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PE®EPAT

O0beM TuIIIOMHOM paboThl cocTtaBisieT 69 crpanwi. Pabora comepxkut 3
pucynka u 24 tabmuubl. [Ipm HanmucaHuu AWUMIOMHON pPabOTHI KCIOJIB30BaHO 57
UCTOYHHUKOB.

AHAJIN3, MAPKETUHI, TIEPCOHAJI, OPTAHU3ALIMA, TTPUHIMIIbBI

MAPKETHHI'A, VIIPABJIEHUE I[TEPCOHAJIOM, OLEHKA
OOOEKTUBHOCTH, OKOHOMUMYECKAA SOOEKTUBHOCTD,
COBEPHIEHCTBOBAHME CHUCTEMbI MAPKETHUHI'A  IIEPCOHAIJIA,
PBIHOK TPYIA.

Hecmotpst Ha TO, YTO MapKETHHI IepcoHajga MOAPOOHO HU3ydaeTcs
HCCIICAOBATCIIIMU U3 PA3HBIX CTPAaH MHUPA HAa MPOTAKCHUU HCCKOJBKUX I[CCSITHJI@TI/Iﬁ,
HCKOTOPBIC C€ro acCIICKTbl, KaK HAIIpUMEp, MAPKCTUHI IICpCOHAIa OpraHU3allnH,
OCTAIOTCS C1a00 U3yYEHHBIMHU.

Lenpro aumIOMHON pPaOOTHl SBISETCA aHAIW3 OpraHu3alMd MapKEeTHHIa
IIepCoHaja W ONPENEIICHHE IIyTEed €ro COBEPIICHCTBOBaHMA Ha mnpumepe OAO
«Agecsy.

OOBEeKTOM HCClIeI0BaHUS TUIJIOMHOM pabOThI SABJISIETCS MAPKETUHT TIepcoHaia
(OAO «Amnecsa»).

[IpenmeroM wmccienoBaHus SIBISIETCS aHAIW3 MapKeTuHra nepconana B OAO
«Agecs.

JunioMHast paboTa COCTOUT U3 TPEX IJ1aB, BBEJICHUS U 3aKIIOUEHUS.

ABSTRACT

The volume of the graduate work is 69 pages. The work contains 3 figures and
24 tables. When writing a work used 57 source.

ANALYSIS, MARKETING, PERSONNEL, ORGANIZATION,
PRINCIPLES OF MARKETING, HUMAN RESOURCES MANAGEMENT,
EFFICIENCY ASSESSMENT, ECONOMIC EFFICIENCY, IMPROVEMENT OF
SYSTEM OF MARKETING OF PERSONNEL, THE LABOUR MARKET

Despite of the fact that the marketing of personnel is studied in detail by
researchers from around the world for several decades, some of its aspects, such as
marketing of personnel of the organization, remain poorly studied.

The purpose of this graduate work is to study the analysis of the organization
of marketing of personnel and definition of ways of his improvement on the example
of «Alesyay.

The research object of the graduate work is marketing of personnel («Alesyay).

The subject of the study is the analysis of marketing of personnel in «Alesya.

Graduate work consists of three chapters, introduction and the conclusion.

PO®EPAT



AG'éM meimutoMHal mipartel ckiamae 69 craponak. [Ipama 3msmrgae 3 mamoHKa 1
24 tabminpl. [Tps! HamicaHHI OBITUTIOMHAN TIpaIbl CKapbIcTaHa 57 KPBIHII.

AHAJII3, MAPKETHBIHI', ITEPCAHAJI, APT'AHI3AIIbIA, TIPBIHIIBIIIbI
MAPKETBIHT'Y, KIPABAHHE ITEPCAHAJIAM, AJI3HAKA D®EKTBIYHACII],
DKAHAMIUYHASL D®EKTBIVHACIIb, YIAACKAHAJIEHHE CICTOMBbI
MAPKETBIHI'Y ITEPCAHAJIA, PBIHAK TTPAILIBIL

Harnenssupl Ha TOE, IITO MAapKETHIHI NEpcaHalla Maapadsi3Ha BhIBydYaella
JacieqHIKaMi 3 PO3HBIX KpaiH CBETy Ha Mpalsiry HEKaJIbKIX I3€CALiroIa3ay,
HEKaTOpbIsl SITO aCMeKThl, K HAMpbIKJIaJ, MapKEeTHIHT IepcaHallia apraHi3albli,
3acTarolia ciada BEIByYaHBIMI.

Mbraii  pan3eHail  ABIJIOMHAM mpanbl  3'Syiasenua aHajii3 —apra”izaubli
MapKEThIHTY NepcaHalia 1 BhI3HAUIHHE LUISXOY Sr0 YAacKaHaJIeHHS Ha MPBIKIAJI3e
AAT «Anecs».

AG'exTaM nacnenaBaHHs 3'syisieriia MapKeThIHT riepcanana (AAT «Amnecs»).

[IpagmeTam nacienaBaHHs 3'yisieniia aHalli3 MapKeThIHTY nepcaHana § AAT
«Anecsa».

JIpITuioMHAs TIpana CKJIaaelia 3 TpoX 4YacTak, yBOJ31H 1 3aKJIFOUIHHSI.



