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O0beKT nccie0BaHus — CoJIepKaTeIbHbIE 0COOCHHOCTH UHTEPIPETAIIH

IIpenmer uccrnegoBaHUs — COAEP)KATENbHBIE OCOOCHHOCTH HWHTEPIIPETAIUU
CIOKETOB C 3JIEMEHTaMH CKPBITON PEKJIaMbl MPEACTABUTEISIMU PA3IUYHBIX KYJIbTYP

Leap wucciegoBaHMsi — BBISIBUTh W OXapaKTEPU30BATh COJAEPIKATEIbHBIC
OCOOCHHOCTH MHTEPHPETAIMH CIOKETOB C DJIEMEHTAaMH CKPBITOM  PpEKIIaMBl,
MPEICTABUTEIISIMUA PA3IMYHBIX KYJIbTYp

OcHoBHbIE pe3yJbTaThl. B pesynbrare SMOUPUYECKOTO MCCIEIOBAaHUS OBLIO
YCTaHOBJIEHO, YTO CYIIECTBYIOT KYyJbTYPHO OOYCIOBJICHHBIE pa3lu4usl B
MHTEPIIPETAllUA CIOKETOB C JJIEMEHTAaMH CKPBITOM pekinambl. M3 pe3ynpTaToB
UCCIICIOBAaHMS TaK K€ CIEAYEeT, YTO CKpBITas peKiiaMa aJIKOTOJIBHBIX MPOIYKTOB
o0JaaeT BBICOKOW CIIOCOOHOCTBIO K (DOPMUPOBAHUIO YCTOWYMBBIX ACCOLIMATUBHO-
CMBICJIIOBBIX U OOpa3HBIX CBsI3€H, B CO3HAHUU MOTpPeOUTENEH, ¢ (PopMalbHO HE
pEeKIaMHPYyEeMbIM TPOAYKTOM. bBBITM yCTaHOBIEHBI TEHACHIIUM, CBS3aHHBIE C
acCCOIMATUBHOM WACHTHU(DHUKAIIMEH aJKOTOJBHOTO COACpX)aHUs, OeIopyCCKUMU
UCIIBITYEMBIMH TI0O CTHUMYJaM CKpPBITOTO PEKJIAMHPOBAHUS, OTHOCAIIUMCS K
OemopyccKkoMy KyIbTYpHOMY TPOCTPAaHCTBY. A Tak e ObUI0O KOHCTaTHPOBAHO
npeobJialatoiiue OTCYTCTBUE MOAOOHOr0 poja UAEHTU(UKALMM, MpeacTaBUTEIIMU
appUKaHCKOW KyIbTypHOW Tpynmbel. B Toxe Bpems M3 MOJYyYEHHBIX IAHHBIX I10
CTHMYJIaM, BKJIFOUAOIINM PEKIIAMHBIE CIOKETHI TPAHCHAIIMOHATBHON TIPUPOJIBI, HAMHU
ObUTa BBISIBIICHA TEHICHIIMU CBUACTEIBCTBYIOMIAs O OONbIIECH OPHEHTHPOBAHHOCTH
appUKAaHCKUX WCIBITYEMBIX, [0 CpPAaBHEHHUIO C OelopycaMu, K pacrno3HaBaHUIO
AJIKOTOJILHOTO COAEPKUMOTO M COOTBETCTBYIOIIETO AaccOoUMUpoBaHus. [laHHBIE
TEHACHIINA OOBICHIIOTCS TPUCYTCTBUEM U OTCYTCTBHEM Y COOTBETCTBYIOIIUX
KyJBTYPHBIX TPYII, HYXHBIX A MOJOOHOTO HWHTEPIPETUPOBAHUS KYIbTYPHBIX
KOHTEKCTOB.
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Object of research is substantial features of the interpretation.

Subject of research is substantial features of the interpretation of scenes with

covert advertising elements from different cultures
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Purpose of research is to identify and describe the substantial features of the
interpretation of scenes with elements of covert advertising from different cultures

The results. It has been found that there were culturally conditioned
differences in the interpretation of scenes with elements of covert advertising. The
results of the studyalso shows, that covert advertising of alcoholic products has a high
ability to form stable associative semantic and figurative connections, with not
formally advertised product, in the minds of consumers.Were established trends that
are connected with the associative identification of alcohol content by the Belarusian
consumers by incentive covert advertising relating to the Belarusian culture. Also it
was ascertained prevailing lack of identifications by representatives of the African
cultural group. This trend is due to the presence and absence of the respective cultural
groups that are necessary for interpretation of cultural contexts.
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