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Pegepar

JunnoMHas padora: 69 crpanun, 48 UCTOYHUKOB.

KPEATHBHAA OKOHOMUKA, KPEATHBHBIE NHYCTPUN,
KJIACCUDUKAIINSA KPEATHMBHBIX HHJYCTPUM, POJIb TBOPUYECKUX
MHYCTPUM B SKOHOMUKE, MOJJEPHU3ALIMS SKOHOMUKU, TYPU3M,
PECITYBJIMKA BEJIAPYCb

Obvexm uccnedo8anusi—KpeaTuBHas SJKOHOMUKA.

lIpeomemom uccnedoeanus SBIAETCS PA3BUTHE KPEATUBHON SKOHOMUKH
PecniyOnuku benapych B cepe Typusma.

Llenv pabomul: IpoaHAIU3UPOBATH pa3BUTHE Typusma PecniyOnuku benapyce B
KOHTEKCTE KPeaTUBHOM SKOHOMHUKHU.

Memoovl uccrnedosanus: MpU BHIOTHEHUU PAOOTHI MCIOJIB30BAHBI METOJIbI:
CHUCTEMHBIA W CPAaBHUTEIbHBIA AHATIU3 U CUHTE3, CPABHEHHUE.

Hccneoosanusi u paspabomku: PacCMOTPEHbl TEOPETUUYECKUE ACHEKTHI
KpPEaTUBHOM HKOHOMHKH; TMPOBEJICH aHAJIU3 Pa3BUTUS OEJIOPYCCKOro pbIHKA
TYPUCTUYECKUX YCIYT B paMKax peaju3aluy KpeaTUBHON 3KOHOMUKH; MPEIJI0OAKEHbI
HaIpaBJICHUS] COBEPILICHCTBOBAHMS PBhIHKA TYPUCTUYECKUX YCIYT B YCIOBHSX
KpEaTUBHOM SKOHOMUKH.

Obnacmvio  803MOIHCHO20 NPAKMUYECKO20 NpUMEHeHUs: SIBISETCS TYpU3M
PecnyOnuku benapychs.

ABTOp paboOThl TOATBEPKIAET, YTO MPUBEICHHBIH B HEH pacyeTHO-
aHAJUTUYECKUN MaTepuajl TpPaBWIbHO M OOBEKTHUBHO OTPaXaeT COCTOSHUE
HCCIIEyeMOTO TIpollecca, a BCE 3aMMCTBOBAHHbBIC W3 JMTEPATYPHBIX MU JAPYTHUX
HUCTOYHUKOB TEOPETUUYECKUE, METOAO0JIOTMYECKUE, METOJIUYECKUE TOJOKEHUS |
KOHIICTIIUN COMPOBOXKIAIOTCS CChIJIKAMU HA WX aBTOPOB.



Abstract
Thesis: 69 pages, 48 source.

CREATIVE ECONOMY, CREATIVE INDUSTRIES, CLASSIFICATION
OF CREATIVE INDUSTRIES, THE ROLE OF CREATIVE INDUSTRIES IN THE
ECONOMY, MODERNIZATION OF ECONOMY, TOURISM, THE REPUBLIC
OF BELARUS

The object of study — the creative economy .

The subject of research 1s development of creative economy of the Republic of
Belarus in the tourism.

The aim of the work: analyse development of tourism of the Republic of
Belarus in the context of the creative economy.

Research methods: in carrying out the work methods used: systematic and
comparative analysis and synthesis, comparison.

Research and development: theoretical aspects of creative economy; the
analysis of the development of the Belarusian market of tourist services in the
framework of the creative economy; the proposed directions of perfection of market
of tourist services in the conditions of creative economy.

The scope of possible practical applications: is the tourism of the Republic of
Belarus.

The author confirms that there are settlement the analytical material correctly
and objectively reflects a condition of researched process, and all borrowed from
literary and other sources the theoretical, methodological, methodical principles and
concepts are accompanied by references to their authors.



