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AHHOTALMSA

1. Crpykrypa 1 00bEM TUIJIOMHOM padoThI

Jluromuasi paboTa COCTOUT W3 3aJaHUsl Ha AUIIOMHYIO paOoTy, OTJIaBJICHHUS,
pedepara TUIIOMHON pabOThI, BBEACHUS, TPEX IJIaB, 3aKIIOUCHUS, 7 UILTIOCTPAIIHA,
10 Tabnui, 7 MPUIOKEHUN, CIIUCKA WCIIOJIB30BAHHBIX MCTOYHUKOB. OOmuii 00BEM
paboTtsl coctaBngeT 70 ctpanul]. CIIUCOK MCTIOJIb30BAHHBIX UCTOUHHKOB 3aHUMAET 6
CTpaHUIl U BKJIIOYAET 76 MO3ULIUA.

2. IlepeyeHb KIHOYEBBIX CJI0B
NMHOOPMAILMOHHBIE TEXHOJIOI'M, MAPKETHUHI', MAPKETHUHI" B
TYPU3ME, MHTEPHET-MAPKETHHI', MAPKETHUHI'OBOE

NCCIIEJOBAHUE, KOMIIBIOTEPHBIE CHUCTEMbI B MAPKETUHIE,
NMHCTPYMEHTHBI MHTEPHET-MAPKETHUHI'A, BEB-AHAJIMTHKA.

3. Texcr pedepara

Obvexm uccnedoganusi — UHPOPMAIMOHHBIE TEXHOJOTHH B MapKETHUHTOBOM
NEeATEIbHOCTH TYPUCTCKOTO PEANPUSATHUS.

Llenv  uccneoosanusi — W3YyYEHUE HCIHOJIb30BAaHUA HH(POPMALMOHHBIX
TE€XHOJIOTUIA B MAPKETHHI€ TYPUCTCKOTO MPEAIPUITHS.

Memoowvr uccnedosanusi. B paboTe UCHONB30BaHbI TaKWE€ METOMABI, Kak
W3Y4YEHUE U aHAJIU3 MEYaTHbIX U MHTEPHET-UCTOUYHUKOB, 0000IIEHNE, JeTyKTUBHBIM
MeTOJ, HaOMoieH e, u3mepenue, cpaBuenne, SW u SNW aHanussl.

llonyuennvie umoeu u ux HoseuzHa. B pabore aHamu3uUpyeTcs poJib
MH()OPMAIIMOHHBIX TEXHOJOTUA B MAPKETHUHTOBOM JEATEIbHOCTH TYPUCTCKOTO
NPEANpUATHS, PACCMATPUBAETCS HMX MNPUMEHEHUE B JIESITEIbHOCTH 3apyOeiHBIX
komranuid 1 Ha npumepe OOO «Taiim Bosbx». IlpakTuyeckas HOBHU3HA paOOThHI
3aKJII0YAeTCsl B BO3MOKHOCTH HCIIOJIb30BaHUSI BbIPAOOTaHHBIX PEKOMEHIAUUN s
NOBBIIICHUS A(PPEKTUBHOCTH MNPUMEHEHUS WHPOPMALMOHHBIX TEXHOJOTHM B
MapKETUHTOBOM JI€ATETbHOCTH TYPUCTCKOTO MPEATNPUATHS.

Jlocmosepnocme  mamepuanos u  pe3yibmamos  OUNJIOMHOU  pabombi.
Hcnonb3oBaHHbIE Marepuanbl M pPe3yJbTaTbl JTUIJIOMHOW pabOThl SIBISIOTCA
JIOCTOBEpHBIMU. PaboTa BHITIOJIHEHA CAMOCTOSITENBHO.

Pexomenoayuu no ucnonvzosanuro pezynromamoe pabomsi. UToru padOThI
MOTYT  OBITh  HMCHOJIB30BaHbl  JJIA  MHPOJOJDKEHUS  MCCIEAOBAHMS  POJIU
MH()OPMAIIMOHHBIX TEXHOJOTUA B MAPKETUHTOBOW JIEATENHOCTH TYPUCTCKHUX
NPEeANpUATANA, a TakKe IMPU HAmUCaHUW 0000maromMX padoT MO MPUMEHEHHUIO
MH(OPMAIMOHHBIX TEXHOJIOTUH B MAPKETHUHTE.



AHATALBIS

1.CTpykTypa i a0'ém apInaoMHai npamsl

JlplIioMHas mpana CKJIajaenua 3 3aJaHHs Ha JbIIUIOMHYIO Mpaiy, 3MecTa,
padepaTa ABIMUIOMHAN Mpaibl, YBOA3IHAY, TPOX TJay, 3aKITIOYIHHSI, 7 UTIOCTPAIIbI,
10 tabmin, 7 namatkay, CHicy BBIKApBICTAHBIX KpPBIHIL. ATynbHBI a0’€M mparsl
ckinanae 70 craponak. Cmic BBIKapbICTaHAW JiTapaTypbl 3aiiMae 6 cTapoHaK 1
Yiirouae 76 masirpii.

2. llepaJiik KJIOYaBBIX CJI0Y

IHOAPMAIBIMHBISA TAXHAJIOI'T, MAPKETBIHI, MAPKETBIHI' V¥
TYPBI3ME, IHTOPHOT-MAPKETBIHI, MAPKETBIHI'ABAE
JACJIIEAABAHHE, KAMIIYTAPHbBIA CICTOMblI VvV  MAPKETBIHIY,
[MTPBIJTAABI IHTOPHOT-MAPKETBIHI'Y, BOB-AHAJIITBIKA.

3. Takcer pagepara

Ab6’exm Oacnedaeanmns — 1H(pApMaLBIAHBIL TIXHAIOT Y MapKeThIHraBal
J3eMHACI TyphICLIKara npajainpbleMCcTBa.

Mbma  oOacnedasanusi ~ —BBIByYSHHE  BBIKAPBICTaHHS  1H(papMalbIHBIX
TIXHAJIOT1M Y MAPKETBIHTY TypbICIIKAara mpaanpbleMCcTBa.

Memaovwl dacnedasanns. Y npalbl CKapbICTaHbI TaKisl META/Ibl, IK BBIBYUSHHE 1
aHami3 JpyKaBaHbIX 1 I1HTAPHAT-KPBIHIL, abOarylbHEHHE, IPAYKIBIMHBI MeETaj,
HazipaHHe, BEIMApAIHHE, napayHaHHe, SW 1 SNW aHani3bl.

Ampuvimanvla 6uiHiKi 1 ix Hasi3Ha. Y TIpallbl aHaJI3yella poJisd iHpapMalbIHHbIX
TOXHAJOTIM y  MapKeThIHTaBall  J3eHHacIi  TypbICLKara MpajrpbleMCTBa,
pasrisijaeniia iX y>KbIBaHHE ¥ J3eHHacill 3aMeXHBIX KaMIlaHiil 1 Hanpbikianze TAA
«Taiim Basx». IlpakTeluHas HaBi3HAa Mpanbl CKJIajaenla Yy  MardbIMacll
BBIKAPBICTAHHS BBINIPALlaBAHbIX pPIKaAMEHJAUbIA )1 MaABBILAHHSA 3(EKThIYHACII
VKbIBaHHS 1H(apMalbIIHBIX TAXHAJOTIA y MapKeTbIHraBall A3eHHaclLl TypbICLKara
paanpbleMCTBA.

Jlaxnaonacyb mamopwisinay i 6ulHIKA)y ObINAOMHAU npaysl. BbIKapbICTaHBIS
MaT3PBISIIBI 1 BBIHIKI ABIIJIOMHAN Tpallbl 3’ Ayastolia qakiaaasiMi. [Ipaia BeikanaHa
CaMacCTOMHA.

Paxamenoaywli na evikapvicmauni eviHixay npaysi. BBIHIKI Opaibl MOTYIb
OBbILb BHIKAPBICTAHBI JIJISl IPALATY JacielaBaHHs pojii 1H(papMalbIiHBIX TIXHAIOTIH Yy
MapKeTbIHTaBail J3eWHACIl TYpBICIKIX MPaIpbleMCTBay, a TaKkcaMa Mpbl HaliCaHHI
a0aryJbHI0YBIX Ipall Ma Y>KbIBaHH1 1H()APMaLBIHHBIX TOXHAJIOTIH Y MAPKETHIHTY.



ANNOTATION

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents,
diploma work summary, introduction, 3 chapters, conclusion, 7 illustrations, 10
tables, 7 addendams, and list of references. Total scope of work is 70 pages. The list
of references occupies 6 pages and includes 76 positions.

2. Keywords

INFORMATION TECHNOLOGIES, MARKETING, MARKETING IN
TOURISM, INTERNET MARKETING, MARKETING RESEARCH, COMPUTER
SYSTEMS IN MARKETING, INTERNET MARKETING TOOLS, WEB-
ANALYTICS.

3. Summary text

The object of the research is information technologies in the marketing of a
tourism company.

The purpose of the research is to study the use of information technologies in
the marketing of a tourism company.

Methods of research. Such methods as the study and analysis of printed and
Internet sources, generalization, deductive method, observation, measurement,
comparison, SW and SNW analyzes are used in this work.

The results of the work and their novelty. The role of information technologies
in the marketing, their application in the activities of foreign companies and on LLC
Time Voyage are considered. Practical novelty of the work is in the possibility of
using the developed recommendations for increasing the efficiency of application the
information technologies in the marketing activities of the tourism company.

Authenticity of the materials and results of the diploma work. The materials
used and the results of the diploma work are authentic. The work has been put
through independently.

Recommendations on the usage. The results of the work can be used for further
research on the role of information technologies in the marketing activities of tourism
companies, as well as for writing general works on the use of information
technologies in marketing.



