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AHHOTALIMSA

1. Ctpykrypa 1 00beM IMIVIOMHOMH PadoThI

Jlumomuasi paboTa COCTOUT U3 3aJlaHUsl Ha AUIIOMHYIO paboTy, OTJIaBICHHUS,
nepeyHsl yCIOBHBIX 0003HaUeHMi, pedepara TUIUIOMHONW pabOThI, BBEIACHHS, TPEX
maB, 2 wurocTpamuii, 11 Tabmur, 3akmodeHus, 3 TPWIOKEHUH, CIHCKa
UCIIONIb30BaHHOM nuTepaTypel. OO6muii 00beM paboThl cocTaBisieT 88 cTpaHul.
CHucoK HCIMONIb30BAHHOM JNUTEpaTyphl 3aHUMaeT 4 CTpaHUIBl M BKIIOYaeT 65
MTO3HLINH.

2. IlepevyeHb KJIIOYEBBIX CJIOB

MAPKETHUHI',  TYPU3M, «MAPKETUHI"-MHUKCy, TOBAPHAA
[TOJIMTUKA, HEHOBAA ITOJIMTUKA, CBBITOBAA TTOJIMTUKA, TTOJIMTUKA
[MPOABWXEHNWSA, UHTEPHET-MAPKETHUHI', BPEHIAMHI', SWOT-AHAJIN3,
MAPKETHHI'OBBIN ITJIAH, TAKTUYECKUH ITJIAH, DOPEKTUBHOCTD.

3. Tekct pedepara

Obvexkm uccnedoanus — COBPEMEHHBIE TEHJICHLIMHM pPa3BUTUS MAapKETHHIa B
TypHU3Me.

L]env uccneoosanusi — BBIIBUTh COBPEMEHHbBIE TEHICHIIUU PAa3BUTUSI MAPKETHHTA
B TypU3ME, U3YUUTh CIIELHU(PUKY TYPUCTUIECKOTO MAPKETHHTA.

Memoowl uccnedosanus. B pabote ObUIM MCHOJIB30BaHbI CIAEAYIOIINE METObI
HAay4YHOTO HCCIIeIoBaHMs: 0000IeHne, aHaIN3, CUHTE3, KiacCupUKaius, UHIYKIIUS,
NEeAyKIUsl, aHAJIOT s, CPABHEHHE U ONTMCAHUE.

Ilonyuennvie umoeu u ux nosusna. 1lo mToram pabOTHI MPOAHAIU3UPOBAHA
UCTOpUS CTAHOBJICHHWS MAapKeTHMHIa KaK HayKu, ONpENEJIeH YpPOBEHb pPAa3BUTHUSA
Mmapkerunra B bemapycu, Poccuu u 3a pyOexom. BeisBiena cnenuduka MapKeTHHra
YCIIYT B LIEJIOM U TYPUCTUUYECKUX YCIYT B YACTHOCTH, TPOAHAIM3UPOBAHBI HEKOTOPHIE
MapKETUHIOBblE HMHCTPYMEHThl Ha MpPEeaMET MPUMEHEHUS B TYPUCTHYECKOM
unayctpun PecnyOnuku benapyce. IlpemnoxeHsl peKOMEHAALMH O HAMUCAHUIO
MapKEeTUHIOBOIO IUJIaHa JJid TypucThdeckoro omneparopa. IlpuBenén mnpumep
HAIMCaHUs TaKTHYECKOTO IJIaHA MApPKETUHTa U MPEIIOKEH CIOCO0 pacyéra OLEHKH
() PEeKTUBHOCTH MAPKETUHTOBOTO TIJIaHa.

Llocmogepnocmv  mamepuanos u  pe3yibmamos OUNIOMHOU — pabomul.
Hcnonb30BaHHbIE WCTOYHUKU W TOJYYEHHBIE PE3YJIbTAaThl JUIMJIOMHOW padOThI
SBJIIIOTCSL JOCTOBEPHBIMU. PaboTa BBIMOJIHEHA CAMOCTOATENBHO.

Pexomenoayuu no ucnonvzoeanuio pezyivmamog pabomul. VTorn paboOThI
MOTYT OBITh MCIOJIb30BaHbl PYKOBOAMUTEISIMU WM MapKETOJIOTAMH TYPUCTHYECKUX
NPEANPUATANA HA TPAKTHUKE.



AHATALBIS

1. Crpykrypa i ad'ém abpiniaoMHail npansl.

JIpITIOMHasl Tpalia CKiajaela 3 3aJaHHI Ha ABITUIOMHYIO Tpally, 3MecTa,
nepaniky YMOYHBIX Ma3HAuUdHHSAY, padepaTa ABIIIIIOMHAN Mpalbl, YBII3€HHA, 3 TJIay,
3aKIIIOUdHHS, 2 UmrocTpanslid, 11 Tabmin, 3 mpbIKIaAaHHAY, CIICY BBIKapbICTaHAN
mitapatypel. ArynbHbl a0'éM mpanbl ckimamae 88 craponak. Cmic BBIKaphICTaHAM
JiTapatypsl 3aiiMae 4 CTapoHKI 1 YKiIrodae 65 ma3inbIii.

2. KirouaBblisi CJ10BBI
MAPKETBIHI', TVYPBI3M, «MAPKETBIHI-MIKC», TABAPHASA
[TAJITBIKA, HIOHABBIAITAJIITBIKA, 35bITABAS TTAJIITBIKA, ITAJIITBIKIA
ITACOYBAHHS, THTOPHAOT-MAPKETBIHI, BPOHJBIHI, SWOT-AHAJIIS3,
MAPKETBIHI"ABBISA TTJTIAHBI.
3. Taker padepara

Ab'ekm oOacneoasanmsi — Cy4YaCHbIS TAHIPHUBI Pa3BIlI MapKETBIHTY ¥
TypBI3ME.

Mbsma oacnedasanns — BBIABIL CyYaCHBIS TOHASHIIBII MAPKETHIHTY ¥ TYpbI3ME,
BBI3HAYBIIH CHEIBI(IKY TyphICTHIYHATa MAPKETHIHTY.

Memaowl oacnedasanus. Y mpanpl ObLIl BBIKAPHICTAHbI HACTYIHBISI META]IbI
HaByKOBara jacjie/laBaHHs. abaryibHEHHE, aHalli3, CIHTA3, Kiacidikalblsa, 1HAYKIbIS,
JAYKIBIS, aHajlari, napayHaHHe 1 aricaHHe.

Ampuoimanssl 8blHIKI [ ix Hasi3Ha. 11a BbIHIKaX Mpalbl MpaaHalizaBaHa TiCTOPBIS
CTaHAYJICHHS MApKETHIHTY SIK HaBYKi, BRI3HAYaHBl Y3POBEHb Pa3Billllsi MAPKETHIHTY ¥
benapyci, Pacii 1 3a msoxoil. Beisiynena cnenpipika MapKeTbIHTY Haciyr y IRJIBIM 1
TYPBICTBIYHBIX TACIYT y MPBIBATHACII, MpaaHali3aBaHbl HEKATOPBISI MAPKETHIHTABBIS
IHCTPYMEHTBl Ha TMpagMEeT YXKbIBaHHA Y TYypbICTBIUHAW 1HAYCTpbIl PacmyOmiki
benapych. [IpananaBanbl p3kameHallbll [1a HAIICAaHHI MAapKeTbIHraBara IJiaHa JJis
TypbICTbIYHAra ameparapa. [IppIBeq3eHbI MpPBIKIAJ HaIMiCaHHS TaKThIYHAra IUiaHa
MapKEeTBhIHTY 1 MpanaHaBaHbl Crocad pas3iiKy aldHKI 3(QeKThIYHACIl MapKeThIHTaBara
niaHa.

Haknaonacyb mamaspuianay i 6viHIKa)y ObINIOMHAU npaybl. BbIKapplCTaHbIS
KPBIHILIBI 1 aTPhIMaHbIS BBIHIKI JBITIJIOMHAN Tpalbl 3'ayJsronia qakiaaabiMi. [paima
BBIKAHAHA CaMacCTOMHA.

Pskamenoayuwli na evikapvicmanui viHikay pabomul. BbIHIKI pabOThl MOTYIlb
Oblllb  BBIKApPBICTaHBl  KipayHikami  a00  Mapkerojarami  TYpPBICTBIYHBIX
IpapHIEMCTBAY HA TIPAKTHIIIBI.



ANNOTATION

1. The structure and scope of diploma work

The diploma work consists of diploma work assignment, table of contents, list
of arbitrary notations, symbols and terms, diploma work summery, introduction, 3
chapters, conclusion, 2 illustrations, 11 tables, 3 appendixes, and list of references. The
scope of work is 88 pages. The list of references occupies 4 pages and includes 65
positions.

2. List of keywords

MARKETING, TOURISM, MARKETING MIX, PRODUCT STRATEGY,
PRICING STRATEGY, DISTRIBUTION STRATEGY, COMMUNICATION
STRATEGY, INTERNET MARKETING, BRANDING, SWOT ANALYSIS,
MARKETING PLAN, TACTICAL PLAN, EFFICIENCY.

3. Summary text

The object of the research — current trends in the development of marketing in
tourism.

The purpose of the study — studying the formation and the development of
marketing science in the Republic of Belarus, Russia and abroad, finding modern
trends of marketing development in tourism, exploring the possibilities of using
separate marketing tools for businesses in the tourism industry, offering
recommendations on how to write a marketing plan for a tour operator, creating a
tactical plan for a tour operator, evaluating of the effectiveness of the marketing plan.

Research methods. There were used the following methods of scientific research
such as generalization, analysis, synthesis, classification, induction, deduction,
analogy, comparison and description.

The obtained results and their novelty.

In the research work the history of marketing formation as a science was
analyzed, the level of marketing development in Belarus, Russia, and abroad was
determined. The specifics of marketing services in general and tourism services in
particular were revealed, and some marketing tools which can be applied in the tourism
industry of the Republic of Belarus were analyzed. Practical novelty of the work lies
in the recommendations for writing a marketing plan for a tour operator as well as
giving an example of writing a tactical marketing plan, and proposing a method for
calculating the evaluation of the effectiveness of a marketing plan.

Reliability of materials and results of thesis. The sources used and the results of
the diploma work are authentic. The work has been put through independently.

Recommendations for using the results of work. The results of the work can be
used by managers or marketers of tourism enterprises in practice.



