MUHHUCTEPCTBO OBPA3BOBAHUS PECITYBJUKHU BEJIAPYCH
BEJIOPYCCKHNHU r'OCYJIAPCTBEHHbBI YHUBEPCUTET
®AKYJIBTET MEXIYHAPOJIHBIX OTHOUEHUA
Kadeapa mexxkayHapoaHOro rypusma

AHHOTaIMS K JUIIOMHOMN paboTe

MAPKETHUHI' KAK HHCTPYMEHT ITOBBIIIEHUSA
IOOEKTUBHOCTU PABOTBI TYPUCTCKOI'O
NPEAIIPUATHUA

VYp6an Kpuctuna I'enHagneBHa

HayuHbIil pyKOBOAUTEID
KaHJM1aT Y)KOHOMUYECKUX HAYK,
noreHt O.I1. E¢pumoBa-Cragauk

Mumnck, 2017



AHHOTALIMSA

Jumnmomuas pabota: 62 cTpaHullbl, 7 pUCyHKOB, 11 Tabmui, 5 npunoxenuid, 48

VCTOYHUKOB.
MAPKETHUHI, MAPKETHUHI'OBAA JAEATEJIBHOCTb, KOMIUIEKC
MAPKETHUHI OBbIX KOMMVYHUKAILINNA, SOOEKTUBHOCTD,

['OCTUHUYHOE ITPEAIIPUATHUE, AHAJIN3, OLUEHKA DOOEKTUBHOCTU.
OO0mbekT uccienoBanus — roctuHuaHoe npeanpustue «Crowne Plaza Minsk».
[Ipenmer wuccnenoBanusi — 3(PPEKTUBHOCTH MPOBOJUMON MaPKETHHTOBOM

nesitenibHOCTH rocTUHUIBI «Crowne Plaza Minsky.

Llenp uccnenoBaHus - ONUPasCh Ha aHAIU3 3P(HEKTUBHOCTH MAPKETHHTOBOMN
nestenpHocTH  otensi  «Crowne Plaza Minsk», paspabotaTth IIPAKTUYECKUE
PEKOMEHJAIUH TI0 €€ MOBBIIIECHHUIO.

JUtst pelieHnsl MOCTAaBJICHHBIX B padOTe 3a/lad MCHOJb30BAIMCH CIEIYIOLIUE
METO/bl HCCIEAOBAHUS: AHAJIN3, CUHTE3, OIMCaHWE, TPYIIUPOBKA, CHCTEMHBIN
aHanu3, oOO0OIIEHHE, SKOHOMHUKO-CTaTUCTUYECKHE METOAbl cOopa u 00padoTKU
uH(popMaIu, TPAIUIIMOHHBIE METOJIbI 0000IIEHUS U CPAaBHEHUSI.

B mpouecce paboThl BBINOJHEHBI CIEAYIOINE UCCIEIOBAHUSA U Pa3pabOTKU —
PacCMOTPEHBI TEOPETHUYECKHE ACIEKThl MAapKETUHTa B TypuU3ME, MPOBEACH aHAIU3
MapKEeTUHIOBOM  JieaTenbHOCTH rocTuHulbl «Crowne Plaza Minsk» u ee
3 PeKTUBHOCTH.

PaboTa yuuTBIBa€T COBPEMEHHbBIE TEHJEHLUMU B PA3BUTHUM MapKETHHTA.
[IpakTyeckass 3HAYMMOCTh pabOTHl 3aKIIOYAETCS B aHAJM3€ U OLCHKE
3 ()EKTUBHOCTH  MApPKETUHIOBOM  JEATEIBHOCTH  PEaJbHOr0  TOCTUHUYHOIO
NPEANPUATHS U BIPAOOTKE PEKOMEH/IallUi 110 €€ YCOBEPIICHCTBOBAHUIO.



AHATALBIS

JlpimioMHast padota: 62 crapoHki, 7 mamonkay, 11 Tabmin, 5 npbeikiagaHHsy,
48 KpBIHIII.

MAPKETBIHI, MAPKETBIHTABASL  JI3EMHACIIb, KOMIIJIEKC
MAPKETBIHT ABBIX KAMYHIKAIIBIN, D®EKTBIYHACIb, TACIIHIYHAE
ITPAJITIPBIEMCTBA, AHAJII3, AIIPHKA D®EKTBIYHACII].

AOG'exT nacnenaBaHHs - TacuiHiyHae npaanpeieMcTBa «Crowne Plaza Minsk».

[Ipanmer nacnenaBaHHs - A(PeKTHIVHACIP MapKeTBHIHTaBail A3edHAcCI, sKas
npaBoj3inna ¥ raciifimnsl «Crowne Plaza Minsky.

Mbra nacnenaBanHa - abaniparoybica Ha aHaji3 3(hEeKThIYHACII MapKEThIHTaBail
m3eiiHaci  ramnas «Crowne  Plaza  Minsk», pacnpanaBaib — NpaKTBIYHBIS
pPAKaMEHIalblil 1a sie MaBBIIIPHHIO.

JIJist BBIpAIIPHHS MMacTayieHbIX y padole 3a/1ay BBIKAPBICTOYBAJICA HACTYIHbISA
MeTajbl JacjelaBaHHS: aHaji3, CIHT33, alliCaHHE, IPYIOYKa, CICTAMHBI aHaji3,
abaryJbHEHHE, SKaHOMIKa-CTaThICTBIYHBIA METaJbl 300py 1 anpanoyki iHpapMmalpli,
TpaAbILBIIHBIS META/Ibl a0AryJIbHEHHS 1 TapayHaHHS.

VY nmnpanpce paboThl BhIKAHAHBI HACTYIHBIS JacielaBaHHl 1 pa3paboTKi -
pasriePKaHbl T3APATHIYHBIS ACMEKThl MAPKETBIHTY ¥ TypbI3ME, MPaBEeA3€Hbl aHall3
MapKeThIHTaBal a3eiHaci raciinimnsl «Crowne Plaza Minsk» 1 sie adexTbryHactii.

[Ipana ymiuBae cydacHbIS TOHIPHIBI Y pa3Billi MapkeTbHTY. [IpakTbruHas
3HAYHACUb padOTHI 3aKIII0YACHLIAa ¥ aHAJI3€ 1 alPHIBI 3(EKThIYHACII MapKEeThIHTaBal
J3eMHACII pranbHara racijiHiyHara npaanpbleMCTBa 1 BBIIPALIOYIbI PIKAMEHIAIbIHA
na sie YackaHaJIeHHI.



ANNOTATION

Graduation of work: 62 pages, 7 figures, 11 tables, 5 addenda, 48 sources.

MARKETING, MARKETING ACTIVITY, MARKETING
COMMUNICATIONS MIX, EFFICIENCY, LODGING ESTABLISHMENT,
ANALYSIS, EFFICIENCY ASSESSMENT.

The object of the research — the «Crowne Plaza Minsk» hotel.

The subject of the research: the effectiveness of marketing activities of the
«Crowne Plaza Minsk» hotel.

The purpose of the research - to develop practical recommendations on how to
improve the effectiveness of the marketing activities of the «Crowne Plaza Minsk»
hotel based on its analysis.

To solve the tasks set in the work, the following research methods were used:
analysis, synthesis, description, grouping, system analysis, generalization, economic
and statistical methods of information collection and processing, traditional methods
of generalization and comparison.

In the course of the work, the following research and development was carried
out: theoretical aspects of marketing in tourism were examined, an analysis of the
marketing activities of the «Crowne Plaza Minsk» hotel and its efficiency was carried
out.

The work takes into account the current trends in the development of
marketing. The practical importance of the work lies in the analysis and evaluation of
the effectiveness of the marketing activities of a real hotel company and the
development of recommendations for its improvement.



