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PE®EPAT

O06beM IUIUIOMHOM paboThl cocTaBisieT 84 crpanwui. PabGota comepxut 9
pucyHkoB, 12 tabmun, 7 npwioxenus. [Ipu HanmucaHuu IUIIOMHON pabOTHI HcC-
M0JIb30BaHO 41 UCTOYHHKA.

VIIPABJIEHUE, MEHEJ/)KEP, CTPYKTYPA, IIOJAPA3JIEJIEHUE,
OVYHKIMA, COBEPUHIEHCTBOBAHUWE, YPOBEHb, O®OEKTHUBHOCTD,
TYPUCTCKAA NUHAYCTPUAL.

OpranuzaimoHHas CTpyKTypa BCerlia 3aHHUMaeT 0co00e MECTO BO BHYTPECH-
Hel CpCac TYPUCTCKOI'O IPCAIIPUATHA. KiroueBsIM 3B€HOM B PCUICHUU HpO6JI€M
OTpaciu, OTIPABHOM TOYKOM Pa3BUTHS HHAYCTPUM TypU3Ma B HOBBIX YCIIOBHUSX
PBIHOYHBIX OTHOILICHUH SBJISIETCS IIepexona HpGI[HpHHTPIfI, 3dHUMArOIuXxcsa TypucCT-
CKOM JeSITeNbHOCTHIO, Ha 3()(PEKTUBHYIO CUCTEMY YIPABIICHHUS.

HGJILIO ,Z[I/IHJIOMHOﬁ pa6OTBI ABILICTCSA  IIPOBCACHUC aHaJIM3a OpraHHU3alln-
OHHOW CTPYKTYpHI yIpaBieHusl B Typuctuyeckod komnannu YYII «Onan-Typ» u
000CHOBATH HaIlpaBJICHUA €€ COBCPIICHCTBOBAHUAI.

OO0bekT uccnenoBanus: typuctuueckas komnanuu UYII «Onan-Typy.

[Ipenmer wuccnenoBaHus: OpraHU3alMOHHAs CTPYKTypa ympasiieHus UVYII
«Oman-Typ».

JurioMHast paboTa COCTOUT M3 TPEX TJIaB, BBEJCHUS, 3aKIIOUCHUS U TPU-
JIOXKCHUA

ABSTRACT

Volume of the thesis is 84 pages. The work contains 9 figures, 12 tables, 7
app. When writing the thesis used 41 source.

MANAGEMENT, MANAGER, STRUCTURE, SUBDIVISION, FUNC-
TION, IMPROVEMENT, LEVEL, EFFICIENCY, TOURISM INDUSTRY.

The organizational structure always holds a special place in the internal en-
vironment of tourist enterprise. A key element in solving the problems of the in-
dustry, starting point for the development of the tourism industry in the new condi-
tions of market relations is the transition of enterprises engaged in tourist activity,
to an effective management system.

The aim of the thesis is the analysis of organizational structure of manage-
ment in the tourist company PUE "Olan-Tur" and justify the ways of its improve-
ment.

Object of study: travel company PUE "Olan-Tur".

Subject of research: organizational management structure of the PUE "Olan-
Tur".

Thesis consists of three chapters, introduction, conclusion, and application
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Ab'em aplTuioMHal npanbl ckiaaaae 84 craponak. Ilpana 3msmyae 9 manton-
kay, 12 tabmin, 7 npeikiananss. [Iper HamicaHHI IBITUTIOMHAM Mpalibl BEIKapbICTaHA
41 KpBIHIIIEIL.

KIPABAHHE, MEHEJXOP, CTPYKTYPA, [AJPA3/34JIEHHE,
®YHKIIBIS, YJIACKAHAJIEHHE, Y3POBEHb, D®EKTBIYHACIIh, TVY-
PBICLKAA IHIYCTPBIA.

ApranizaiplitHasl CTPyKTypa 3aycefpl 3aiiMae acadiiBae Mecia Ba YHyTpa-
Hall acsapoA31 TypbICIKara mpaanpbleMCcTBbl. KillouaBbIM 3BSHOM Yy BBIpAIIdHHI
npalieM TaliHbl, aAnpayHOW KpOMKaW pasBiIld 1HAYCTPbIl TYpbI3MY ¥ HOBBIX
YMOBaxX PBIHKaBBIX AJHOCIH 3'Ayisienia Mepaxol NpaanpbleMCcTBay, SKis 3ai-
MaroIla TypbICIIKai J3eiHaCII0, HAa 3()EKThIYHYIO CICTAMY KipaBaHHS.

Mbraif aplTUIOMHal mpaipbl 3'sSyiserniia MNpaBsa3eHHE aHali3y aprasisa-
LbIifHAl CTPYKTYpbl KipaBaHHS Yy TypbIcThiuHail kammadii ITYII «Anan-Typ» 1
abrpyHTaBallb HalpaMKi sie€ YaacKaHaJICHHS.

AG'ext nacnenaBanHs: TypbicThiuHas kamnanil ITYII «Anan-Typ».

[IpagmeT npacnenaBaHHA: apraHizanbliiHas cTpykTypa KipaBaHHs [IVII
«Anan-Typ».

JIpITuioMHas Mpana cKiajgaeiiia 3 Tpox KipayHIKoY, YBSAI3EHHS, 3aKII0UIHHS
1 1afaTky .



