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PE®EPAT

O06beM auIIOMHON paboThl coctaBisieT 76 crpanui. Pabora comepkut 18
pucyHkoB, 17 tabmuin. Ilpu HanmucaHuum IUIUIOMHOM pabOThl HMCHOJB30BaHO 46
MCTOYHUKOB.

PEKJIAMA, MAPKETUHT, PEKITAMHAA CTPATEI'UA
IIPEJIIPUATUS, MAPKETHUHI'OBBIM AHAJIM3, IIPOJABMXXEHHE HA
PBIHOK, [NO3NIMOHMNPOBAHUE TOBAPOB, KOHTEKCTHAS PEKJIAMA,
SOOEKTUBHOCTDH PR-MHCTPYMEHTOB.

B cymecTtByomux 5SKOHOMHYECKHX YCIOBHUSAX JEHCTBYIOIME KOMIIAHUU
BBIOMPAIOT JUIsi ce0si pas3inuHble peKJIaMHble cTparerud. HekoTopeie u3 HHUX
CHI)KAIOT CBOIO PEKJIAMHYI0 aKTUBHOCTh, MHBIE € HAa000pOT BHIOMPAIOT HOBBIC
peKJIaMHBbIE XOJbl U BCE OOJIbIIME CPEJICTBA 3aKJIAJbIBAIOT Ha MPOBEIECHUE MPOMO-
MEpOTIPUATUN, TPEOYUTAsi TOBOPUTH O cede Ooblie, rpoMye U akTuBHee. Kaxnas
CTpaTerus JOJIKHA COOTBETCTBOBATH 33/1auaM KOHKPETHON KOMITAHUU.

Llens uccnenoBaHusi — pa3paboTKa CTpATETMH PEKIaAMHOM JESATEIbHOCTH B
CUCTEME MapKETUHTa MPETPUSITHUSI.

O6bexT uccnenoBanus — opraausamus 000 «OI' T-I'PYIIIT TPEMI».

[IpeameTom uccienoBaHusl SBISETCS CTpaTETUsi pEKJIIAMHOM JESITEIIbHOCTH.

Lens m 3amaum UCCIEAOBAHMS OMPENCISIOT CTPYKTYPY AMILUIOMHON paOOTHI.
CtpykTypy paOOThl COCTABIISIIOT: BBEJCHUE, TPH TJIaBbI, 3aAKIIOYCHHUE U MPUIIOKEHUE.

PO®EPAT

AG'éM nwimuioMHAW mpanel  ckiamae 76 craponki. llpama 3msamyae 18
Mmamtonkay, 17 tabmin. [Ipel HamicaHH1 ABIITIOMHAN Mpalibl BEIKAphICTaHa 46 KPBIHILI.

POKIIAMA, MAPKETBIHT, POKJIAMHASA CTPATOI'TA
ITPAJITIPLIEMCTBA, MAPKETBIHTABBI AHAJII3, IIPACOYBAHHE HA
PBIHAK, TIA3IIBISSHABAHHE TABAPAY, KAHTOKCTHAS POKIIAMA,
DOEKTBIVHACIIb PR-THCTPYMEHTAYV.

VY iCHYIOYBIX SKaHaMIYHBIX YMOBaX J3€l04blsl KaMOaHil BbIOIparolb i csioe
PO3HBISI PAKJIAMHBISL CTpaTdrii. Hekatopeis 3 1X B3HDKAOIB CBAl0 PIKIAMHYIO
aKTBIYHACIIb, 1HIIBISA JK HAQJBAPOT BBIOIPAIOIlh HOBBIS PIKJIAMHBIS XaJbl 1 yCe BSUTIKIS
CPOJIKI 3aKJIaJBAIOIh HAa TIPABSI3CHHE MMPOMa-MepanpbrleMCTBaY, aIaloubl MepaBary
Kazalb npa csioe Oombil, TydHeil 1 Oonbin akThlyHa. KokHas crpaTaris naBiHHA
aJmaBsIanb 3a/1adaM KaHKpITHAW KaMIaHil.

Mbra nacnenaBaHHs — pacmpalioyka CTpaTarii pakJIaMHai 13eiHacIl ¥ cicTame
MapKETHIHTY TIPaANPHIEMCTBA.

AG'ekT nacinenaBaHHs — apraHizameis TAA  «OI'T-TPYIT  TPDMI».
[TpanMeram macnenaBaHHA 3'syJselia CTpaTIris pIKJIaMHal 13eHaCII.



MbTa 1 3amaubl AaciefaBaHHs BbI3HAYAIOIb CTPYKTYPY IBIIUIOMHAM Ipaiibl.

CTpyKTypy mpaIiibl CKIaAarolb; YBOA3IHbI, TPHI T1aBbl, 3aKIIOUDHHE 1 Ta/1aTak.
ABSTRACT

The volume of the graduate work is 76 pages. The work contains 18 figures, 17
tables. When writing a work used 46 sources.

ADVERTISING, MARKETING, PROMOTIONAL STRATEGY,
MARKETING ANALYSIS, MARKET PROMOTION, PRODUCT PLACEMENT,
CONTEXTUAL ADVERTISING, EFFECTIVENESS OF PR- TOOLS.

In the existing economic conditions, operating companies are opting for
various promotional strategies. Some of them reduced their advertising activity,
others on the contrary choose new advertising models and are all great tools lay on
the promotional activities, preferring to talk about themselves more, louder and
harder. Each strategy must meet the needs of a certain company.

The purpose of the study is to develop a strategy of advertising activity in
marketing system of the organization.

The research object is the organization LLC "OGT-GROUP TRADE".
The subject of this study is a strategy of advertising activity.

Goal and objectives of the research determine the structure of the graduate
work. Graduate work consists of three chapters, introduction, conclusion and
appendix.



