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PE®EPAT

O06beM murmoMHOM paboThl coctaBisieT 69 crpanun. Padora comepxkut 10
pucyHkoB, 20 Tabmun, 2 npuioxeHusd. [lpm HamucaHuu AUIIOMHOM pabOTHI
HCIOJIL30BaHO 47 UCTOYHUKOB.

AJIATIITALIASL, METOJI AJAITALIMN, AJAIITUBHBIE CTPATEIHH,
IIJTAHUPOBAHUE, PLIHOYHA S SKOHOMUMKA, BHEIIHSS CPEOA, SWOT-
AHAJIN3, KOHKYPEHTHBIE ITPEUMYIIIECTBA.

HCCJ’IG,ZIOBEIHI/IG MCXaHU3MOB aJallTallii B Kad€CTBEC croco0o0B pLIHO‘{HOﬁ
TpaHcopManuu opraHuzaiuen, ASHCTBYIOIMIMX B YCIOBUAX KPHU3HCA, NMPAKTHUYECCKU
HC ABJIAJINCH A0 IMOCJICOIHCTO BPEMCHU IIPCAMCTOM CIICHUAJIBHOI'O UCCICIOBAHHA.

HGJIBIO ,Z[HHJ'IOMHOﬁ pa6OTI>I ABIACTCA H3YUYCHHUC MCTOIAOB aAdllTalluH
OCJIOPYCCKUX OpPTaHU3aIlMi B MPOIECCEe UX PHIHOYHOW TpaHC(OpMAIlUU Ha MPUMEPE
bunmana «CanrexrazMmonTax OAO «MHHCKPEMCTPOW».

O0BeEKTOM HCCICOA0BaHUA ABJIACTCA ACATCIIBHOCTD q)HHHaJIa
«CanrexrazmonTtax OAO «MHUHCKpEMCTPO».

HpCI[MeTOM HUCCICA0BAHUA ABJIIACTCA DdKOHOMHNYECKOEC ITOBCIACHUC OpI‘aHI/IBaHI/Iﬁ
B IIPOLCCCC UX aJallTallui K PbIHOYHBIM YCJIOBUAM.

I[I/IHJIOMHEUI pa60Ta COCTOUT M3 TpECX IJIaB, BBCACHHUA, 3dKIIFOUCHUS, CIIMCKA
JITEPATYPBI U MIPUIIOKECHUM.

ABSTRACT

The volume of the graduate work is 69 pages. The work contains 10 figures, 20
tables, 2 appendix. When writing a work used 47 source.

ADAPTATION, METHODS OF ADAPTATION OF, ADAPTIVE
STRATEGY, PLANNING, MARKET ECONOMY, THE EXTERNAL
ENVIRONMENT, SWOT-ANALYSIS, A COMPETITIVE ADVANTAGE.

The research of adaptation mechanisms as a way to market transformation of
enterprises that operate in a crisis was not an important subject of special research
almost.

The purpose of this graduate work is to study of Belarusian enterprises to adapt
their methods in the process of market transformation on the example of the branch
«Santehgazmontazh» of «Minskremstroy »

The research object of the graduate work is the employer's brand as a competi-
tive factor in the labor market.

The subject of the study is the activities of the branch «Santehgazmontazh» of
«Minskremstroy».

Graduate work consists of three chapters, introduction, conclusion and
appendix.



PODEPAT

AO'ém nmpimmomMHai npanbl ckianae 69 craponak. Ipana 3msimryae 10 mantoH-
kay, 20 Tabmiu, 2 nanatka. IIpsl HamicaHH1 JObIIUIOMHAN Mpaibl BbIKapbicTaHa 47
KPBIHIII.

AJIATITAIIBISL, METAJIBI AITAIITAIIBI, AJTAITITBIVHBIA CTPATOITI,
IINTAHABAHHE, PBIHKABAS 5KAHOMIKA, HABAKOJIBHAE ACAPOI/I3E,
SWOT-AHAJI3, KAHKYPOHTHBIA [TEPABATT.

Jla amomHAra yacy jaaciielaBaHHE MeXaHi3May ajanTallbli ¥ sikacii criocaday
pBIHKaBail TpaHc(hapMalbll IpaaAnpbIeMCTBaY, SKis A3€HHIYa0b Ba YMOBaX KphI3ICY,
He 3'ayJIsUTICS MPAKThIYHBIM MpagMeTaM CIIeUbIsUIbHAra Jacie/1aBaHHs.

Mbsrail  nan3eHal  OBIIUIOMHAW  mOpaubl  3'ayjsernua BBIBYYSHHE MeETajay
ajanraibll OerapycKix NpaanpbleMcTBay y Mpaijce 1X pplHKaBail TpaHcdapMallbll Ha
npsikianze guisuia «CanrexrazMmonTax AAT « MiHckpamOy .

AO'ekTaM AacienaBaHHs JbITUIOMHA mpaibl 3'syisenia J3eidHacub (imisia
«Canrtaxrazmantax» AAT «MiHckpamOym».

[IpagmMeram  nmacnmenaBaHHs — 3'SYNSIONIIAa  SKaHAMIYHBIA — TABOJI31HBI
IpaAnpbIEMCTBAY y Ipalpdce 1X aganTalbll Ja pIHKABBIX YMOY.

JIpITuToMHAS TIpalia cKJIajiaeima 3 Tpox IJiay, yBOA31H, 3aKIIFOYIHHS, JagaTKay



