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PE®EPAT

O6béM aummoMHON paboThl cocTaBigeT 63 crpanuipl. Pabota comepxur 19
Tabnu, 4 npunoxenus. [Ipy HanmMcaHUM NTUIIIIOMHOM pabOThl UCTIONB30BaHO 45 uc-
TOYHUKOB.

BPEH/I, VIIPABJIEHWE EPEH/IOM, CBBITOBAS ITIOJINMTUKA, MAPKE-
TUHI'OBAA JEATEJIBHOCTbL, PEKJIAMA, KOHKYPEHTOCIIOCOBHOCTbD

Bricokas 3HAaYMMOCTH H HCA0CTaTO4YHasA OCBCAOMIICHHOCTb PYKOBOJICTBA O
6pCHI[I/IHFe B OpraHu3anuu OIpCACIAI0OT HCCOMHCHHYIO BaXXHOCTb M3YUYCHUA MApKEe-
THHI'a, KaK CUCTCMBI ITOBBIIIICHU Ka4C€CTBA (I)yHKI_[I/IOHI/IpOBaHI/IH opraHu3anuvn H 3(1)—
(EeKTUBHOCTH padOTHI IPEPUATHS.

Llenpro naHHOW IUIIIOMHOU paloThl sBisieTcs: aHanu3 openaa OAO «bepe3os-
CKHMI CBIPOJICIIbHBIM KOMOMHATY», a TaKXke COBITOBOM, TOBAPHOU, MApPKETUHTOBOM T10O-
JUTUKU NPEANPUATHS U pa3padOTKa peKOMEHIALMM ISl ©X COBEPIIEHCTBOBAHUS.

O6bexTom uccnenoanus spisiercs OAO «bepe30BCKHil ChIPOAEIbHBIA KOM-
OmHaT.

HpeI[M€TOM HNCCIIEAOBAHUSA ABJIACTCA MapKGTHHFOBBIfI OTACJI OpraHrn3anunu.

JunoMHast paboTa COCTOUT U3 TpEX TIJIaB, BBEJAECHUS, 3aKIIOUEHUS U TPHUIIO-
JKCHUM.

ABSTRACT

Volume of the thesis is 63 pages. The work contains 19 tables, 4 applications.
45 sources were used in the writing of the thesis.

BRAND, BRAND MANAGEMENT, SALES POLICY, MARKETING, AD-
VERTISING, COMPETITIVENESS

High importance and lack of awareness about branding management in the or-
ganization determine the undoubted importance of the study of marketing as the qual-
ity improvement of the system of functioning of the organization and performance of
the enterprise.

The aim of this thesis is to analyze the brand of «Biarozauski cheese-making
plant», as well as sales, product, marketing policy of the enterprise and the develop-
ment of recommendations for their improvement.

The object of research is «Biarozauski cheese-making plant» JSC.

The subject of study is a marketing organization department.

The thesis consists of three chapters, introduction, conclusion and application.

PODEPAT

[Tamep awimioMHai paboThl ckiaagae 63 craponki. Padora 3msimmuae 19 tabomii,

4 nanatki. 3a HamicaHHEM JIBITIIOMHAN paboThl BEIKapbICTaHa 45 KPBIHILL.



BPOH/I, KIPABAHHE BPOHJIAM, 3BbITABAS ITTAJIITBIKA, MAPKE-
TBIHT ABAS I3EMHACIb, POKJIIAMA, KAHKYPAOHTA3IOJIbHACIID

Bsinikast 3HayHacIb 1 HelacTaTKOBash JacBeAYaHACIh Mpa OpIHIBIHT y ap-
rai3albpll BI3HAYaIOb 0€3yMOYHYIO BaKHACIh BBIBYUIHHS MAPKETBIHTY, SIK CICTEMBI
NaJABBIIIDHHS  sKacll (YHKIBISIHABAHHS apraHizambli 1 A3(EKThIYHACII MpaIbl
paJpbIEMCTBA.

Ha mpue nepaa apimuiomHail padoTaii ctains anami3z Opauny AAD «bspozaycki
ChIpapoOubl kKaMOiHAT», a Takcama 30BITaBOM, TaBapHai, MApKEThIHTaBall MaNITHIKI
IpaJanpbpIeMCTBA 1 pacipaloyka mapaj Juisl X yJacKaHaJICHHS .

Ab'ext nacnenaBanns — AAI «bsipo3aycki ceipapo0ubl KaMOIHATY.

[IpanMet nacnenaBaHHs - MAPKETHIHTABBI aJ1/13€]1 apraHiallbli.

JlpituioMHast paboTa ckiajaenia 3 TpoX IJiay, YBOJ31H, 3aKJIIOUYIHHSA 1 Janat-
Kay.



