TOHADHLBII, ®YHIBIAHABAHHE
AJA3EJY TIIPOJAXY, KAPIIAPATBIYHBIA TIPOAAXBI YV TATOJII,
KAPITAPATBIYHBIA ITPOJAXDBI ¥V CETLBI XIJITAH.

AOG'exT macienaBaHHS — CETMEHT KaprapaThlyHBIX MPOJIaXxay.

Mbma — aHami3 pasBiUUsd CEerMEHTa KaphapaTblyHbIX Npojaxay Ha
npeikiaase rataiast Hampton by Hilton Minsk City Centre.

VY nman3eHail mpanel pasriieKaHbl CETMEHT KapHapaTblyHbIX MPOJAXay, siro
pa3Bilué Ha npeikiaa3e raraias Hampton by Hilton Minsk City Centre. bery
pasriekKaHbl Y3pOBEHb Pa3Billllsl KaprapaThlyHbIX NpoAaXay y Jaa3€HbIM TraTii,
ACHOYHBISl XapaKT3PHBIS PHICHI FITara Biay npojaxay.

BbI3Haua HacyTHaAcUb 1 XapaKTapbICThIKa KapnapaTblyHbIX MpoAaxay.

BbI3HauaHbl Y3pOBEHb aprasizallbll KapnapaTblyHbIX MpOAaXKay y ratail
Hamptonby Hilton Minsk City Centre 1 acabniBacui (yHKUbITHABaHHS ajJi3ena
npoJaxkay y raTaiii.

Boigynensl acHOYHBIS MpalieMbl ¥ apraHizalbll KapnapaTblyHbIX MPOaaXKay
y ratani Hampton by Hilton Minsk City Centre 1 nmpanaHaBaHbl IIJISIX1 1X palIdHHS.



ABSTRACT
Graduate work: 42 pages, 4 pictures, 3 charts, 1 attachment

SEGMENT OF B2B SALES, CHARACTERISTIC TERMS OF B2B
SALES, FORMATION OF COMMUNICATION, CHANNELS OF
ACQUISITION, ORGANIZATION OF SALES, NEW TENDENCY,
FUNCTIONING OF SALES DEPARTMENT, B2B SALES IN HOTEL, B2B
SALES IN HILTON.

The object of research is the segment of corporate sales.

The goal 1s to analyze the development of the corporate sales segment by the
example of the Hampton by Hilton Minsk City Center hotel.

In this paper, we consider the segment of corporate sales, its development by
the example of the Hampton by Hilton Minsk City Center hotel. The level of
development of corporate sales in this hotel was reviewed, the main features of this
type of sales.

The essence and characteristics of corporate sales are defined.

The level of organization of corporate sales at the Hampton by Hilton Minsk
City Center and the features of the sales department at the hotel are determined.

The main problems in the organization of corporate sales at the Hampton by
Hilton Minsk City Center have been identified and the ways of their solution have
been suggested.



